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OtnpokAnoelg Ing véag enoxng nou dlagaivetal va dnptoupyoulvtay, eniBdlouy enave§etaon kat enavanpoadloptopd Twv otoxwv tou opilou Goldair
Cargo.

0 noAepogotnv Oukpavia, n petd Covid enoxn aAd kat ot ouvexi{opeveg MONTIKEG aAAaYEG Kal CUPHAXIEG ava Tov Koopo eniBAAouV Ty €ykaipn Kat
Sopikn aAayn tou Tponou oKEWPNG Twv enixelpnoewv. Ot aAayEg autég, doov agopd th Goldair Cargo Ba npénet va Bactotolv otig idleg afieg kat
Bdoeignou épepav Tnv eTalpeia oth onpepivi tng B€on kal avayvwplolpdtnta.

H navénpuia COVID-19 éxel npokaAéoet aA\ayEG oTn cupneplpopd Kat Ti¢ aieg Twv avBpwnwy, eV Tautdxpova N avantugn Twv Ynelakwy
Texvoloylwy wBel tnv Kavotopia otnv nikolvwvia Kat ta enixelpnuatikd poviéa. H npdodog otnv ynelonoinon kat tnv analayn and tov avBpaka
€xel naylwbel o€ pia Pn avaotpéyidn taon. Ta endpeva Xpovia PNopoUpE va NEPIUEVOULE OTL TO EMIXEIPNHATIKO KAlUa Ba UndKeltal o€ ouvexeig
aM\ay£¢Kal avTIPETWNIoN anpOBAENTwWY KATaoTdogwy.

Anoé tnv i6puon tng n Goldair Cargo €xet MpowBONGEL TNV 0IKOVOHIKA avantugn tng Ye otpatnyikég enevbUoelg avd tn Xxwpa evw napdAlnAa €xel
avaBaBpioel tnv notdtnta unnpétnong tng, NpoBA£noviag Tig NayKOOHIEG TAOELG, MPOXWPWVTAG UNPOOTd 0Tn dnploupyia VEWY yKATaoTAoEwY
anoBnkwv logistics, pe 1ig NAéov nponyuéveg texvoloyikéG unodopég kaBwe Kat o€ Slelpuvon TwV CUVEPYACIWY TNG.

H xwpa pag éxet geyaleg duvatdtnteg kat MAEoVEKTAATA yia va yivel kévipo tng SieBvolc epodlactikng aAucibag yia Adyoug yewaotpatnyikng
onpaciag. H anoteAeopatikn Kat 6woth Xphon autoU Tou MAEOVEKTNYATOG pnopel va kataothoet tnv EAMGSa HUB kai nUAn €066ou tng
NotioavatoAikng Eupwnng.

Ot €unelpol epyaldpevol Kal cuvepydteg KaBwg kat to a§ionioto diktuo avtanokpttwy anotedoUv tn BAon Twv UNNPEGIWY Kat TG KouAtoUpag pag,
Slaopalilovtagndvta tnv notdtnta kattny afloniotia.

MpwTtapxIKdG pag otéxog ival va TnpoUe Tov KWEIKa ENIXEIPNUATIKAG SgovioAoyiag Kat va cuvelopépoupe atnv BeAtiwaon tdoo Tou kKAddou, 660
KatrtngKowvwviagkattou nepiBalloviogoto onoio JoUpe Kat Ba {NGOUV oL ENOUEVEG YEVIEG.

Kaddivikos Kaddivikos
Exteneaukos Avunpdedpos

The challenges of the new era that appears to be emerging, require a review and redefinition the objectives of the Goldair Cargo Group.

The war in Ukraine, the post-Covid era and the ongoing political changes and alliances around the world require a timely and structural change in the
way of thinking the business. These changes, as far as Goldair Cargo is concerned, should be based on the same values and foundations that brought
the company to its current position and recognition.

The COVID-19 pandemic has caused changes in people's behavior and values, while at the same time the development of digital technologies is
driving innovation in communication and business models. Progress in digitization and decarbonization has consolidated into an irreversible trend. In
the coming years we can expect the business climate to be subject to constant change and dealing with unforeseen situations.

Since its establishment, Goldair Cargo has promoted its economic growth with strategic investments around the country while upgrading its service
quality, anticipating global trends, moving forward with the creation of new logistics warehouse facilities with the most advanced technological
infrastructure as well as expanding its partnerships.

Our country has great potential and advantages to become a center of the international supply chain for reasons of geostrategic importance. The
effective and proper use of this advantage can make Greece a HUB and gateway to Southeast Europe.

Experienced employees and partners as well as a reliable network of correspondents form the basis of our services and culture, always ensuring
quality and reliability.

Our primary goalis to adhere to our code of business ethics and contribute to the improvement of both the industry and the society and environment in
which we live and in which future generations will live.

Kallinikos Kallinikos
Executive Vice President
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Message from the CEO

Generation Next

AVOEKTIKOTEPEG OI OIKOYEVEIOKES ETTIXEIPATEIG TTAYKOOHIWG.

Ta xpuad KA€IOIA yia TNV €TTIRIWON TOUg

EAAGOQ, éva atrd Ta ETTTA OIKOVOUIKA

BdupaTa Tou K6OUOU

To KaAUTEPO TOUPIOTIKO KOAOKAipI TTUAWVAG OTHPIENS

yla éva OUCGKOAO XEINwva

Message from the CEO

Generation Next

More resilient family businesses worldwide
The golden keys to their survival

Greece one of the seven economic wonders
of a worried world

The best summer tourism pillar of support

for a difficult winter
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AvBpwTrol Tng Kpitng
Mpdaiveg de€i6TNTEG - H XpUOH €ukaipia
O avTiKTUTTOG TNG EVEPYEIOKAG KPIONG

OTIG METAPOPEG KAl TO EPTTOPIO transport and trade

Ta o@EAN Tou XI0UPOp OTn Wi Kal TIG ETTIXEIPATEIG
H wuxikn vyeia Twv epyalopévwv evioxUel

TN BIWCIUOTATA TWV ETTIXEIPHOEWY
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AteuBuvtric ZibnpobdpouIKwy Letapopwv
& Logistics
Rail Cargo Logistics - Goldair

levvnpévog Kat yeyaAwpévog otnv Meppavia and Yetavaoteg Yoveig to
2008 ano@dotoa va eNOTPEYwW HOVIa oTny natpida pou.

H e€e1dikeuon pou katn evaoxoAnon pou pe tig ppéleg CNC tng Bapiag
Blounxaviag otnv leppavia, dev pe epnodioav va avalnthow dagpo-
PETIKN ENAYYEALATIKN KATEUBUVON Katd TNV PETEYKATAOTACN [IOU OTNV
EMGéa.

‘EtotavélaBa anoBnkdaplog o etalpeia Pe avtaAAaKTIKG UTOKIVNTWY.
ITn Ouvéxela Opwg avadntwvtag otnv ayopd epyaciag véeg enay-
YeAUaTIKEG eukalpieg eEEAIENG, NpooeAn@OnKa otnv etaipeia Express -
Interfracht Hellas w¢ anoBnkdpiog 6nou kat epydotnka €wg to 2014
anoktwvtag e€alpeTIKN EPYActakn epnelpia.

‘Otav n etaipeia ouvénpae enxelpnolakd pe tnv Goldair Cargo
16puovtag tnv etaipeia Rail Cargo Logistics Goldair to 2015 pou
npotdbnke véa ouvepyaoia tnv onoia Kat anodéxtnka.

Zekivnoa wg unelBuvog anoBnkng Kal otnv ouvéxeld dEXTNKa tnv
TIUNTIKN Npo6Tach Tou Kou Zak Kioéoyhou va avaldBw tnv Béon tou
Logistics Manager.

To 2017 péoa and opyavwpévn npoondabela Kat HeAETN PNAKAE e TNV
etalpeia og €va véo povondtt kabwg apxioape NA€ov va NapéXoupe
olokAnpwpéveg unnpeaieg logistics. ‘Enelta and 2 €tn oto
OUYKEKPIPEVO NOOTO KALEXOVTAG ENTUXELTOUG 0TOX0UG Mou Bécape yla
tnv avantugn twv logistics, npBe pia véa e§EMEN Kat npokAnon otnv
enayyeApatkn pou {wn avahapPdvoviag tn Béon tou AleuBuvin
unokatacthpatog, divovtag pou v nBikn Ikavonoinon nou embupel
KGBe enayyeAdatiag.

Yhpepa énetta and adidkonn npoondbela EXoUE KATapEPEL HEoa and
TNV UYPNAA NOLOTNTA TWV UMNPECIWV HAG KAl TIG AVIAYWVIOTIKEG Hag
TIPEG, MEYAAOL oikol Tng eyxwplag Kal évng ayopdg va pag
€UNIOTEVOVTAL TA POPTIA TOUG Kal VA Hag EMAEYOUV WG CUVEPYATEG O
6A0 TO PACHA TWV UNNPECIWYV Hag, 6nwg Tig d1eBVNG Kal ECWTEPIKES
METAPOPEG, TIG UETAPOPEG He TpEvo KaBwg Kalta logistics.

NiwBovtag Kot autng Tng ENTtuxiag €xw oav Opapa Kat oTéxo tnv
au€non twv locomotives yia tnv Rail Cargo Logistics Goldair, 6nwgKat
tnv avantugn twv logistics kabiotwvtag v etalpeia enikepaAng otnv
Bopela EAMGda akoAouBwvtag 1o napddelyda tng papdg etaipeiag
Goldair Cargo.

DIMITRIS
IORDANIDIS

Rail Cargo Logistics Manager
Rail Cargo Logistics - Goldair

Born and raised in Germany by immigrant parents in 2008 | decided to
return permanently to my homeland.

My specialization and my occupation with CNC milling machines of the
heavy industry in Germany did not prevent me to look for a different
professional direction during my relocation to Greece.

So, | took over as a warehouse clerk in a company with automotive
spare parts.

But then looking for new professional development opportunities in the
labor market, | was hired at Express - Interfracht Hellas company as a
warehouseman where | worked until 2014, gaining excellent work
experience.

When the company partnered with Goldair Cargo by establishing Rail
Cargo Logistics Goldair in 2015 | was offered a new partnership which |
accepted.

| started as a warehouse manager, and then | accepted the honorable
offer of Mr. Zak Kiseoglou to take over the position of Logistics Manager.
In 2017 through organized effort and study we entered a new path with
the company as we now started to provide integrated logistics services.
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©£Aovtag va guxaploTNow TOUG MPOICTAPEVOUG HOU, MOU EUNPaKTa
otnpidouv TG 16£€G PoU yia TNV avantugn Tng eTalpeiag, NPENeLvVa KAvw
eld1kn pveia og 6An TV opdda Hou otn Becoalovikn Kabwg kat dAoug
Toug ouvadéApoug pou otnv ABnva nou ntav Kal eivat navia ekei 6tav
TOUGXPELOOTW, YIaTi Kavévag dev UMopei va METUXEL KATL HOVOG TOU.
Movo péoa and tnv opadikn 6oUAeld Kat to KaAd kKAipa Ba enttUxoupe
OAOUGTOUG OTOXOUG HAG....

After 2 years in this post and having achieved the goals we set for the
development of logistics, a new challenge came in my professional life
by taking the position of Branch Manager, giving me the moral
satisfaction that every professional desires.

Today after unremitting effort we have managed through the high quality
of our services and our competitive prices, large companies of the
domestic and foreign market to trust us with their cargos and choose us
as partners in the whole range of our services, such as international and
domestictransport, rail transport as well as logistics.

Feeling part of this success | have as a vision and goal to increase
locomotives for Rail Cargo Logistics Goldair as well as the development
of logistics, making the company a leader in Northern Greece and
following the example of our mother company Goldair Cargo.

Wishing to thank my Chief Executive Officers, who actively support my
ideas for the development of the company, | must make a special
mention to my whole team in Thessaloniki and all my colleagues in
Athens who were and are always there when | need them, because no
one can achieve something alone.

Only through teamwork and a good atmosphere will we achieve all our
goals....
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Ytnv Goldair Cargo SA dpxioa va epydalopal to 2006, alAa n aAnBeta ival
0Tl 0UCLAOTIKA PEYGAWOO PECA OTO XWPO TWV HETAPOPWY AOYyw Tou
natépa pou, lopddvn ZepnetddyAou, yia tov onoio taiplalel anoAuta n
@pdon «n {wn Tou eival n HouAeld Toux» Kal autdg eivat €vag and toug
Aoyoug nou eival 1000 KataglwUévog 0To XWpPo Ta Teeutaia 45 xpovia.
MapakoAouBnoa Aotnév tnv etaipeia va peyaAwvel Kat va e€eliooetat
napaMnAa pe epéva kat épaba TG oUVBNKEG MoU EMIKPATOUV GTO XWPO
TWV PETAPOPWY, KaBWG Kat Tt onpaivel va epydlecal oe autov and noAu
HIKpA NAIKia.

Me thv oAdokAnpwaon twv onoudwv pou ato Tunpa Oikovopikng Emotnpng
tou Maveniotnpiou Mepaid, o AleuBUvwy LUpBoulog tng Goldair Cargo,
koG KaMAivikog KaAivikog, énetta ané oudntnon pag, Hou Npoopepe tn
duvatotnta va epyactw otny etaipeia. Oupduat kabapd kanola Adyla tou
ano ekeivn tnv nuépa, KaBwg €ylvav 0dnyog yia TNV UETENEITA EpYACIAKN
voOoTpOnia Jou Kal tny enayyeApatikn dou e€€AIEN ato xwpo: «Mnopei eyw
ohpepa va oou divw autnv tnv gukalpia aAAd eoU ioat autég nou Ba
npéneivatny aglomnotnoeig».

H npwtn pou epyactakn B£on otov 6piAo tng Goldair Cargo ntav otig
anoBnkeg tng to NoéuPplo tou 2006, oTOV TOUEA TOU EAEYXOU TWV
(POPTOEKPOPTWOEWY TWV EUNOPEUPATWY. LUPPwVoUoa dAAwoate
andAuta pe v anoyn OtL npénet va yvwpidelg tnv douAeld and tn Baon
Tng av B€A€IG va TNV KATavonoelg Kal va tnv KAVelG owotd, onwg opba
€\eye Kal o natépag pou. Eival yeyovog e€aAou ot 6Aot 6oot aoxoloUvral
HE TIG HETaPopEg YVwpidouv ndoo Bepehirdng ival n 6ouleld mou yivetat
0TI anoBnKeg Kat M6oo Pnopei auth va emodpdoet otn dlapdpPwon tng
YEVIKOTEPNG EIKOVAG TNG ETALPEIAG.

Ano toTe £xouv nepdoet navw and 15 xpovia nou epyadopat otnv etalpeia

AtguBuvinc 1QURUN L AICS

&LIMOPEVLATIKWY weTapopwV AvatoAiknGEUp DS

;Goldair Calig SA

Kal ipat noAU xapoUpevog mou Katapepa va eEehixBw padi ng, €xoviag
nepdoel oxedov and 6Aeg g B€oelg, okali-okali, @tdvoviag nAéov
onpepa oto va diateAw xpén AleuBuvin Tou THAPATOG EUNOPEUHATIKWY
petagopwyv AvatoAikng Eupwnng. MoAAd yeyovota pecoAdBnoav oAa
autd Ta XpOvia Kal gipal Npayuatika nepn@avog nou NPoUV WEAOG TG
etalpeiag kat Bonbnoa kat eyw 600 pnopouca otnv e§EAEN tng. And ta
evolklalopeva ypagpeia otnv nAateia Kapaiokdkn, otig 1810KtnTeg
€YKATAOTACELG Hag otov Aonponupyo (ot onoieg nepthapBdvouy ektogand
10 ypageia katanoBnkeg 3PL dvw twv 130.000 m2) wg Kat TNV GUPUETOXN
o€ naveupwnaikoug dlaywviopoug nou dtagnpidouyv Oxt H6Vo To Gvopa
tngGoldair Cargo aA\d kat tng EAAGSag yevikotepa.

Ma tnv avdntu€n tou TUAPATOG EKTOG amod tn OIKA pou cupBoAn Kat
61a0eon yia GoUAEld XPEIAOTNKE PUOIKA Kal N onpavtikn oupBoAn tng
Sloiknong tng etalpeiag aA\d Kat twv unoloinwy dleubuviwy g, ot
onoiot o@eilw va nw ot pe unodExtnkav Kat pe otnpi§av pe tov kaAltepo
TPOMO, WOTE VA EMITUXW TOUG OTOX0UG nMou Béoape yia tnv etaipeia. H

avantu€n tou OiktUou npopnBeUTWV Hag, Ol CUMPWVIEG HE VEOUG
avIanoKpITéG Kataglwpévoug oTov EUpWAiké Xwpo, n dlelpuvon Tou #I

KUKAOU EpYOOIWV PAG, N EIGPON VEWV MEAATWY, N GTPATNYIKA avdAuon Tng
ayopdg Kal n eKYETAAAEUON TWV EUKAIPIWY Mou dnploupyouvtal avd
XpOVIKd dlactnpata Adoyw twv 1laitépwy ouvBnkwy, ol avabéoelg ano
naveupwnaika tender, o Yn@laKOG HETAOXNPATIOPOG TNG eTalpeiag ivat
HOVo pepIKOi amnod Toug 0Toxoug nou B€oapie Kat NETUXAWe autd Ta Xpovia.
Ye O6Aa autd QuUOIKG BonBnoe onPaviiKA Kat n ev yével 0taon Tng
6loiknong, n omola pe otnpie Kal €dwaoe Tov anapaitnto Xpovo Kal
guniotoolvn, wate va avantuxBolv ol npotdoelg, ot 16€eg Kal ol
npwtoBoulieg Hou, eV 16IKN PVElD NPEMEL va YiVEL Kal 0TNV avianokplon

g ]
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kat tn okAnpn §ouAeld tou unéAotnou NpoowmnikoU ToU THAHATOG Kal TG
etalpeiag, to onoio katéfale kat ouvexidel va kataBdAel onpaviikn
npoondBela ya va avianokpiBei otov dleupupévo KUKAO €pyactwy,
Kabwg Kat 0To ouvexwg au§avopevo OyKo epyaciag nou NpokUMtel oav
QUOIKO enakdlouBo tng ouvexopevng avantugng kat e§€AEng Tou
TUAKATOGKALTOU OpiAou.

‘Oco avapopd to péNov, elpat Tng ihocopiag Ot av KAt anAd napapével
otabepo, «pBeipetaly kal Bewpeital Eenepacpévo os éva oplopévo Babog
Xpovou, 16iwg pe Toug pubuolg nou Kivouvial MAéov ol NMAyKOOHIES
olkovopieg. ‘ONot xpeladdpacte vEoug 0TOXOUG, opdpata Kal 16éeg va
KUVNYNOOUHE Kal EUTUXWG ElplaL o€ pia eTalpeia otnv onoia n e§€AEN Kat to
opapa anotehoUv Kupiapxeg @lAooopieg tng. ‘Hén pnopolpe va
NPOCQEPOUE OTOUG NEAATEG pag aANd Kal OToug ouvePYATeg pag, €va
NANPEG MAKETO NAEKTPOVIKNG MApakoAoUBNoNG Twv anooToAWV Toug
(EDI, e-status, e-tracking), kaBwg Kal Twv anapaitntwy gyypagwy Toug
(e-invoice, e-pod, KTA.) JéOW TOU YNQLOKOU HETAOXNUATIOHOU TNG
etaipeiag. Kat BeBaiwg ouvexioupe va enevbUoUE Kal va GUHHETEXOULE
oe épya (6laitepng onpaociag yta tov €AAadikd xwpo, 6nwg o
EUMOPEUHATIKOG 0TaBUOG oto Opidato Medio, kaBw¢ kat oe NOANG akopa
projects nou katadeikvuouv tnv emdiwén pag yia aképa peyaAltepn
egENgN.

Aev npénel eniong va §exvape 0T ta TeAeutaia xpovia Kal napdtl
avtipetwnioaye Nnpwtopaveig ouvinkeg kat npoPfAnpata, oxt Hovo otnv
EMG8a aM\d kat naykoopiwg (capital controls, navénuia Covid-19,
EVEPYELOKN Kpion), Kata@épape 0Aot padi oxt pévo va avtaneEeABoupe
aM\d Kat va npoodetooupe Kat va e§elioupe tnv Goldair Cargo wg
etalpeia, n nopeia tng onoiag ta teAeutaia xpovia dev eivat anAa otabepd
UwnAn aA\d ouvexopeva avodikn. TMa auto Kat niotelw akpddavra 61t 1o
HENoV eival unpootd pag apKei va cuvexiooupe va SouleUoupe pe Tnv iGia
@hocopia, vootponia kat 6pe§n yla SouAeld kat §EAEN.

CHRISTOS
SERPETZOGLOU

Manager of East Europe Freight Department
Goldair Cargo SA

Il started working for Goldair Cargo SA in 2006, although the truth is that |
actually grew up in the transportation sector thanks to my father, Jordan
Serpetzoglou, who perfectly embodies the adage "my work is my life " and
thisis one of the reasons he has been so well acknowledged in this industry
for the past 45 years. As a result, | have witnessed the company's growth
and development alongside myself and have gained knowledge of the
working environment and circumstances in the transportation sector since
averyyoung age.

Upon completion of my studies at the Economic Science Department of the
University of Piraeus, the CEO of Goldair Cargo, Mr. Kallinikos Kallinikos,
offered me the opportunity to work at the company after a conversation we
had at his office. He said several things to me that day and | still remember
today one specific quote as it helped shaping my mentality in the business
and my development in the field: "l may be the one providing you this
opportunity today, butyou are the one who should take advantage of it."

My first working position in the Goldair Cargo was in November 2006, in the
crossdocking warehouses of the company, in the field of cargo control,
during the procedure of loading and unloading. After all, starting from the
basics was in total agreement with what my father always claimed, that the
only way to comprehend and perform a task correctly is to learn it from
scratch and get completely familiar with it. Furthermore, everyone
involved in transportation is aware of how crucial is the job performed in
the warehouses and how much it can affect the company's entire
reputation.

More than 15 years have currently passed since |'ve been employed by the
company, and I'm very glad that | managed to evolve alongside Goldair
Cargo, passing through via nearly all the roles and positions, until step by
step, presently reach to act as the Manager of East Europe Freight
Department. Throughout these years, we have experienced so much
together and | am very proud to have been a part of the business and to
contributed as much as | could to its growth. From leasing space in
Karaiskakis Square to operating out of privately owned facilities in
Aspropyrgos (which contain more than 130.000 m? of 3PL warehouses in
addition to offices), and participating as Goldair Cargo Group in pan-
European competitions promoting both its brand and Greece in general.

In the development of the department apart from my contribution and
desire to work, the management of the firm played also a significant role to
its success, as well as the other directors who welcomed and supported

me in the best way possible in order to accomplish the goals we set for the
company. Of course, the mentality and the attitude of the management,
which gave me the necessary time and confidence to develop my
proposals, ideas, and supported my initiatives, was essential for this
success. Few of the goals we have attained over the years include the
expansion of our supplier's network, signing new agreements with well-
established correspondents, the increase of our turnover and the
expansion of our client portfolio, the strategic analysis of the market and
the exploitation of opportunities that occasionally present themselves due
to the particular circumstances, the successful participation in pan-
European tenders, and the company's digital transformation. A special
mention must be made also for the dedication and the response of all the
working staff of the department and the company, who has made and is
still making a significant effort to respond to the ever-increasing volume of
work that arises because of the expanded turnover and development of the
departmentand the company.

Regarding the future, | strongly believe that if anything merely stays the
same for a certain length of time, it eventually "wears out" and is finally
considered obsolete, especially at the pace that global economies are
moving nowadays. We all need to pursue new objectives, ideas, and
ambitions, and fortunately, | work for a company where evolution and
vision are the guiding principles. Due to the company's digital
transformation, we can already provide our clients and business partners
with a comprehensive package of electronic tracking for their shipments
(EDI, e-status, e-tracking) and relevant documents (e-invoice, e-pod, etc.)
Of course, we continue to invest and participate in several projects that
reflect our desire for even greater expansion, including some that are
particularly significant for Greece, like the Logistics Park in Thriasio region.
We must also keep in mind that despite the fact that we have recently dealt
with conditions and issues that had never occurred before, not only in
Greece but also globally (Capital controls, the Covid-19 pandemic, the
Energy crisis), we managed all together not only to cope but also to
progress and develop Goldair Cargo SA as a company, whose trajectory in
recent years is not just consistently high but also continuously rising,
placing Goldair Cargo to the top of the Greek Market. That is why | firmly
believe that the future is bright ahead of us as long as we continue working
with the same philosophy, mentality and desire for work and development.
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H enapn pou pe to kKAGdo npbe oe veapn nAikia péca amd tnv
OUMMETOXN OTNV OIKOYEVELKN enixeipnon AleBvwv Metapopwyv Kat
Logistics otnv onoia ixa evepyd pold oe 0Aeg TG Babuibeg, pe
KUPLOTEPEG AUTEG ToUu epnoplkoU SleuBuvtn kat tou AleuBuvovia
TupBouAou.

Av Kal ol onoud£g pou gixav aX€on E Ta OIKOVOUIKA aUTO MoU TENIKA e
képbloe aTo KopUAaT Twv AleBviwv Metapopwv ntav n moAunAokoTnta
Kal n €viaon mou Tig xapaktnpilel. To KOPPATL TNG ouvepyaciag pe
avBpwnoug andé SlapopetikolG KAGOOUG Kal KOUATOUpPEG O€
ouvbuaopo pe tnv Slaxeipion MoAwv dlapopetikwv Bepdtwy npog
eniluon anotelel yia epéva éunveuon. Kabe pépa pag oe auth tnv
Souleld eival Eexwplotn.

OAokAnpwvovtagtny 11€th nopeia Hou 0TNV 0IKOYEVELQKN ENXE(pNON
enéhe€a va ouvexiow tnv Kaplépa pou o€ AAn etaipeio. Méow g
yvwpipiag pou pe tov CEO tng Goldair Cargo k. KaMAiviko KaAAiviko Kat
avayvwpidoviag 0To Npoowro Tou Tnv Aaunpn nopeia Ing etalpeiag,
ano@qctoa £Melta ano TNV OXETIKN NpOTacn va eviaxBw oto Suvapiko
ngG. Ev péow capital controls Kat piag npwto®avoug olKOVOUIKNG
kplong 1o 2015, kAnBnka va avaAdBw tnv avadlopydvwon tou
Tunpatog Notiou Eupwnng.

0 evBouataopogkaln B€Anon pou yia dnploupyia mAaloiwbnke anod pia
noAu duvatn opada, nou pe €kave MoAU cUvtopa va aicBdvopual olkeia,
0av la 0IKOYEVELD.

KaBnpepivin €unveuon yla epéva anoteAel va avnkw otnv S1olkNTIKN
opada tng Goldair Cargo, npoo@époviag kaBnpepiva AUoelg aAAd Kat
oxebldovtag kawvotopeg Siadikaoieg nou Ba npocBitouv aia otig
unnpeoieg pag Kat KAAUNTouV TG SIaPOPETIKEG AVAYKEG TwWV NEAATWY

pag.

Tnv opdda ouvBEtouv dvBpwrot nou potpadoval Kowveg agieg Kat nou
aVTEXOUV 0TOV XpOVO Kal 0€ GAOUG TOUG KalpoUG.

H ouvepyaoia pou ota mAaiota tng avantugng Tou 06tkou TUNKATOG TNG
Nétag Eupwnng Kat n othptEn NoAUTIHWY Kal EUNEIPWY OTEAEXWV
6nwg o KUplog lopddvng Zepnetloyhou, o KUplog Kwatag
Avayvwotonouhog Kal o Kuplog Mwpyog Ltauvog eixav povadikod
anoté\eopa. H otpatnylkn oTOXeucn TNG ETALPEIAC Yid TNV MEPAITEPW
avantugn tnganoteholy 0dnyo.

AloBdvopal kaBnpepiva autd 1o KAipa Snuloupyiag nou amotelet
KOHPATL TNG €NiTEU§NG TWV OTOXWV 6VIAG MPOVOHLO Kal Kivntpo yia
npoownikn eg€AEN.

Q¢ AieuBuving 06ikou Notiobutikng Eupwnng acxoloupal pe tnv
Slolknon, epnopikn avantu€n Kat Tov opyavwtikd oxedlaopod Tou
Tunyatog. Eipar unedBuvog yia TG ouvepyaoieg pag pe to diktuo
aVvVIanoKPITWV Hag oTo e§WTEPIKO KAl OUUHETEXW EVEPYA OTIG
npoondabeleg YnplakoU peTaoxnpatiopol TnG eTalpeiag.

Ot xwpeg tng Notiodutikng Eupwnng pe npwin tnv ItaAia
xapaktnpiovtal and Tov €vViovo aviaywviopo aAAd kat €va
€UPETABANTO 0IKOVOUIKOG NEPIBAANOV.

MapakoAouBwvtag otevd TG TACELG TNG ayopdg, va anopaoilelg dueca
Kalva avanpooappodelg 600 nio ypnyopa yivetal 1ig Sopég Aettoupyiag
otavéa dedopéva anoteAei npolinoBeon.

To va pnopeig va napéxelg otaBepd tig KaAUTEPEG AUOELG 0TOUG MEAATES
00U ave€apTNTwV ouVONKWVY amnoteAel 0TPATNYIKO MAEOVEKTNMA Kal
oxéan epniotoolvng.

Xpeidotnke noAu npoondbela va avadiopyavwooups, avanti§oups
eunopika Kat e€eAi€oupe ota onpepiva 6edopéva tnv Suvapikn tou
TUAMATOG.

Eipal nepngavog yia 1o TUAKa pou, Ta anoteAéopata Nou EMTUYXAvel
KatTo opadikd KAida nou Jag epnvéel GAoug.

H 6ouAeia pag otnpidetal nAov nio oAU otov owotd oxedlaopd Kat
NnpPOoypaypationd napd otnv anAn Slaxeipion twv dedopévwv. H
ypnyopn avtaAayn tng nAnpogopiag oe 6Aa ta enineda Kal npog
OAOUG TOUG EUNAEKOMEVOUG NEPA and KaAn enikotvwvia anarttei Kat
KAIVOTOHEG TEXVOAOYIKEG AUCEIG Mou anotehoUv npdokAnon va
€QappootolV o€ 6Aa Ta enineda evog peydlou opyaviopoU pE autov
TOV OYKO anooToAwY.

To Koppdtl nou agopd tnv eknaideuon, tnv cUUPBOUAEUTIKN o€
npoownikéd eninedo aAAd Kat Twv ouvepylwyv Hetagl TUNPdTwy to
Bewpw) avanoonaoto PEPOG TNG NPOCWIKNG Hou eEENIENG aAAd Kal
g Suvapikng avantuéng twv avBpwnwy tng opddag pou. Mvovtal
alohoyeg evépyeleg To teAeutaio Sldotnpa Kal n avianokplon OAwv
eival Beapatikh. Anploupywviag €vav Koo KwdlKa entkowvwviag
Bétoupe g Baoelg yia éva e€eldikeupévo, KatdANAa Kataptiopévo
NPOoWNIKG, dnploupywvtag owotd Sopnpéveg opddeg avBpwnwy
MouU avAKOUV O€ évd eUpUTEPO GUVOAO ENAYYEAPATIOV MOU HIAOUY Th
610 y\wooa pe toug neAdteg pag alda Kat Toug GUVEPYATEG Hag OTo
e€wtepikd. H e§€NEN tou Tpdno Souleldg pag, prnopei va anoteAéoel 1o
KA€16i Tng enttuxiag yla Tov opyaviopd pag akopn Kat oe SUOKOAOUG
Kalpoug.

Y€ auto 1o nAaiolo cUPPETEXW oTov KAadIkd popéa, npoonabwviag
péoa and tnv avtaAayn andéyewv va npowbnow AUoelg oe npofAn-
pata tou kAddou. Mpoéopata eknpoownwviag tnv Goldair Cargo
e€eAéynv pélogtou A.X. otov opyaviopo tou ILME.

YT6X0G HOU Kal Opapd Hou va TPNow tnv Yevid Twv avBpwnwy nou
£€pepav og 1600 YnAo eninedo tnv etaipeia Kat napaiauBdvoviag tny
OKUTAAN va Tnv 0dnynow o€ VEEG EMTUXIEG.

ANTONIS
ILIADIS

Manager of South Europe Department
Goldair Cargo SA

My contact with the industry came at a young age through my involve-
ment in the family business of International Transport and Logistics in
which | played an active role at all levels, most notably those of
Commercial Director and Managing Director.

Although my studies were related to economics, what ultimately won
me over to International Transport was its complexity andintensity.

The part of working with people from different industries and cultures
combined with managing many different issues to be solved is an
inspiration forme. Everydayinthisjobis special.

After completing my 11-year career in the family business, | chose to
continue my career in another company. Through my acquaintance
with the CEO of Goldair Cargo Mr. Kallinikos Kallinikos and recognizing
in his person the brilliant course of the company, | decided after the
relevant proposal to join its staff. In the midst of capital control and an
unprecedented financial crisis in 2015, | was asked to take over the
reorganization of the Southern Europe division. My enthusiasm and will
to create was accompanied by a very strong team, which soon made me
feelathome, like afamily.

It is a daily inspiration for me to be part of the Goldair Cargo manage-
ment team, offering daily solutions and designing innovative processes
that will add value to our services and meet the different needs of our
customers.

The team is made up of people who share common values that stand up
well over the test of time or any challenging circumstances.

My collaboration in the development of the Southern Europe Road
Division and the support of valuable and experienced executives such
as Mr. Jordan Serpetzoglou, Mr. Kostas Anagnostopoulos and Mr.
George Stamnos had a unique result. The strategic focus of the
company for its further development are a guide. Every day | feel this
climate of creativity which is part of the achievement of goals being a
privilege and motivation for personal development.
As Road Manager South andWest Europe, | am involved in the
management, commercial development and organizational planning of
the division. | am responsible for our partnerships with our overseas
correspondent network and actively participate in the company's digital
transformation efforts.

The countries of Southwest Europe, with ltaly leading the way, are
characterized by intense competition and a volatile economic environ-
ment.

Keeping a close eye on market trends, making on time decisions, and
adapting operating structures based on the new datais a prerequisite.
Being able to consistently provide the best solutions to your customers
regardless of the circumstances is a strategic advantage and a
relationship of trust.

It took a lot of effort to reorganize, commercially develop and evolve the
dynamics of the department to today's standards. | am proud of my
department, the results it achieves and the team atmosphere that
inspires us all.

Our work is now based more on proper planning and programming than
on simple data management. The rapid exchange of information at all
levels and to all parties involved, in addition to good communication,
requires innovative technological solutions that are a challenge to
implement at all levels of a large organization with this volume of tasks.
| consider the part concerning training, consulting on a personal level
and synergies between departments to be an integral part of my
personal development and the dynamic development of the people in
my team. Remarkable actions have been taking place recently and the
response from everyone has been spectacular.

By creating a common code of communication, we are laying the
foundations for a skilled, appropriately trained staff, creating well-
structured teams of people belonging to a wider set of professionals
who speak the same language as our clients and our partners abroad.
Developing our way of working can be the key to success for our
organization evenindifficult times.

In this context, | am involved in the industry body, trying to promote
solutions to industry problems through the exchange of views. Recently,
representing Goldair Cargo, | was elected as a board member of the
ILME organization.

My goal and vision is to honor the generation of people who brought the
company to such a high level and by taking over the baton to lead it to
new successes.
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E=ANAPOX
ANITONGCTNONNC

To ta&id1 otnv olkoyévela tng Goldair Eekivnaoe yia epéva tov lavoudplo
Tou 2012. Eival yvwaotd 0t Kanoleg ano®dcelg Kat entAoyég onpade-
Uouv tnv {wn twv avBpwnwy. Me BeBaidtnta SnAwvw 6TL n enthoyn
auth €uele OVIWG va onpatodotnoel TNy SIKN HOU NPOCWIKN Kal

m enayyeApatikn nopeia.
B b Zekivnoa tnv Kapiépa pou oto Freight Forwarding to 2004 otnv

Mpdobdo AE, oto tunpa oidnpoSpopiKwy PETAQOPWY WVIAG aKoun
pETanTuXIakag eottntng. H emBupia pou and pikpdg Ntav va aoxo-
AnBw pe tn vautiAia, aAAG n petagopd pe KEPdIoe anmod TNV nNpwn
enagn. AMoKOUIOa ONUAVTIKN EUNELPIa Kal YEVIKEG YVWOELG 0 OAa Ta
TUNHaTa JETapopwy TNG etaipeiag kat 1o 2009 aiobdvBnka £tolpog va
ouvexiow tnv otadlodpopia pou petafaivoviag oto TUNKA NWANCEWY
g Quéya AebveigpetapopégAE.

Aebopévou TNG NPWTOPAVAG KATACTAONG OTNV XWPA HAG EKEIVO TO
XPOVIKO 61dotnpa Kal cuvapa tng katdotaong tng i6lag tng etaipeiag,
n epnelpia Twv 3 autwy etwv otnv Quéya anodeixBnke peydo oxoleio

AtguBuvrnc eupwnaikoU SiktUou Kai

i, ’ ’,
00IKWV EUNOPEULATIKWV UETAPOPWV
o

_—-. Hellas Logistics SA

{wng, npoodibovtag You onpaviikd e@odla Kal eunelpia yia tnv
OUVEXELD.

H yvwpipia pe tnv Hellas Logistics éyive tuxaia ekeivo to 6idotnpa,
KaBwg eixav £pBet kanola otedéxn amd tnv Ouéya, ol omoiol pe
ouaotnoav.

la va eipatl elNKpvAg, Napoti Tote hdn 8 xpovia ato xwpo dev yvwplda
v unap€n wng "'veapng'" Hellas Logistics, aA\a n @npun tng Goldair
oav NPOTUNo £pyodoTn aTNV XWpPad Hag NPONYEITo Kat NTav apKeTh yia
va ano®aciow va evtaxBw O€ autd Tov opyaviopd. Zekivnoa cav
uneuBuvog NWANCEWY TNG ETAIPEiag Kal o€ CUVIOHO XpOoVIKO Sidotnpa,
n 8toiknon pou epniotelBnke tnv SlelBuvaon Tou TUAPATOG 08IKWV
petapopwv. To 081k6 THNPA eixe TOTE €va HIKPO KUKAO EpYaciwv pe
neploplopéveg duvatdtnteg Kat Pe anoteAéopata nou aiyoupa Hev
avtinpoowneuav tnv uvapikn tng eTalpeiag.

‘EpeMe og autd ta 11 xpovia éwg onpepa va katapepoupe onoudaia

eniteUypata népav iowgKat and tig nio atolodogeig npoPAEWeLG.

©anBea va enonpdvw O6TLn gpniotoolvn nou £6el€e kat ouvexilel va
deixvel n 6lolknon NG eTalPEiag 0To MPOGWO HOU, OTIG NPOTACELG, OTIG
16€€¢ akOpa Kat ota AdBn pou, Ye €kavav va Bewpw tnv eTalpeia auth
€V PEPN Kal SIKA Hou Kal NpoéKtacn Tou autoU pou. Tnv avtiAnyn
autn, ot n etaipeia pag anotelel tnv eupUTeEPN OIKOYEVELd Hag,
npoonabw va ™ petadidw ouvexwg oe GAOUG TOUG GUVAOEPPOUG.
AMwOte autdg o ouVBIAoPAg TNG EANVIKNG OLKOYEVELOKNG EMIXE(PN-
ong napdAnAa pe to péyeBog Kat tig duvatotnteg peydAng noAuebvi-
KNG €Talpeiag, KAVeL TOV 0pyaviopo pag va Eexwpilel Kal va PeTatpénel
kaBe duokoAia og eukalpia Nnepartépw avantugng.

Me ouMoyikn navta npoondbela Kata@Epape va SNUIOUPYNCOULE pld
e€apetikn opdda avBpwnwy, va evioxUooupe To eupwnaiko Siktuo
HETaQopwV TnG etalpeiag Pe onoudaioug ouvepydteg, va unepdinAaci-
aooupe ToV KUKAO €pyactwv tng etalpeiag, va napayoupe eni pia
dekaetia éva olkovopiké anotéAeapa nou dev ouvnBiletal o taipeia
ToU KAAdou pag, va yivel nAedv n Hellas Logistics eupéwg yvwoth otnv
ayopd Kat va BploKetal auth tnv oTiydn P€oa oTIG KopuQaieg eTalpeieg
SlapeTtapopwy NG Xwpag.

TéNog, Sev npénel noté va §exvape OTL T0 CNPAVTIKGTEPO GTOIXE(O 0TV
Souleld pag eival ta oteAéxn -ot avBpwnol pag-, yi' autd dev Ba
pnopouaca va pnv avagepBw otnv ornoudaia opadikn 6ouleld dAwv
TWV ouVadEPPwV Kavovtag eldikn pveia otnv ka Mévia Todykou nou
€ekivnoe 1o TPNPa petagopwy eAeyxopevng Beppokpaociag, otov alo
ouvexiotn tng ko MNavénouho Anpntpn, atov Sleubuvtn NwANCEwWY NG
etaipeiagko Mwpyo Kepapnod katotov unetBuvo poptwoewy

ko Znupo Notd, xwpig puolkd va peiwvw to {nho kat tnv afia 6Awv
TWV UNBGAoINwWY oUVASEPPV.

Inpepa, SnAwvw Nepneavog npwta an 6Aa yla 6AoUg ToUG oUVEPYATES
Hou Kat yia ot éxoupe dnploupynaet Aot padl, kaBwg Kat atotddoog
yla to péNov 81611 n cuvtayn tng UYnANgG otoxoBeaiag Kal tTng oKANpNg
Souleldgdev anotuyxdvel note.

YuvexiCoupe duvapikd va dnuioupyoUpe agia yia toug neldteg pag,
egntotoolvn 0Toug NpopunBeutég pag Kat nepn@davia oToug
epyaldpevouguag.

ALEXANDROS
ANTONOPOULOS

European Network & Road freight Manager
Hellas Logistics SA

The journey with the Goldair family started for me in January 2012. Itis
well known that certain decisions and choices mark people's lives. | can
confidently state that this choice was indeed destined to mark my
personal and professional path.

| started my career in Freight Forwarding in 2004 at Proodos SA in the
rail transport department, while still | was a postgraduate student. My
desire from a young age was to work in shipping, but transportation
won me over from the first contact. | gained considerable experience
and general knowledge in all transport departments of the company
and in 2009 | felt ready to continue my career by moving to the sales
department of Omega International Transport SA.

Given the unprecedented situation in our country at that time and at the
same time the situation of the company itself, the experience of those 3
years in Omega proved to be a great life school, giving me important
skills and experience for the future.

The introduction to Hellas Logistics was accidental at that time, as
some executives from Omegahad come in and introduced me.

To be honest, even though | had already been in the industry for 8 years
at that time, | was not aware of the existence of the 'young' Hellas
Logistics, but Goldair's reputation as a model employer in our country
preceded it and was enough for me to decide to join this organization.

| started as the company's sales manager and in a short period of time,
the management entrusted me with the management of the road
transport department. The road department had a small turnover at
that time with limited potential and with results that certainly did not
represent the company's potential.

It was in these 11 years to date that we've made great achievements
beyond perhaps the most optimistic forecasts. | would like to point out

that the confidence that the company's management has shown and
continues to show in me, in my proposals, in my ideas and even in my
mistakes, has made me consider this company to be partly my own and
an extension of myself. This perception, that our company is our
extended family, is something | try to constantly convey to all colleagues.
Besides, this combination of the Greek family business along with the
size and potential of a large multinational company, makes our
organization stand out and turns every difficulty into an opportunity for
further growth.

With a collective effort we have managed to create an excellent team of
people, to strengthen the European transport network of the company
with great partners, to more than double the company's turnover, to
produce for a decade a financial result that is not usual for a company in
our industry, to make Hellas Logistics widely known in the market and
to be currently among the leading transit companies in the country.
Finally, we must never forget that the most important element in our
work is our staff - our people - so | could not fail to mention the great
teamwork of all the colleagues, making special mention of Mrs. Menia
Tsagou who started the temperature controlled transport department,
to her worthy successor Mr. Panopoulos Dimitris, to the company's
sales manager Mr. George Kerambos and to the loading manager

Mr. Spyros Notias, without of course diminishing the zeal and merit of all
the other colleagues.

Today, I am proud first and foremost of all my colleagues and of what we
have created together, and | am optimistic for the future because the
recipe of high ambition and hard work never fails.

We continue to be dynamic in creating value for our customers,
confidencein our suppliers and pride in our employees.
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To kahokaipt tou 2013 §ekivnoa tnv kaplépa pou atnv Goldair Cargo
SA wg o npwrtog epyaldpevog tng Kpntng, o€ pia véa npoondBeta
ng etaipeiag va enevdloel oto vnol. To 6vopa NG etalpeiag ntav
YVwoT6 0Tov KAAS0 Kal auTo Mou pou eixe KeVIploel To VOLaQEPOV .

+: I'Ieplooon-:po ntavnapgeon )\ann ano@pacewy Katn ggniotoguvn rnou

e ;.!
¥ o

€8eixve 0Toug UNAAANAOUG TNG, AUTO E EVTIUNWOIAOE Kal Jou Kivnoe
10 evllapépov.

‘Otav nnpa tnv anégaon va aAafw enayyeApatikn otéyn Kat va
€pyaotw Me tnv opdda tng Goldair, Bupdpal xapaktnplotika ot
EMIKOIVWVNOQA e T THAPA e§UNNPETNONG NEAATWY TNG ETAIPEIAG Kal
avépepa 0Tt he evblapépel pia véa ouvepyacia ¢ntwvtag va €pBw oe
€nikolvwvia pe tov IdlokTnTn.

‘Otav petd anod Aiyeg pépeg 6€xBnka to tnAe@wvnpa tou CEO Kou
KaM\ivikou KaMivikou 6rou Kat tou e€é@paca tnv eniBupia va
epyaotw yia v Goldair Cargo SA, evnpepwbnka 61t unnpxe ndn

AiguBuvinc rpﬁuarogfkbﬁrnc
— Goldair Cargo SA

oxeblaopog enévbuong tng etalpeiag oto vnol pag. Opicape T6Te €va
pavteBou pe tov Sleubuvin NpoownikoU Kal JE autév Tov Tpomno
€ekivnoe Pla véa evdlapépouca cuvepyaoia.

O1 NpWTEG EYKATAOTATELG TOU UNoKataotnpatog HpakAeiou ntav éva
HIKpO ypageio oto Kévipo tng mMOAng. H 186éa pag ntav va
NPOCEYYICOUNE TNV TOMIKN ayopd PEoa ano €va onpeio NwANoEwWY,
KIvoUpevol evieAwg avtiBeta pe Tig Npooeyyioelg AAwy eTalpelwv
Tou KAddou.

‘Exovtag npoUnnpecia oe pia €talpeia courier, KataQépaye va
€loaydyoupe pla véa unnpecia nou napéxel KaBnpepiveg
avVaxwpNnoeLG HIKPWYV anooToAwV and Kat npog 6Ao tov Kdopo. Auth
n evépyela pag €dwaoe TNV guKkalpia va NapéXoupe pia
ohokAnpwpévn unnpeaia otoug Ndn undpxovieg neAdteg pag. Me
autoév Tov Tpomno divouues Tnv duvatétnta va pnopoUlv va oteilouv
anod MIKPEG anooToAég Selypdtwy pEXpl peyaAUtepa goptia.

EninAéov katagépape va npooeyyi{oupe pikpoUG napaywyoug Kat
161wteg nou enBupoly va oteilouv dépata o€ ouyyeveig n Piloug
070 e§WTEPIKO.

Metd and pla pakpoxpovia npoondbela KatapEpape va oTAOOUKE
€va entuxnpévo unokatdotnpa otnv Kpntn, avtipetwnidoviag
anoteAeopatikd 0Aeg i SuokoAieg nou pnopouacav va npokUYouv
otnv KaBnpeptvotnta pag. MeyaAUtepn npdkAnon yla epdg ntav va
NPOCEYYIOOUPE Kal va KEPOIOOUPE TNV €UMIOTOOUVN Hlag KAEIOTNG
Kolvwviag nou xpnotponolel tonikoUG npounBeutég yia va
HeTa@épel Ta goptia tng. Baoildpevol otnv euelifia Kal tnv
a€loniotia nou NPoo@EPeL n Taipeia KataPpépaye va dielodUocoupE
oTnv ToniKN ayopd kat va dnploupynooupe Pia opdda nou propei va
NPoo@Epet AUOEIG Y1a OAEG TIG AVAYKEG TWV NEAATWV HAG.

E6w ka2 xpovia éxoupe eykataotabei oe véa oUyxpova ypapeia ato
KEVIPO TNG MOANG, e€unnpetwviag tnv dlapkwg aufavopévn
nelateia pag.

Yuyxpovwg n Goldair Cargo péoa and pia otpatnytkn enevouoewv
0to vnoi tng Kpntng, Npoxwpnoe otnv avéyepaon VEWV
€yKataotdoewv otny Blopnxavikn neptoxn tou HpakAeiou.

Anoé tg apxég tou 2023 Ba pnopel va npoopépel 0AoKANPWUEVES
unnpeoieg Logistics kal akopa neploodtepeg AUOEIG OTIC aVAYKEG
TwV NeAdTwWV Jag oTig véeg g anobnkeg. To 6papa pag ivat va
pnopécoupe ato PENOV va dnpIoUpYNCOURE pla KABetn povada
unnpeaotwy, n onoia Ba pnopei va avahapBdvel yia Aoyaplacpd twv
NEAATWY TNG NPoidvia O€ MPWTIOYEVA HOPPN, va Td HETANOLEl,
ouokeuadel, anoBnkelel kal TéNog va ta npowbei oto ewtepIKA.
KAeivovtag Ba nBela va ava@épw ot o kaBnpepivn Baon Bétw
VEOUG 0TOXOUG OTOV €aUTO Hou aAAdG Kal atnv opdda pou ylati péoa
andé auth e€eliooovtal ol unnpecieg pag edpatwvoviag tnv
napouacia pag otnv ayopd. lMa 6Aoug euag eivat 1dlaitepa onPAvIiko
va Kataotnooupe tnv enévduon tng etaipeiag pag otnv Kpntn éva
Suvapiko spot yia tnv avadeln kat tnv npowbnon Twv TOMNIKWY
ayabwv o€ peyalegayopég ektog EANGGOG.

NiwBw nepnpavog nou €xw ouVIEAEOEL o€ AUTN TNV NpoondBela Kat
elpatotyoupogyla tnv enituxnpévn nopeia tng oto PéAoV .

VALANTIS
LEIVADITIS

Crete Department Manager
Goldair Cargo SA

Inthe summer of 2013, I started my career at Goldair Cargo SA as the
firstemployee of Crete, in a new effort of the company to invest in the
island. The name of the company was well known in the industry and
whathad piqued my interest.

It was more the immediate decision making and the trust shown to
its employees, thatimpressed me and got me interested.

When | made the decision to change my professional home and
work with the Goldair team, | remember | contacted the company's
customer service and mentioned that | was interested in a new
partnership asking to contact the owner.

When a few days later | received the phone call from the CEO Mr.
Kallinikos Kallinikos where | expressed my desire to work for Goldair
Cargo SA, | was informed that there was already a plan for the
company's investment in our island. We then made an appointment
with the personnel manager and in this way an interesting new
cooperation started.

The first premises of the Heraklion branch was a small office in the
city center. Our idea was to reach the local market through a sales
point, moving completely opposite to the approaches of other
companiesintheindustry.

Having a background in a courier company, we managed to
introduce a new service that provides daily departures of small
shipments to and from all over the world. This action gave us the
opportunity to provide a comprehensive service to our existing
customers. In this way we enable them to ship from small sample
shipmentsto larger shipments. Inaddition, we've been able to reach
small producers and individuals who wish to send parcels to

relatives or friends abroad.

After along-term effort we managed to set up a successful branchin
Crete, effectively dealing with all the difficulties that could arise in our
daily life. The biggest challenge for us was to reach and gain the trust
of aclosed society that uses local suppliers to transport its cargo.

By relying on the flexibility and reliability offered by the company, we
were able to penetrate the local market and build a team that can
provide solutions for all our customers' needs.

For the past 2 years we have moved to new modern offices in the city
center, serving our ever-increasing clientele.

At the same time Goldair Cargo through a strategy of investment in
the island of Crete, proceeded to the construction of new facilities in
the Industrial area of Heraklion. From the beginning of 2023 it will be
able to offer integrated logistics services and even more solutions to
the needs of our customers in its new warehouses. Our vision is to be
able to create in the future a vertical service unit, which will be able to
take over on behalf of its customers products in primary form, to
process, pack, store and finally forward them abroad.

In conclusion, | would like to mention that daily | set new goals for
myself and my team because through them our services evolve,
consolidating our presence inthe market. Forall of usitis particularly
important to make our company's investment in Crete a dynamic
spot for the promotion of local goods in large markets outside
Greece.

| feel proud to have contributed to this effort and | am confident of its
successinthe future.
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BOYTEPOX

To XentéuBpto tou 2015 pou 566nKe n eukalpia va anacxoAnBw ae pia
peyaAn etaipeia 6nwg n Goldair. Tote 6¢xBnka pe xapa tnv NPoonTiKn
auth nou pou napouctalétay, dev eixa Opwg aviiAngBel 1o péyebog
Tou otiyHatog nou Ba anotUnwyve otnv ENAyYEAUATIKA KAl POCWIKA
pou e€eNi€n. H ouvepyaaoia autn anodeixBnke nwg ntav Kaboplatikn
0TNV TpoXId nou NApe n {wn Hou.

0 apXxik6G Hou pOAOG NTaV UNOOTNPIKTIKOG 0TO THNHA TOU NMIOTWTIKOU
eAéyxou. MoAU oUvtopa petakivnBnka oto tunpa logistics, oto onoio
kat Spactnplonolovpal pPExpt onpepa. Xe npwto otadlo avéhaBa tnv
e€unnpétnon nelatwy, Olaxeipion aviikataBoAwv Kkat diaxeipion
EMNLOTPOPWY. L€ AUTA Ta NPWTA You PBryata dpxioa va pabaivw tov
Tpono Aeltoupyiag tng Talpeiag, Tn vootponia Tng, TOUG 0TOXOUG TNG,
Kalyevikotepa va avtihapBdavopat tn Suvapikn tng 0to xwpo. Me moAu
HEPAKL, 0pegn yia HouAeld kal Siya yla pabnon dpxioa va uloBeTw tnv
{610 vootponia kat va yivopal éva PHEPoG Tou oUVOAOU Mou cupBAaAlet
otV Napoxn e€EIIKEUPEVWY UNNPECLWY UYNANG MOoLoTNTAG.

MeTd anod €va Xxpovo Pe auTéGTIG appodIoTNTEG, avéAaBa To KOUHUATI TNG
avaluong Kat Twv ava@opwy, napdAAnAa pe tnv a@etnpia wng
€vaoxoAnong pou pe tn Glavoun. Ot avaAuoelg €pywv KaBwg Kat ot
avapopeg anddoong pou €dwoav pia dagopetikn didotacn otov
TPoMno nou avtidagBavopouv tn pon epyaciwv. H KootoAdynaon
Slabikactwy, n avaluon Twv anarthoewy evog €pyou Kal €V TEAEL Ta
anoteAéopata tng andédoong tng napaywyikng diadikaciag Kat n
€IKOVa Mou anokopiCel o neAdTng, Ntav autd nou pou SnuloUpynoayv
pia nio oAokAnpwpévn dnown yia tnv epodlactikn aluaida.

I8, |: N

; b
AiguBuving Atavopnc tunuatog Logistics
Goldair CargolSA

H evaoxoAnon pou pe ™ dlavopn gekivnoe pabaivoviag to diktuo
OUVEPYATWY, TOV TPOMo nou Gpopoloyolvial ol napayyehieg, Tg
161a1TEPATNTEG NOU NPOKUNTOUV 0TN HeTa@opd, aAAd Kat avTipeTwnido-
vTag Kat Abvovtag npoPAnpata. H evaoxéAnon pou autn cuvéneoe Pe
tn dnploupyia evog autopatou mpoypdppatog dpopoAdynong, to
onol{o Kal anodeixtnke KopPIKG otnv eEEAIEN TnG €Talpeiag oTov Topéa
TWV ECWTEPIKWV PETAPOPWY, aANd Kal otn dnploupyia §exwplotng
opadag pe aviikeipevo tn Slavopn.

Y€ qutd Ta Npwta pou Brpata otnv eTaipeia, viwBw TUXePOG Mou eixa |
TNV TIUN Va OUVEPYAOTW e avBpwnoug nou pe unodéxBnkav Bepud 1
6inAa toug kat avibloteAwg pou petédwoav Tig YVwoelg toug. H

appoVvIKN ouvepyaoia pe Toug ouvadéApoug pou Bewpw Nwg ntav

noAU onpavtikn yla tnv e€ENEN Pou péoa otnv talpeia. :
Y11 apx€g Tou 2018 dnuioupynBnke NA€ov tunua SpopoAdynong, oto

onoio pou {ntnBnke va nynBw. Autny tnv 1616TNTa HlaTNpw UEXPL Kal

onyepa, €xovrag nA€ov diavnoel peyaAn anootacn. H apxn ntav noAu
anartntikn. H xpnon véwv tevxvoAoyiwy, ot aAAay£g otig iadikaaoieg, n ﬂ
véa dopn tng opadag kat n avaykn yia AUECN AMOTEAEOHATIKOTNTA
anaitouoav NoAU xpovo, KOMo Kal ouykevipwaon. Kabe duokoAia nou
Eenepviwtav, kABe otoxog Mou emtuyxavotayv, KAbe pia pikpn vikn

£61ve Xxapa KalKoupdylo yla TN GUVEXELQ.

Epooov n dopn tng opdadag tng 6popoAdynong Unnke og KaAoUnt Kat

nA€ov dnuioupynBnkav Siakpitoi poAot Kat appodiotnteg, ot anattno-

e1¢ au€nBbnkav kat ol npokAnoelg Slapoponondnkav. Kabe pépa
avupetwnioupe duokolieg nou xpndouv dueong eniluong kat Sev

éxouv neplBwptla AdBoug. MoAhoi ouvnBidouv va Aéve nwg ol
petapopeig eival o kKaBpéntng tng etalpeiag otov neAdtn. Auth n
ouvBnkn og ouvEUaoNO pe To NANBOG TWV CUVEPYATWY NMOU EXOUKE Va
Slaxelplotolpe kat Toug Aentolg xelplopoUg nou anaitouvial, pHou
dnploupyei peyadlo aioBnpa euBlvng Kat unoxpéwaong va eipat
anodotkog Kat va gpaivopal aviaglog tng euniotoolvng nou pou €6eie
n eTaipeia.

H opdda pou éxel NAéov anoKTNOEL pia ONUAVTIKA gUNELPIa, EXOUME
dnploupynoel ladikaaieg Kat XpNolonotloUKe TeEXVoAoyieg Kopupaiou
emnédou. MNa 1o éNov prAodow va BeATioooupe aKOUa NEPIOCOTEPO
T¢ unnpeoieg pag. Na xpnolponoloUooupe VEEG Texvoloyieg, va
BpoUpe Kavotdpeg AUOEIG KAl VO AUTOMATOMNOINGOUKE NEPIOCOTEPEG
Sadikaoieg. H 6iapkng e€€AEN kat npdodog eival otoixeia nou diaxw-
pidouv pia etaipeia and Tov aviaywviopo. Me ta npotepnpata Kat ta
e\aTTWHATIA You npoonaBw va eipal napddelypa yla toug
ouvadéApoug Pou Kal va Toug epnveéw. EnBupw va eipat §inAa toug
ota npoBAnpata nou avupetwnidouv. EMOIwKw va akoUw YVWHEG,
NPOTACELG, CUPBOUAECKALYEVIKOTEPA VA EXW Wia apHOVIKA cuvepyaaia
nou dnptoupyei kAiga alMnAgyyung.

Kottwvtag tnv nopeia pou autd ta xpovia, vikBw nephpavog yia auta
nou éxw netUxel. Ynnp&av noAég SUoKoAeg otypég, unnpfav Kat
NOAMEG Opop@Peg oTypEG. Ze OAo autd to Taibt éxw dwoel Kal €xw
ndpetnoAAd. Eixa tnv tdxn n taipeia va akoUoeL TIG 16£€C KAL NPOTATELG
pou, va pou dwoel eheubepla KIVAGEWY Kal YEVIKOTEPA va ME
€UNIOTEUTEL KAl va eNevOUOEL Og EPEva. ZeKivnoa HIKPOG Kat nAéov padi
HE TN yuvaika pJou £xoupe SnPloUpynaoel Jia Gop@n olKoyEveld e HUo
nabdkia. Qotéco vikBw akdpa to Blo nawdi nou dev otapatd va
ovelpeUeTal Kal va nalevel pe ndbog yla €va akopa Aapnpotepo
HENOV.

NIKOS
VOUTEROS

Distribution Manager of Logistics Department
Goldair Cargo SA

In September 2015 | was given the opportunity to work for a large
company like Goldair. At the time, | gladly accepted this prospect that
was presented to me, but | did not realize the magnitude of the stigma
that it would reflect on my professional and personal development. This
partnership proved to be decisive in the trajectory my life took.

My initial role was supportive in the credit control department. Very
soon | movedto the logistics department, where | am still active today. In
the first stage | took on customer service customer service, cash on
delivery management and returns management. In these first steps |
started to learn about the way the company operates, its mentality, its
goals, andin general to understand the dynamics of the business. With a
lot of enthusiasm, eagerness to work and a thirst for learning, | started
to adopt the same mentality and become a part of the whole that
contributes to providing high quality specialized services.

After a year with these responsibilities, | took over the analysis and
reporting part, alongside starting my involvement in distribution.
Project analysis as well as performance reporting gave me a different
dimension to the way | perceived workflow. Process costing, analyzing
the requirements of a project and ultimately the performance results of
the production process and the insight gained by the customer were
what created a more comprehensive view of the supply chain for me.
My involvement with distribution started by learning about the partner
network, the way orders are routed, the peculiarities that arise in
transportation, but also by facing and solving problems. My
involvement coincided with the creation of an automated routing
program, which proved to be a key factor in the company's development
in the inland transport sector, and in the creation of a separate team
dedicated to distribution.

In these first steps in the company, | feel fortunate to have had the honor
of working with people who welcomed me warmly at their side and
selflessly passed on their knowledge to me. | consider the harmonious
cooperation with my colleagues to have been very important for my
development withinthe company.

Atthe beginning of 2018, a routing department was now created, which|
was asked to lead. | still hold this position to this day, having now

travelled along distance. The beginning was very demanding. The use of
new technologies, changes in processes, the new team structure and
the need for immediate efficiency required a lot of time, effort, and
concentration. Every difficulty that was overcome, every goal that was
achieved, every single small victory gave joy and courage for the
continuation.

Since the routing team structure was put into a mold and now distinct
roles and responsibilities were created, the demands increased, and the
challenges diversified. Every day we face difficulties that need
immediate resolution and have no room for error. Many people like to
say that carriers are the company's mirror to the customer. This
condition, combined with the number of partners we must manage, and
the delicate handling required, gives me a great sense of responsibility
and obligation to be efficient and appear worthy of the trust the company
hasplacedinme.

My team has now gained a considerable amount of experience, we have
established processes and use top level technologies. For the future |
aspire to improve our services even further. To use new technologies,
find innovative solutions and automate more processes. Constant
development and progress are elements that separate a company from
the competition. With my strengths and flaws | try to be an example for
my colleagues and inspire them. | wish to be there for them in the
problems they face. | seek to listen to opinions, suggestions, advice and,
in general, to have a harmonious collaboration that creates a climate of
solidarity.

Looking at my career over the years, | feel proud of what | have achieved.
There have been many difficult moments, but there have also been many
beautiful moments. Throughout this journey | have given and received a
lot. I have been fortunate that the company has listened to my ideas and
suggestions, given me freedom of movement, and generally trusted and
invested in me. | started out as a youngster and now my wife and | have
created a beautiful family with two children. However, | still feel like the
same child who never stops dreaming and fighting passionately for an
evenbrighter future.
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AEI ono I'n ON twv duvatothtwv.
AOEHUn tns anédoaons.

lMpokelyévou va PHETaoxnpatiotel to Epyatiké duvapiko, n enduevn yevid nyetwv Ba npénel va eival auBevtikn,
avoIxtTh, GUPMOVETIKN, PE eV ouvaioBnon Kal xwpis anokAeiopous. "01 JETAoXNUATIOTIKOI NYETES €ival onpavtikoi

eneldn BonBolv Tis KoIVATNTES, TOUS 0pyavioUoUs Kal Tis Kolvwvies va enavacxedidaouv éva kanutepo péanov.
Yus €taipeies pas ,MioTEUOUHE NWS EiAOTTE TUXEPOI PE TNV VEA YEVIA TwV atelexwv pas yiati diaBétouv dia ta

epAd1a evos manager tou alpio.

Realizi NE Potential.
Ra|5|ng Performance.
@
In order to transform the workforce, the next generation of leaders should be authentic, open, compassionate, g”ld”l’. g”ry” 5”
empathetic and inclusive. “Transformational leaders are important because they help communities, ann
organizations, and societies to reimagine a better future.

in our companies we believe we are lucky with our new generation of managers because they have all the Freight Forwarding & Logistics Services
tools of a manager of tomorrow




ANOEKTIKOTEPEZ Ol OIKOIENEIAKEZ EMIXEIPHZEIZ NATKOZMIOZ
TA XPYZA KAEIAIATIA THN ENIBIQZH TOYZ

H €peuva e titho «H avadwoyovnTikh SUvapn Twv 0IKOYEVEIAKWY
ENIXElPNOgwV - ENXelpnygatikdtnta and yevid o€ YeVIA»,
OUYKeVTpwVel anoyelg and 2.439 CEOs kat dAoug nyéteg and
KOPUQAIEG OLKOYEVEIOKEG EMIXEIPNOELG 0€ 70 XWPEC Kal MEPLOXEG,
napouatddoviag toug Kolvoug napdyovieg nou ouvBEtouv tn
(QOpHOUAa yla v avBektikdtnta Kal thv avadwoydvnon twv
OLKOYEVEIOKWY EMIXEIPNOEWYV: €VaAG 1OXUPOG EMIXEIPNUATIKOG
NPOCavatoAlopog, 10 ouvaleBnuatikd S€oIPo e tnv eniXeipnon
TOUG Kal tnv nyeaia tng IA6SoEng véag yeviag nou avalntd véeg
eunelpiegnépa and tnv oIKOYEVELAKN eNIXeipnaon.

Yto delyda TnG Naykooplag €peuvag OUHHETEIXav Kat EAANVIKEG
enixelpnoelg Pe m ouvepyacia tng KPMG otnv EAGSa pe 1o
AlbaGraduateBusinessSchool, The American College of Greece,
akadnpaiko ouvepydtn tou STEP Project GlobalConsortium otnv
EAAGGa.

And ta Baocikdtepa supnpata tng €peuvag NPokUNTel OTL oL
S1adoxotand tnv endpevn yevid Eekivolv and aAoug enayyeApati-
KoUG SpOHOUG MLV ENOTPEYOUV OTNV OIKOYEVELOKN €MiXeipnan,
XPNOIUOMNOLWVTAG OUXVA HIKPA Mood olKoyevelaKoU KepaAaiou yia
va toug BonBnoouv va pdbouy, va anokKtnoouv eunelpieg Kat va
avaldBouv pioka. Anodelkvuetal TeNKA 0T auth n npoogyylon
oupBdaAAel otn pakponpoBeoun unepanodoon enIXelPNOEwWY
avApeoa o aUTEG MOU CUMHETEXAV 0TNV €pEUVa.

Ot mBavol 6iddoxot and tnv endpevn yevid eknaidevovtal yla 10
nwg¢ va avahapBdavouv unohoylopéva pioka pGvol Toug, KAtt nou
avtavakAd éva and ta tpia onpavtikd otoixeia ota onoia Bacidovrat
Ol ONMEPIVEG OIKOYEVEIOKEG EMIXEIPNCELG Yl TNV €NTUXia: Tov
EMIXELPNPATIKO NPOCAVATOAIOHO

AlanmotwBnke 61 ta KUpla KAeWdld nou xpnaotgonotolv ot
OIKOYEVELIOKEG EMIXEIPNOELG Yia va EekAeldwaouy Tig avalwoyovn-
TIKEGTOUG IKAVOTNTEG Elval:

Enixelpnpatikdg npooavatoAiopydg: Autd eival éva povadikd
npoo6v 1o onoio €ival anapaitnto yla TNV Kawotopia Kal v
avantu€n anod yevid oe yevia. H onpacia tng diathpnong tou
EMIXEIPNUATIKOU MVEUHATOG TOU 16pUTh €ival évag onpaviikog
napdyoviag nou cupBAaMetl otn Slagdppwon piag KouAtoUpag
agvang kawvotopiag. O1 mBavoi &iddoxol tng endpevng yeviag
eknadevovtal yla 10 Nw¢ va avaAauBdavouv unoloyiopéva Kat
uneuBuva pioka Kal va Kpivouv and pévol Toug, Je HIKpA nood
olkoyevelakoU Kepalaiou nou Toug emttpénel va Yabouv Yéoa and
eUNelpiegnou anoKToUV ano npwto xépL.

Kowvwviko-ouvaioBnpatikdg nAoutog: O éAeyxog Kat n eNppon Ing
OLKOYEVELIQG EMITPEMOUV TN ypnyopn AAYn ano(pdcswv Kal o
«KOIVWVIKO-0UvValoBnpatikog nAoutog» Ttoug Bewpeital wg pia
ONPAVIIKN NPoiKa - MoU N OIKOYEVELD EKTIUA Kal npootatevel. Ma
noAAoUg anod ToUG CUMKETEXOVTEG OTNV €PEUVA, QUTOC Eival évag
deilktng pétpnong twy enidooewy Népa and Tov 0IKOVOHIKO MAoUTo
Kal €va otoixelo nou eivat ouxvd dUokolo va avanapaxBel og un
OLKOYEVEIAKEG EMIXEIPNTELG.

Mapakivntikn nyeoia: To ENIXEPNUATIKO MVEUHA KAl 0 KOWVWVIKO-
ouvaleBnpatikdg NAoUTog NAve XEpL-XEPL WG NAPAYOVIEG AVIayw-
VIOTIKAG dlagoponoinong, nou evioxUovtal Neparépw anod tnv
enibpaon evog HETAOXNKATIOTIKOU N XapIOPATIKOU NYETN

H peAétn Sianiotwoe eniong 6T 10 0TUA NYECIAg MIAG OIKOYEVEIAKNG
enixelpnong unopel va ennpedoel g emndooelG TNG. and TG
EMIXEIPNOELG HE KOPUPA(EG EMOOTEIG EWG TIG ENIXEIPNTELG HIE TIG MIO
XapnAég emdooelg - Tovidovtag napdyovieg nou cuvéBalav otnv
avadwoyovnTIKN ToUG LoxU Kal OTIG OIKOVOUIKEG, OIKOYEVEIOKEG Kal
KOIWVWVIKEG TOUG EMBOOEIC Ao YEVIA O€ YEVIAL.

YynAdtepeg enidOoel anod eniXelpnoelg nou dlakpivovtal yla 1o
EMIXEIPNHATIKO TOUG MVEUMA Kal Tov MolkINOHoppo npocavato-
Alop6: OIKoYEVEIOKEG ENIXEIPNOELG e UYPNAS eninedo eMIXEPNHATI-
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koU MpooavatoAlopoU, nolkIAopop®ia Kal Xaplopatikd oTul
nyeoiag napouciacav UPNAGTEPEG OIKOVOUIKEG KAl LN OIKOVOUIKEG
eMobooelg (KolvwVIKO KepdAalo, ouvaloBnpatiké deoud K.A.M.) o
oUykplon pe AMeg. Eniong oTIg enIXelpnoelg Je Kopupaieg
enbooelg danotwbnke n 6€opeuon yla cuvexn Kalvotopia Kat ol
1oxupol ouvaloBnpatikoideapol.

Ta otUA Napakivntikng nyeciag npwtootatolv: To petaoxnyati-
0TIKO OTUA nyeaiag - omnou ot nyéteg aldadouv Bacikég afleg,
nenolBNoeIg Kal CUMNEPIPOPEG OE Wia Npoondbela va napakivi-
00UV TOUG «onadoUg» ToUG va KAvouv NePLOCOTEPA Kal va anodw-
oouv Népa and ta avapevOpeva - ATAV N YEVIKA NPOTIUNON Twv
CEOs twv 0IKOYEVEIOKWY €NIXEPNOEWY, akoAouBoUpevn ano to
OTUAXOPIOHPATIKAG NYEDIAg,.

H napakivntikn nyecia pnopei va oupBdAet otnv eniteuén
peyaAUtepng npoodou: H ékBeon Sianiotwoe 0TI N NApaKIvNTIKA

nyeoia pnopei teAikd va aviauelpBei ge KAAn olKOVOMIKNA,
KoWvwVIKN Kal nepiBaloviikn npoodo, evw Ponba eniong otnv
01K0dOHNON Kal TNV £VioXuon TG agooiwaong Kat tng talTiong tng
OIKOYEVELAG e TNV Nixeipnon

KAeldl yla tnv enttuxia Twv OIKOYEVEIOKWY EMIXEIPNOEWY €ival 0
ouvobuaouOg NapayovIwy Onwg, 0 €Viovog Kal MOKIAGHOPPOG
aANG OTOXEUPEVOG EMIXEIPNHUATIKOG NPOCAVATOAIOUOG TNG
OlKOYEVELag, To Huvatd ouvaloBnpatiké S€otpo pe Tnv enixeipnon,
enikoupoUpeva anod €va Napakivntikd OTUN nyeoiag, HE NYETEG
npéBupoug kat tkavoug va odnynoouv aAhayég oe afieg,
NenolBNOELG, GUUNEPIPOPEG HE OTOXO va «MApacUpouv» Kal va
epnvedoouv 6Aoug npog tnv eniteudn Kay, ylati oxi, v unépBaon
TWV AVAUEVOHEVWV AMOTEAETUATWY

MORE RESILIENT FAMILY BUSINESSES WORLDWIDE
THE GOLDEN KEYS TO THEIR SURVIVAL

The research, entitled "The Revitalizing Power of Family Businesses
- Generational Entrepreneurship’, gathers insights from 2,439 CEOs
and other leaders from leading family businesses in 70 countries
and regions, presenting the common factors that make up the
formula for the resilience and revitalization of family businesses: a
strong entrepreneurial orientation, an emotional attachment to
their business, and the leadership of an ambitious new generation
seeking new experiences beyond the family

The global survey sample included Greek businesses through
KPMG's collaboration in Greece with Alba Graduate Business
School, The American College of Greece, an academic partner of the
STEP Project Global Consortiumin Greece.

The key findings of the survey show that successors from the next
generation start from other career paths before returning to the
family business, often using small amounts of family capital to help
them learn, gain experience and take risks. It ultimately turns out
that this approach contributes to the long-term outperformance of
businesses among those surveyed.

Potential successors from the next generation are trained on how to
take calculated risks on their own, which reflects one of the three
important elements that today's family businesses rely on for
success: entrepreneurial orientation

It was found that the main keys that family businesses use to unlock
their rejuvenating capabilities are:

Entrepreneurial orientation: this is a unique quality that is essential
for innovation and generational growth. The importance of
maintaining the entrepreneurial spirit of the founder is an important
factor that contributes to the formation of a culture of perpetual
innovation. The potential successors of the next generation are
trained on how to take calculated and responsible risks and make
their own judgements, with small amounts of family capital
allowing them to learn through first-hand experience.
Socio-emotional wealth: The family's control and influence allows
for quick decision making and their "socio-emotional wealth" is
seen as an important endowment - one that the family values and
protects. For many of the survey participants, this is a measure of
performance beyond financial wealth and an element that is often
difficult to replicate in non-family businesses.

Motivational leadership: entrepreneurial spirit and socio-emotional
wealth go hand in hand as factors of competitive differentiation,
further enhanced by the influence of a transformational or
charismatic leader

The study also found that the leadership style of a family business
can influence its performance; from the top performing firms to the
lowest performing firms - highlighting factors that have contributed

to their regenerative power and their economic, family and social
performance from generation to generation

Higher performance by businesses that are distinguished by their
entrepreneurial spirit and diverse orientation: Family firms with a
high level of entrepreneurial orientation, diversity and charismatic
leadership style showed higher financial and non-financial
performance (social capital, emotional bond, etc.) compared to
others. Also in the top performing firms, commitment to continuous
innovation and strong emotional ties were found.

Motivational leadership styles lead the way: transformational
leadership style - where leaders change core values, beliefs and
behaviors in an effort to motivate their 'followers' to do more and
perform beyond expectations - was the general preference of family
business CEOs, followed by the charismatic leadership style.
Motivational leadership can contribute to greater progress: The
report found that motivational leadership can ultimately be
rewarded with good financial, social and environmental progress,
and also helps build and strengthen family loyalty and identification
with the business

Key to the success of family businesses is a combination of factors
such as, a strong and diverse but purposeful family business
orientation, a strong emotional attachment to the business,
assisted by a motivational leadership style, with leaders willing and
able to drive changes in values, beliefs, behaviorsin order to 'pull’
and inspire everyone towards achieving and, why not, exceeding
expectedresults
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EANG6a €va ano ta entd o1KOVOIK
€vés aviiouxou K6opoU

Xe dpBpo tou Ruchir Sharma, npogdpou tng Rockefeller International, otoug Financial Times, yivetal
avapopd oTi¢ ENTA XWPEG Nou Eexwpilouv NAYKOOM{WGE yia Ta 0IKOVOHIKA Toug enttelyata, o€ Jia nepiodo
andéAutng anaiotodofiag, Adyw Upeong kat nMAnBwpiopoU. H EANAGSa dev Acinel ano tn Aiota Twv Xwpwy nou
xapaktnpidovtal wg "olkovopika Baupata’, evw n Aiota gupnAnpwvetal and to Bietvay, tnv lvdovnaia, tnv
Ivéia, tnv Moptoyaia, tn Zaoudikn ApaBia kat tnv lanwvia. Onwg entonpaivel o apBpoypdeog twv Financial
Times, ol xwpeg nou nepiAapBdvovial 6Tov KatdAoyo Twv 6UyXpovwy 0IKOVOUIKwY Baupdtwy xapaktnpido-
VTal ano OXeTIKA loxuph avantugn, pétpta enineda nAnBwplopol Kat uPnAéG anodoaelg - o avtiBean pe Tnv
naykoopiataon.

Avapepopevog otnv EAGSa, o Ruchir Sharma tovidel 6t n xwpa avakduntel kat éxel AdPel 16laitepa peyain
wBnan anod tigéveg enevdloelgKal Tov TOUPIOHO, 0 onoiogAdyw Tou Covid gixe ptacet oto 15% tou AEIM, and
20%. Katd tn 81dpKela TNG XpNHATOMIOTWTIKNAG Kpiong, Ta pn e§unnpetoUpeva davela eixav grdoet 1o 50%,
EVW TWPA TO NOCO0TO AUTO €XEL Kataypdyel anioteutn peiwon Kat gival katw and 10%. H avantugn tng
xwpag Eenepvad 1o 4%, evw o NANBwWPIOHOG PelwveTal e YopyoUg puBuoUg, yeyovag nou odnyel n xwpa o
TaXela OIKOVOUIKA aVAKapyn.

0 Sharma onpelwvel 6Tt t6oo n EAGda 6o kat n Moptoyahia - nou Bpiokovtal eniong otn AioTa Twv 0IKOVO-
HIK@WY BaUPATWV TOU - aVaKAPNToUY, £X0VTag HEIWOEL Ta ENAEIPPATA Toug, VW eival AiyOTEPO EKTEBEINEVEG
otigdlatapaxégtnge@odlactikng aAucidag nou oxetidovral pe tn Pwoaia.

To oupnépaopa tou dpBpou eivat eniong evilapEpov, PE TOV CUYYPAPED VA GNHELWVEL OTL NApd Ta oNPAVTIKA
entelypata, ol XwpeG autég Ba pnopouoav va xacouv Tn SUVAPIKA TOUG, av unnpxe aAayn atnv nyeaia,
otnv epappodOPeEVN NOMTIKA h av eNiKpatoUos EQNOUXACHOG. X KABe nepintwon, Xapn oTIG UNAPXOUTEG
ouvBnkeg, n EANGda, to Bietvay, n Ivbovnaia, n Ivdia, n MoptoyaAia, n Zaoudikn ApaBia kat n lanwvia
avadeixBnkav VIKNTEG v pEow plag nepldodou dieBvolgavnouxiag

Le nepLodouG KATNPELAG 6NwG N GNPEPLVA, 6TAV 0l 0XOANAOTEG BAEMOUV HOVO EAATTWMATA OTIG NEPIOCOTEPEG
Xwpeg, a§ilel va avadeikvuovtal ol Aiyeg nou ayngouv tnv enikpatouoa anaigiodoia. AkoAouBouv entd nou
Eexwpifouv oe €vav KOOPO Mou Teivel Npog tnv UPeon Kat Tov uwnAdtepo NAnBwploud: Bietvay, Ivéovnaia,
Ivbia, EN\@8a, MoptoyaAia, Zaoubikn ApaBia kat lanwvia.

Moipdadovtal kanolo ouvouaoud OXETIKA 10XUPNG avantuéng, PETplou NANBwpIopoU N IoXUpwY anodocewy
OTO XPNUATIOTAPLO - 0€ GUYKPLoN pe AAAEG XWPEG. Kata ouvapnaoTikn 6UPNTwaon, ol NEPIOOOTEPEG AMNO AUTEG
ayn@oUv eniong TiG BablEG NPoKATAANYELG OXETIKA HE TIG UNOTIBEPEVA AUUSPEG MPOOMTIKEG OPIOUEVWIV
XWPWV, MOAITIOHWY KAl GUGTNHATWV.

To Alyotepo eKMANKTIKO Gvopa otn Aiota pou eival To Bietvay, pia peAétn nepintwong yia T0V KOUHOUVIOHO
nou Aeitoupyei. KaBwg ol yewnoAitikég evtdoelg pe tnv Kiva au€avovtal, ol SUTIKEG ENIXEIPNOELG avTIoTaBui-
{ouv ta otoIXnUatd toug uloBetwvtag Hia otpatnyikn "Kiva ouv éva* - kat cuxva o "évag’ eninAéov npoo-
plopOG NpopnBelwy eivat to Bietvap. Enevdlovtag oe peyalo Babuo otig unobouég nou anattolviat ano pia
petanointikn e€aywyikn SUvapn kat avoiyovtag Tig nopTeg Tou, To Bietvap avantiooetal Pe pubuo oxebov
7%, Tov taxUtepo puBUo6 aTov KOGHO.

H KpITIKN y1a TIG 0IKOVOHIKEG SOKIHACIES TWV HOUGOUAHAVIKWVY XWPWwV ayvoouae eni Jakpov tnv noAunAn-
Beotepn anod autég, tnv Ivbovnaia. MAouaola og PUOIKoUG NOPOUG, ENW@EAE(Tal anod TNV Naykoauia €Kkpnén
TWV TIHWY TWV EUNOPEUHATWY, aAAG Pe Hia eyxwpla ayopd 276 ekatoppupiwy dev e€aptatat unepBolika ano
TG e€aywyeg. ‘Exel acuvnBiota xapnAod xp€og o aUykplon e GAAEG avamntuOOOUEVESG OIKOVOMIEG Kal €va
acuvnBiota otaBepd vOplopa o€ Hia XPOVIA MOoU Td MEPIOoOTEPA VopIopata NEPTOUV andtopa €vavil tou
dohapiou. To anotéleopa, €va kalonpoaipeto peiypa avantugng 5% pe NAnBwplopd PIKpOTEPO Tou 5%,
kaBiotatnv lvbovnaia éva Aaunpo napadetypa otkovopikd embéEiou loAap.
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An article in the Financial Times by Ruchir Sharma, President of Rockefeller International, refers to the seven
countries that stand out globally for their economic achievements, in a period of absolute pessimism, due to
recession and inflation. Greece is not missing from the list of countries characterised as “economic miracles”,
while the list is completed by Vietnam, Indonesia, India, Portugal, Saudi Arabia, and Japan. As the Financial
Times columnist points out, the countries included in the list of modern economic miracles are characterised
by relatively strong growth, moderate levels of inflation, and high returns — contrary to the global trend.

Referring to Greece, Ruchir Sharma emphasises that the country is recovering and has received a particularly
big boost from foreign investments and tourism, which due to Covid had reached 15% of GDP, from 20%.
During the financial crisis, non-performing loans had reached 50%, while now this percentage has recorded an
incredible reduction and is less than 10%. The country's growth is over 4%, while inflation is falling fast, which
is leading the country to a rapid economic recovery.

Sharma notes that both Greece and Portugal — also on his list of economic miracles — are recovering, having
reduced their deficits, while being less exposed to Russia -related supply chain disruptions.

The conclusion of the article is also interesting, with the author noting that despite the important
achievements, these countries could lose their momentum if there was a change in leadership, the policy
being implemented or if complacency prevailed. In any case, thanks to existing conditions, Greece, Vietnam,
Indonesia, India, Portugal, Saudi Arabia and Japan have emerged winners amid a period of international
concern

In periods of gloom like this one, when commentators see nothing but faults in most countries, it is worth
highlighting the few that defy the prevailing pessimism. Here are seven that stand out in a world tipping
towards recession and higher inflation: Vietnam, Indonesia, India, Greece, Portugal, Saudi Arabia and Japan.

They share some combination of relatively strong growth, moderate inflation or strong stock market returns -
compared with other countries. By fascinating coincidence, most of them also defy deep biases about the
supposedly dim prospects of certain countries, cultures and systems.

The least surprising name on my list is Vietnam, a case study in communism that works. As geopolitical
tensions increase with China, western businesses are hedging their bets by adopting a “China plus one”
strategy — and often the “one” extra sourcing destination is Vietnam. By investing heavily in the infrastructure
required of a manufacturing export power, and opening its doors, Vietnam is growing at nearly 7 per cent, the
fastest paceinthe world.

Criticism of the economic trials of Muslim countries long ignored the most populous one, Indonesia. Resource
rich, it is benefiting from the global commmaodity price boom, but with a domestic market of 276mn it is not
overly dependent on exports. It has unusually low debt compared with other developing economies, and an
unusually stable currency in a year when most currencies are falling sharply against the dollar. The result, a
benign mix of 5 per cent growth with less than 5 per cent inflation, makes Indonesia a shining example of
economically adept Islam.
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(CEHELLAS Logistics

WORLD-CLASS TRANSPORTS & LOGISTICS

By choosing to work with us
you are choosing to work

with the global market

TO KAAYTEPO TOYPIXTIKO KAAOKAIPI
MYAQNAZL XTHPIZHZ
TA ENA AYZKOAO XEIMQNA

To petivod kahokaipt Ba anoteA£oel anoPacloTiko onpeio KapNNgyla to PEAoV Twv Autikwy OIkovopiwy, kaBdoov ol nyeaieg toug kalouvral,
non, va AdBouv ano@doelg Kat va Beonicouv ta KatdAnAa PETPa MPOKEIPEVOU Va avTipeTwnioBel, mpwrtov: To ouvexwg au§avouevo
EVEPYELOKO KOOTOG, TO 0Mnolo napouctddel TepAoTieg TAoelG avodou, Aoyw Katl Tou PwaoooukpavikoU MoAépou Kal deUtepov: Tn OUVEXWG
SloykoUpevn akpiBela, tnv ektivagn twv TIHWV KATavaAwTh Kat Ty au§non twv Tpanedikwy eMTOKIwY.

Ano TV ENTUXN aVTIMETWION TwV avwTtépw ntnpdtwy Ba e§aptnbei o peydho noooatd n opakn Aettoupyia tng Eupwnaikng Oikovopiag
katn dlatnpnon tng KolvwviKng LUVoXngG.

H EAAG6a, 6nwg eival yvwoto eival évag npovoplakog TOUPLOTIKOG NMPOOPLIoKHOG, He PeyaAn SuvapikOTnTa Nnou Katavépetal o Slapopwyv
TUnwv KataAUpata, and noAuteAn Eevodoxeia éwgnavéuopea KAMIvVyK.

YnavTIKo ival ott pe Bdon ta otoixeia, n EANGSa enépaoe akopn Kaita enineda npiv and tnv navonpia, e tn Meppavia (+24,8%), tnv EAMada
(+24,1%) kattn FaMAia (+21,9%) va €xouv tnv uygnAdtepn avantu€n and to 2019. Qotdoo, pdvo evvéa and Tig 20 Kopupaieg Xwpeg onpeiwaav
avdntuén and to 2019 . Kat ot 20 Kopupaieg xwpeg onpeiwaoav €tnola at§non otn {ntnon tou KaAokaiploy, pe tn peyaAUtepn avdntu€n otn
NopBnyia (+71,2%), tnv Ouyyapia (+65,8%) kattnv EANGSa (+61,8%).

Ta otoixeia deixvouv 6T Ta €006a Eenépaoav katd moAu Tig npoadokiegtou 2019 Eenepvaovtag ta katd 22%.

Aev undpxel ENANVIKO vnal nou dev NpooéAkuoe Peyaho OYKo EEVWV EMNOKENTWV PETOG, ToVI(oUV POpPEIG Tou KAGHoU. ZeKIvwvTag and ta
KOOHOMOA(TIKa vnald, dnwgeivatn MUkovog, n Zaviopivn, nMdapog, n Matpogkain AotundAatia, Hovo BeTIKEG SlamoTwaoelg Kataypdgoval.
To otoixnpa yia pla eNtUXNPEVN TOUPLOTIKA Neplodo ntav tepdaotiag onpaciag yla tg EAnvikéG enixelpnoelg, 6edopévou 6t Ba toug €dive n
duvatétnta va au€noouy tny peUCTOTNTA TOUG KAl Va anoKTnoouy éva Jagidpt acpaleiag, evoyel evag, niBavatata, okAnpouU Xelhwva, ano
K@Be anoyn. O otox0G paivetal va éxel entteuxBei Kal va apopd tnv Xwpa 1o 6UVOAO TNG.

‘Ocov apopd, de, oTNV AVTIPETWNION TNG AKPIBELOG KAl TOU EVEPYEIOKOU KOOTOUG, AVAUEVOUE OAotL pag, Onwg kaBe EAAnvag moAitng kai kabe

enixelpnpatiag, Ta pétpa ekeiva nou Ba B€gouv NAa@AV oTnV TEAIKN TIUN TOU NAEKTPIKOU pEUIATOG KAl TOU PUGLKOU agpiou Kat Ba evioxUoouv
TNV ENIXEIPNPATIKN §paatnpldtnta.

Motelovtag ot n evioxuon Tou 1008NPatog Twv epyalopévwy, oe NEPLOSOUG EVIOVWY avatipnogwy, ival to (dlo anapaitntn pe t diathpn-
on Twv Béoewv epyaaiag Toug, n el0pon cuvaAdypatog deixvel va Bwpakiel Tnv olkovopia Kat va KAvel tnv Sucpevih NPoonTIKA Blwaiyn
1000 YO TNV ayopaoTikn SUvapn 600 Kal yia TG ENIXEIPNOELG

Xiyoupa 1o TOUPIOTIKG PEPLopa anotelel éva kaho Ha§Adpt Kal Kupiwg n pikpn xelpeptvi nepiodog tng EAAdag divel eAnida piag nio avawdu-
VNG HETABaAONG 0TV ENGUEVN EMITUXNUEVN TOUPLOTIKN 0ELOV.

THE BEST SUMMER TOURISM
PILLAR OF SUPPORT FOR A DIFFICULT WINTER

This summer will be a decisive turning point for the future of the Western economies, as their leaders are already being called upon to take
decisions and adopt appropriate measures to deal with, firstly: the ever-increasing energy costs, which are rising enormously due to the
Russian-Ukrainian War and secondly: the ever-increasing precision, the soaring consumer prices, and the increase inbank interest rates.

The smooth functioning of the European economy and the maintenance of social cohesion will depend to a large extent on successfully
addressing these issues.

Greece, as is well known, is a privileged tourist destination, with a large capacity distributed in various types of accommodation, from luxury
hotels to beautiful camping sites.

Importantly, based on the data, Greece even surpassed pre-pandemic levels, with Germany (+24.8%), Greece (+24.1%) and France (+21.9%)
having the highest growth since 2019. However, only nine of the top 20 countries saw growth from 2019.All the top 20 countries saw year-on-
year growth in summer demand, with the highest growth in Norway (+71.2%), Hungary (+65.8%) and Greece (+61.8%).

The figures show that revenues far exceeded 2019 expectations, exceeding expectations by 22%.

There is no Greek island that did not attract a large volume of foreign visitors this year, industry players stress. Starting from the cosmopolitan
islands, such as Mykonos, Santorini, Paros, Patmos and Astypalaia, only positive findings are recorded.

Betting on a successful tourist season was of huge importance for Greek businesses, as it would enable them to increase their liquidity and
gain a safety cushion in the face of what is likely to be a harsh winter in every respect. The objective seems to have been achieved and to be of
concernto the country as awhole.

As far as dealing with the issue of price and energy costs is concerned, we are all waiting, like every Greek citizen and every businessman, for
those measures that will cap the final price of electricity and gas and boost business activity.

Believing that boosting the income of workers, in times of sharp revaluations, is as necessary as preserving their jobs, the inflow of foreign
exchange seems to shield the economy and make the unfavorable outlook viable for both purchasing power and businesses.

Certainly, the tourist dividend is a good cushion and especially Greece's short winter season gives hope of a more painless transition to the next
successful tourist season.
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~ ZTI;ATHFIKH EMENAY2ZH THXZ GOLDAIR CARGO

2TO NHzI THZ KPHTHX
BL.NME. HPAKAEIOY

Ze éva k6opo nou avantUooetal pe aApatwdng puBpolg n clyxpovn
£TAIPIKN Napoucia anoteAei €va oNHAVTIKO KOMHATL TNG EUMNOPLKNAG Kal
aviaywVvIoTIKNG €1KOVAG Hlag entxeipnong néco 8¢ pallov otav apopa oe
€va ano toug peyaAiutepoug opiloug tou kKAadou petagopwv Kat logistics .

STRATEGIC INVESTMENT OF GOLDAIR CARGO

IN THE ISLAND OF CRETE
HERAKLION INDUSTRIAL PARK

In a world that is developing at a rapid pace, a modern corporate
presence is an important part of a company's commercial and
competitive image, especially when it concerns one of the largest groups
in the transport and logistics sector.




Me otpatnyiké oxeblaoud kat 6papa n GOLDAIR CARGO
npoxwpnoe otnv dnploupyia 1610KTNTWY anoBnkwv
logistics oto vnail tng Kpntng kat ouykekpipéva atnv
BI.ME. HpakAegiou pe yvwpova tnv cupBoAn otig HeyaAeg
MOIOTIKEG NAPAYWYEG, TNV eEWOTPEPELT Kal TNV Aglpopa
avantu€n tou vnaolou.

H Kpntn anoteholoe navta €unveucn pe tnv SUVAIKA
NG otnv avadel€n twv tonikwy Npoidviwy Kat tnv éviagn
autwv otnv Pecoyelakn kat diebvn diatpoen. MaparAnia
Ol KalvOTOPEG KAAIEPYELEG TNG 0dNyNoav oTnv Napaywyn
VEWV MPOIOVTWY KAl oTNV 0TPOPN oTNV JETanoinan.

Y€ JeyYAAo KOPUATLTNG ENIXEPNHATIKOTNTAG N TUNOMNoinan
Kal n hetanoinon npoidviwy €xel tov npwto Adyo, divo-
VIaG £Vauopa 0Toug HIKpoUg napdywyoug va dnploupyn-
oouvV premium npoiovrta.

BlohoyiKEG KaMEPYElEG, €VAANAKTIKEG MPAKTIKEG Kal
notonolnoelg €pxovial va Katadeifouv tnv efaipetikn
autn npoondabela nou cuvteAeitatotny Kpnn.

210X0¢G yla tnv engvduon tng Goldair gival n othpi§n tng
eyxwpiagayopdgtooo otov topéa twv logistics 60o kat og
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ekeivawv twv dleBvwyv petapopwy, otéAvovtag ta Kpntika
npoidvta og 6Ao Tov KOopo.

Anpioupywvtag pla ouyxpovn povada npoo@opdg, oAo-
kAnpwpévwy unnpeoiwv 3PL otnv BLIME. HpakAgiou n
GOLDAIR CARGO &Anicet 611 Ba cupBaAel ouclaoTika Kal
otV PETanoIntikn aAucida.

Xe pia ano 1g nAeovekTIKOTEPEG BETEIG OTNV Blopnxavikn
neploxn, e e€alpetikd avetn npocfacn ol veddunteg
eykataotdoelg tng GOLDAIR CARGO E&ekivnoav tnv
Aettoupyia Toug.

H eykatdotaon twv anoBnkwv éktacng 3000 t.p.
SlaBétouv tov nAéov oUyxpovo e€onAiopd anoBnkeuong
Katdlaxeiplong egnopeupdtwy pe 1a KaAUtepa ouothyata
aopaAelag, nupooBeangKal nuponpoaotasiag.

H GOLDAIR CARGO yvwoth yla thv pépipva tng npog 1o
nepiBarov, ulae kabe dévipo 10 onoio epilwbnke
Katd tnv O1ApKEID TWV EKOKAPWYV KA QPOVIIOE HE
OTOXEUMEVEG EVEPYELEG YO TNV ENavapUTEUON TOUG, OTOV
gUpUTEPO XWPO TWV EYKAT

With strategic planning and vision, GOLDAIR CARGO has
proceeded to the creation of privately owned logistics
warehouses on the island of Crete and specifically in the
Heraklion Industrial Park with a view to contributing to
the large quality products, extroversion and sustainable
development of the island.

Crete has always been an inspiration with its dynamic in
the promotion of local products and their integration in
the Mediterranean and international diet. At the same
time, its innovative crops have led to the production of
new products and the shift to processing.

In a large part of business, the standardization and
processing of products has the first word, giving impetus
to small producers to create premium products.

Organic crops, alternative practices and certifications
come to demonstrate this excellent effort that is taking
placein Crete.

The aim for Goldair's investment is to support the
domestic market both in the logistics sector and in those
of international transport, by sending Cretan products all
over the world.

By creating a modern unit offering integrated 3PL
services in the Heraklion Industrial Park, GOLDAIR
CARGO hopes to make a substantial contribution to the
manufacturing chain.

In one of the most advantageous locations in the
industrial area, with extremely convenient access, the
newly built facilities of GOLDAIR CARGO have started
their operation.

The 3000 sgm warehouse facility features the most
modern warehousing and freight handling equipment,
with the best security, firefighting, and fire protection
systems.

GOLDAIR CARGO, known for its concern for the
environment, saved every tree that was uprooted during
the excavation and took targeted actions to replant them
inthe wider area of facility.
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Kpntn eivar o avOpwmoi tng

%WMW,

Nikog Kalavtlaxng

Crete is its people

oo cnder lo succeed,
o We must fovst beliove
Goldmir corge sa Trat e can

Freight Forwarding & Logistics Services Nikos Kazantzakis

We are proud that we’ ve succeeded

the establishment of our company

among the tops %W %W

of the transport and logistics sector Chania ®

CHANIA .Rethymnon o

RETHYMNON Heraklion Agios Nikolaos
® Sitia

HERAKLION LASITHI
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Aguykpatntn yedon... va v mewg oto il

HAQEg
eAANVIHOC

ouoKELODID,
il andhawvon

KA(I)EZ \Y 8 & APQMA
IZTOPIAZ

;'Mm wtopw auBevTiknh, ané tn pévn c.plppa KapESwv nou diapkel ano tov 190 aiwva
- otn xwpa Hag Kat ouvleZsll

To 1a&ibutrou kapé MavaKaKn §exivnoe 1o 1886, npiv ané oxedov 140 xpovui otav
o npwtonopog yla tnv enoxn tou Kwvotavtivog MatBaiou Mqvw)\lKaKng glonyaye
kagé ané tn BpaiAia yia va tpopodothoel povonwAiaka o)\ox)\qpn tnv Kpntn yia
dekacrtisg.

@peowabo kol apwpa

HE 10 KoAnPERa ooc!

NEA
OUDKLLOqa,

il andAouon

OF HISTORY

. An authentic story, from the only coffee brand that lasts since the 19th century in
~our country and continues!
The journey of Manolikakis coffee began in 1886, almost 140 years ago, when the
pio'ri"eer of the time, Konstantinos Matthaiou Manolikakis, imported coffee from
Brazil to supply the entire island of Crete with a monopoly for decades.




To taidt

TOU Kagpe
MavwAIKakn
Eekivnoe 1o 1886

To 1906, eni Kpntikng MoMAiteiag akopn, elcnyaye and tn
leppavia tov Npwrto atpokivnto pUAo dAeong kapé PROBAT pe
Mpoebpiko Sidtayua nou unéypage o A. Zdiung.

Mpwv v ayopd tou ev Adyw pUAou, n dladikacia ywvotav
XELPOKIvNTa, 0TO EPYAOTNPIO TNG OUVOIKIag KaoTtéAl, Tov Kape
GAeBav oto xépl o€ peyaAa youbia.

Ano to 1905, Epyaotiplo kat katdotnpga Alavikng nwAnong
ebpeliouy otnv 060 MoucoUpwy 18 010 10TOPIKG KTiplo Mou
NOPEUEIVE TO KAPEKOMTEIO TNG OIKOYEVEIDG MavwAikakn yla
évav alwva!

Xtn bekaetia 1920, akoAoUBnoe Kal n €lcaywyn Tng Mo
e€eNlypévng yla tnv enoxn Unxavng kapoupdiopatog Kage ing
etaiplagPROBAT, n onoia 16t A€itoupyoUoe pe kauon EUAwWV.

MapdMnAa pe tnv eloaywyn Kal ene€epyacia Kage, o npo-
nannoUg K. MavwAikdkng €lonyaye Kal Tpo@odotoloe tnv
Kpntn pe todiand tnv KeAdvn kat{axapn ano tnv Koufa.

H endpevn yevid, pe enikepaAng tov MatBaio MavwAikdkn,
OUVEXIOE TNV EMIXEIPNUATIKN dpactnploTNTa Kal TNV ENEKTEIVE
0ToV Top£a TnG Petanoinong, dpuovtagto 1935 tn Néa Kpntikn
KanvoBlopnxavia. lMpoiévia authg ntav ta totydpa AXXOX
(eAappu), AOPO (yAukonioto), MPAZINO (oéptiko), KOKKINO.
H 61G8gon Toug ouvexiotnke otnv Kpntikn ayopd €éwg 1o 1946.
Eniong, i6puoe EAaloupyeio otnv Kicoapo Xaviwv nou napn-
yaye eKAeKtd oanouvia pe Bdon to eAaidAado.

Kanvepyootdolo kat EAatoupyeio BopBapdiotnkav kat kata-
otpdenKav Katd tov B' Maykoopio MoAespo.

Metd tov noAepo, cuvexiletal Kal akuadel n Petanoinon Kal
eunopia Kagé oav epropikn dpactnplotnta.

To 1952, o1 veotepol utoi K. MavwAikakn, XtéAiog kat Kwaotng,
enekteivouv T dpaon toug Kat 1dpuouv npdtunn Blopunxavia
Xuponoinong @poUtwy ToMKNG napaywyng. Me €6pa otn
ouvolkia kKatw Koup-Kani nmaphyayav GUUNUKVWHEVOUG
{axapoUxoug XupoUg noptokahadag, Aegovadag kal Buootvd-
6ag. Ot xupoi MavwAikakn tpo@oddtnoav tnv ayopd OANG tng

%

#

MANOLIKA

Est. 1886

The journey

of Manolikakis
coffee

began in 1886

In 1906, still under the Cretan State, he imported from Germany
the first steam-powered coffee grinder PROBAT with a
Presidential Decree signed by A. Zaimis.

Before the purchase of this mill, the process was done manually,
in the workshop of the Castelli district, the coffee was ground by
handin large troughs.

Since 1905, the workshop and retail shop have been located at
18 Mousouroi Street in the historic building that remained the
coffee mill of the Manolikakis family for acentury!

In the 1920s, the introduction of the most sophisticated coffee
roasting machine of the time, the PROBAT company, which at
that time operated by burning wood, followed.

Along with the import and processing of coffee, the great-
grandfather K. Manolikakis imported and supplied Crete with tea
from Ceylon and sugar from Cuba.

The next generation, led by Matthew Manolikakis, continued the
business activity and expanded it into the processing sector,
founding the New Cretan Tobacco Industry in 1935. Its products
were the cigarettes ASOS (light), AFRO (sweet), PRASINO
(sertiko), KOKKINO. Their distribution continued in the Cretan
market until 1946. He also founded an olive oil factory in
Kissamos, Chania, which produced fine soaps based on olive oil.

The tobacco factory and the Olive Oil Factory were bombed and
destroyed during the Second World War.

After the war,coffee processing and trading continued and
flourished as acommercial activity.

In 1952, the younger sons of Mr. Manolikakis, Stelios and Kostis,
expanded their activity and founded a model fruit juice industry
of local production. Based in the Lower Koum-Kapi district, they
produced concentrated sugary orange, lemonade and sour
cherry juices. Manolikakis juices supplied the market
throughout Greece until 1977 and won gold medals at the
Thessaloniki International Exhibition in 1955 & 1956, thanks to

To €1aipikd AoydTuno anotunwyel moptpaito
TOU Npo-nanmou Kat puth, Kwv/vou M. MavwAikdkn.

The corporate logo depicts a portrait of the great-grandfather
and founder, Konstantinos M. Manolikakis.
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EAGGagéwgto 1977 katanéonaoav xpuod PetaAAia otn Alebvn

‘EkBeon Beooalovikng ta €tn 1955 & 1956, xdpn otnv dpiotn

noldTNTa ToUG.

To 1980 avahaufdvel ta nvia Tng eNIXeipnong o €yyovog Tou
©Bputn, Kwotng . MavwAikdkng. Zekivd pia nopeia avantugng
otovtopéa Tou XovdpikoU Epnopiou kapédwy, oivwv & notwv.
[6pUel padi pe ouvadéApoug, ta Evwpéva Kagekonteia Kpning
OMou YETAPEPEL TNV NApaywyn tou Kapé MavwAikakn o€ €va
npotuno epyootdato otn BLLME HpakAeiou.

Apxég tou 2000 dnpioupyei Kévipo AnoBnkeuong & Alavoung
ue €6pa 1o BIO.MA Xaviwv otn ZoUda, ONou GUYKEVIPWVEL TO
OUVOAO TWV EPNOPIKWY SpaoTNploTATWV.

Inuepa, n enixeipnon Spaotnplonoteital otov kKAAdo tng
Metanoinong kat Ene€epyaciag Kagé kat tng Mapoxng Ynnpe-
olwv Texvikng Ynoothpl§ng Mnxavawv & Luotnpdtwy Kape.

MapdaAAnAa, atov kKAG6o Tou XovdpikoU Eunopiou, Asttoupyel
w¢ opyavwpévo Kévipo AnoBnkeuong & Alavopng e€u-
nnpetwvtagtoug NopoUg Xaviwv kat PeBUpvng.

To 2022 onpatodotei Tn véa enoxn yla Tnv enixeipnon MavwAi-
KAkn, kaBwg enevduel o€ véa unepolyxpovn Movada Metanoi-
nong & Ene€epyaoiag kage evidg €8pag, pe e€onAiopoug véag
YEVIAG KAl KavoTda cuotnpata napaywyng diebvwy Miotonol-
NOEWV.

O1 dio€yyoveg tou 16putn, Matidvta kat Eipnvn MavwAikakn,
OUMMETEXOVTAG TO00 OTOV €NAVA-NpPoadloplopd NG TAIPIKAG
TaUTOTNTAG 600 Kal O0TOV OXedlAOUO TNG VEAG MAPAYWYIKNAG
povadag, Badouv véa Bepélia avantu€ng pe okono €va Blwatpo,
e€WOTPEPEG PENOV.

«Enevbloupe otn oUyxpovn £peuva Kat yvwaon, Pe Bacikod
pEANpa ™ datnpnon twv Slaxpovikwy pag aflwy, autwy nou
Kpatnaav tnv afloniotia tngenixeipnongyta 140 xpovia.

Me oegBacuo otnv (0Topia Hag Kat Tov Teno Kat Je aydnn yla tov
MoloTiKo KaE, Ba cuvexiooupe To anoAauotiko ta&idi tou kage
MavwAikdkn avolyovtagvéougopiloviegy.

Blopnxavikn Meptoxn Xaviwv

Kwothg MavwAikdkng

Kostis Manolikakis

Eirini Manolikaki

Eiprivn MavwAikakn

their excellent quality.

In 1980 the grandson of the founder, Kostis S. Manolikakis, took
over the reins of the company. He begins a course of
development in the field of wholesale trade of coffee, wine &
beverages.

Together with his colleagues, he founds the United Coffee Shops
of Crete, where he transfers the production of Manolikakis coffee
toamodel factory inHeraklion.

At the beginning of 2000, he creates a Storage & Distribution
Centre based at BIO.PA Chania in Souda, where he concentrates
allcommercial activities.

Today, the company is active in the Coffee Processing and
Processing sector and the Provision of Technical Support
Services for Coffee Machines & Systems.

At the same time, in the Wholesale sector, it operates as an
organized Warehousing & Distribution Centre serving the
Prefectures of Chania and Rethymnon.

The year 2022 marks the new era for Manolikakis, as the
company invests in a new state-of-the-art Coffee Processing &
Processing Unit within its headquarters, with new generation
equipment and innovative production systems of international
certifications.

The founder's great-granddaughters, Matilda and Irene
Manolikakis, by participating in both the redefinition of the
corporate identity and the design of the new production unit, are
laying new foundations for growth towards a sustainable,
outward-looking future.

"We are investing in modern research and knowledge, with a key
focus on maintaining our timeless values, the ones that have
keptthe company's credibility for 140 years.

With respect to our history and the land and with a love for quality
coffee, we will continue the delightful journey of Manolikakis
Coffee by opening new horizons."

Industrial Area of Chania
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BA®EIES PIZES ETON XPONO | m— IN TIME
KAI STON T‘Oﬂ'd/ 9 | D PLACE

H otopia tng etaipeiag MINNX Eekivaiota 1€An Tou 190U alwva dtav o nponannog The hi e 19th century when the
AVtwvuKn(; Mn)\tupuKng,awatutal ata I1£Zu HpakAeiou kat xtilel éva Xavi. great-gran raklion and built an Inn.
Ot(}v g,tn 5uon'tou nAlouVsK}\slvuw Kaotponoptsc tiﬁpﬁgrax)\slou, otnv Siapketa When the castle _' t, during the Ottoman rule,
» NG Toupxoxpuuaq, pexpl 10 npwl, ol tu&&wtgg sBptoKav K(I'!G(pUYlO oto Xavi tou travelers faund?s elter at Antona offered them hot food and especially
Aviwyvakn, nou Toug npoo ,;pe TeoTo (PAyNTo Kal KUPiwG To pnPIoPEVO ToU Kpaoi. his famous wine. = . S—— -

Meito nspuopu TOoU xpovou 4 ano ta 10 naidia tou Aviwvakn MnAmpUKn I8pUouv With the passage of time 4 of the 10 children of Antonakis Miliarakis founded the Mino
10 olvonoleio Mivwg 1o étog 1932. H lotopta yla pua Aapnpn nopeia €xeL Nén ypagrei winery in 1932. The history for a brilliant course has already been written reaching

tpt&oqu onpspa otnv 4n yEVLG OLVONOLWY. T today the 4th generation of winemakers. ..~ -

1




MINQL OINOIJOIEIO

Tonikég nolkiAieg avapiwvouy
0Toug naAatoUg Kat VEoUG apneEAWVES

Ynpepan etaipeia «MINQI» ovonolel kat epplaAwvel Tig napadoat-
aKEG povonolkiAieg kat Blends etikéteg, evw n etalpeia
«OINOIMOIEIO MHAIAPAKH» Tig Premium €TIKETEG.

‘Onwgpageine o kog MnAlapakng naAatotépa €Byadeg éva kpaoi Kat
npoonabouceg va 10 NouAnoelg, nAéov autd éxel aAldget. O
napaywyog nou BéAet va e€ehixBel napakoAouBei kal evappovide-
Ta1 e autd nou BéAetkatdntd n E€vn Kat yxwpla ayopd.

H etaipeia MINQE 8iavuel ohpepa v évatn dekaetia tng Kat
napdayel Kpaold npoepxopeva and ynyeveig nolkiNeg, onwg 1o
KotolpdAt kat to MavtnAdpt yia ta Kokkiva, tn Biddva, 1o Bidlavo
kat 1o Opayabnpt yia ta Aeukd, ta onoia otvonolei Kat EPPIAAWVEL
Me TG nio oUyxpoveg peBddoug. Npipddet éva Pépog tng pubpng
Tng napaywyng oe FNaAAkd 6pUiva Bapéhia 225 kat 300 Aitpwv oe
16avikég auvBnkeg Beppokpaciag Kat uypaciag. MapdAAnAa
npoonaBei va avadei€el nepatépw tov Kpntikd apnelwva, péoa
ano Ti¢ NotkIAlEG Tou, KatvoTopwvtag Kat utoBetwviag pebodoug
£€w¢ Twpa avekpetaleuteg otnv Kpntn. H MINQL avantiooel
1616KTNTo Kal cupBoAalakd apnedwva 220 oTpePPATWY Kal
ouvepyddetal Pe VIonioug KAAMEPYNTEG, PE OTOXO0 TN Slao@Alion
NG UYPNANG notdtntag Twv otaguliwy. Kiplol npooplopol oto
e€wtepIko eival To BéAyio, to AouepBoupyo, n ZepPia, n FaAAig, n
Younbia, n Auotpalia, o Kavadag, n Kiva katto Hvwpévo Baoihelo.
H kouAtoUpa twv Bépelo Eupwnaiwy aA\a kat n ouvexwg e€eAio-
obpevn avalhtnon NG YEUOLYVwaiag yupw and to Kpaoi eival
tedeiwg dlagopeTikn anod tnv napadoclakn otvonoinon tou
OlKIOKOU Kpaatoy, yia idlokatavdAwaon otnv EAGda.

CRETE

Local varieties
are revived in old and new vineyards

Today the company «MINOS» makes and bottles the traditional
single varietals and Blends labels, while the company «MILLIARAKI
WINEWORKS» bottles the Premium labels.

As Mr. Miliarakis told us, in the past you used to produce a wine and
try to sell it, now this has changed. The producer who wants to
evolve is watching and harmonizing with what the foreign and
domestic market wants and demands.

MINOS is now in its ninth decade and produces wines from
indigenous varieties such as Kotsifali and Mandilari for the reds,
Vilana, Vidiano and Thrapsathiri for the whites, which it vinifies and
bottles using the most modern methods. A part of its red production
is matured in French oak barrels of 225 and 300 liters in ideal
conditions of temperature and humidity. At the same time, it tries to
further highlight the Cretan vineyard through its varieties,
innovating and adopting methods hitherto untapped in Crete.
MINQS develops a privately owned and contracted vineyard of 220
acres and cooperates with local growers, with the aim of ensuring
the high quality of the grapes. Main destinations abroad are,
Belgium, Luxembourg, Serbia, France, Sweden, Australia, Canada,
Canada, China and the United Kingdom.

The culture of the Northern Europeans and the ever-evolving quest
for wine tasting is completely different from the traditional
vinification of home wine, for home consumptionin Greece.

The demands are now on high quality vineyards, fruit, and
sophisticated winemaking techniques.

40 GOLDAIR CARGO GROUP magazine 2023

Ot anatthoelg nAéov ival oe UPnAng nmotdTNTAg apnelo-
KaAAIEpYELEC, KapnO, aANd Kal eEeAlypEVEG TEXVIKEG OlvoMoinong.

To KpnTIKO Kpaoi €xel aveBei aloBntd otig npotipnoelg tng SieBvoug
ayopdg xdpn otnv nolkiopop@ia Tou eddgoug, Tnv olotaocn, 10
HIKpOKAIa aAAG Kat Tig naAi€g ynyeveig nolkiAieg nou avaBiwvouy
oToug naAaloUG Kal vEoug apneAwVEG Kal divouv ta Xapaktnplotika
TOUG, 0TOUG TOMIKOUG 0ivoug.

Xapaktnplotikogoivog eivatn MAABAZIA n onoia 6ev npoabdiopide-
Tat Yévo and tnv noikihia aA\d neplocdtepo and tov Tpono
olvonoinang.

H npoBoAn tou KpntikoU KpacloU péow Twv ekBEoEwv 6nwg n
ProWein Disseldorf, n London Wine Fair kat noAAég GAAeg SieBveig
ekBEoelg aA\G Kal ol CUPKETOXEG O€ Yeuatyvwoia (tasting) dnwg
auth tng Néag Yopkng, ol eAAnvikég ekBéoeig OINOTEAEIA,
OINOPAMA éxouv avoi€el Tougopi{oviegTou KpNTIkoU KpaotoU o€
6Ao tov KOopo aAAG Kalotnv ayopd tTng KUnpou

Ytnv e€wotpéPela oTtoxeUouv Ta Kpntika otvonoleia, Mou evwvo-
vtal Snpoupywvtag popeic dnwg n WINES OF CRETE, otov onoio
npoedpeuel 0 kogMnAlapdkng.

Ta teleutaia 15 xpdvia n €{oodog Tng vEag YeVIAG OIVOMOLWY OTIG
OLKOYEVEIOKEG EMIXEIPNOELG TOU vnoloU, £QePE TOV aépd TOU
EKOUYXPOVIOHOU Kal TNG TEXVOYVWOoiag o€ MAvenioTnplako eni-
nebo.

ESwW Aoindv n emotnpovikn Katdption evawBnKe Pe TnV pakpaiwvn
neipa, Ye anotéAeopa ot npodlaypaeg va éxouv avéRel, odnyw-
vtagoe éva eAndopopo péANov.

‘AMo¢ €vag noAU onpavtikog napdyoviag ivat o olvoTouplopog.
Zekivnoe 6Nwg pag apnyeital o Ko¢ MnAlapakng o€ ATOMIKO
eninedo anod tnv dekaetia tou’'80, Snploupywvtag ta Npwta
avoiypata oto e§wteplkO, Otav Toupioteg N enayyeApatieg otn
npoondBewa avadhtnong véwv epneplwv yUpw and 1o Kpaai,
petatpénoviav oe neAdteg e§wiepikol.

MAéov kGBe ovonoleio eival npooBactipo Pe XwWpo Yeuatyvwaiagyla
600ug B€houv va oKipdoouy Ta Kpaaold Tou. LApepa népa ano v
ATOMIKA MEPINYNON YEUOIYVWOIAg UNAPXOUV OpYaVWHEVEG OIVO-
TOUPIOTIKEG Opaotnplotnteg nou cuvduadovial Pe TNV TOMIKN
yaotpovopia, He To 0ivo -yaoTpoVOpIKO anotéAECa va avayvw-
pietal wgkopu@aio Npooplopd NAEov ag 6Ao ToV KOGHO.

Qot600 dnwg avapépel 0 Kog N.MnAlapakng ol HETaQopEG Kal Ta
logistics napapévouv pla onadoke@aAid yia toug napdywyoug dtav
npokettal va SiaBéoouv ta npoidvta toug eviog tou EAadikoU
XWPOU. XapaKTnpIoTIKG Jag avapepet 0Tl eival MoAU eUKoAdTeEpN N
HETaQOPd og éva aNOPAKPUOUEVO Xwpld Tng Bopelag Eupwinng
napd oe éva eA\nviko vno.

H enéktaon tng GOLDAIR CARGO pe TG VEEG EYKATAOTATEIG OTNV
BI.ME. HpakAeiou, €ival pia otpatnyikn enévduon nou eAnidet va
SleukoAUvel Kal va Behtiwoel Ty eEWOTPEPELT TWV NAPAYWYWV
tngKpntng.

Medd HpakAeiou

CRETAN TABLE WINLE
FROIGOTE OF [FOCLLENT OQUALITY

FPREGTOES ARD BV OEETAR WiED
FEFRET B CHISEE. - EILIASANIE BECTETAE

rRAELIBE EEETE - BRELEE.

Cretan wine has risen significantly in the preferences of the
international market thanks to the diversity of the soil, the
composition, the microclimate, and the old indigenous varieties that
arerevivedin old and new vineyards and give their characteristics to
the local wines.

A characteristic wine is MALVAZIA, which is not only determined by
the variety but more by the way itis vinified.

The promotion of Cretan wine through exhibitions such as ProWein
Dusseldorf, the London Wine Fair and many other international
exhibitions and the participation in tastings such as the one in New
York, the Greek exhibitions OINOTELEIA, OINORAMA have opened
the horizons of Cretan wine around the world and in the market of
Cyprus.

The Cretan wineries aim at extroversion by creating bodies such as
WINES OF CRETE, whichis chaired by Mr. Miliarakis.

Inthe last 15 years the entry of the new generation of winemakers in
the family businesses of the island, brought the air of modernization
and know-how atuniversity level.

So here, scientific training has been combined with years of
experience, and the standards have been raised, leading to a
promising future.

Another very important factor is wine tourism. It started as Mr.
Miliarakis tells us on an individual level since the 80s, creating the
first openings abroad, when tourists or professionals in search of
new experiences around wine, were transformed into foreign
customers.

Nowadays, every winery is accessible with a tasting room for those
who want to taste its wines. today, beyond the individual tasting tour,
there are organized wine tourism activities combined with local
gastronomy, with the wine-gastronomic result being recognized as
atop destination now all over the world.

However, as Mr. N. Miliarakis says, transport and logistics remain a
headache for producers when it comes to selling their products
within Greece. Characteristically, he says that it is much easier to
transport to a remote village in Northern Europe than to a Greek
island.

GOLDAIR CARGOQ's expansion with the new facilities at the
Heraklion Industrial Park is a strategic investment that it hopes will
facilitate and improve the extroversion of Cretan producers.

Peza of Heraklion
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Evag peyalog epotag

MEAI AIKTAION

Movo n A£€n €pwrtag, unopei va neplypayel Tov Ko Mwpyo Kat tov
ylo tou tov Mdvo. H ouvavinon padi toug ATav pia €UTUXNG
ouykupia, otnv npoondBela pag va PpoUue toug KatdAAnAoug
avBpwnougyla auto 1o TeUX0G TOU NeEPLOdIKOU.

L10X0G Hag, va avadei§oupe Nnpoandbeleg Twv HIKPWYV Napaywywy
ngKpntng.

KaBioape taneivoi paBntég tng uong Baupadovtag Tov KOOHO0 Twv
peAloowy, aA\G no noAu tnv ddoAn ayann duo avBpwnwy, nou
unnpetoUV pe 0efacpo Kal 6€0g, ToV Hayiko auto HIKPOKOGHO.

0 kog Mwpyog napakivoupevog and évav gilo tou, Tov akoAoU-
Bnoe oto pelioot tou, {ntnoe va PdBel oXETIKA e TNV JeAIOCOKOia
KaL auto Ntav.... KOAnoe 6nwg Ba Aéyape oto JEAL KAl AdTpeYE TV
Kowvwvia Twv pelloowy. Ano dnpdaotog unaAAnAog ano®Aacios va
akoAouBnoel Tov £pwTa Tou Kal dev unnpée pia oTiyun mou va o
METAVIWOEL.

0 kog MNwpyog Bewpeite Evag onoudaiog yvwaotng Tou avTIKEIEVOU
nou 1o NaBog katn aydnn Tou yt' auté nou KAVEL OE GUVENAIPVOUV.
Qotooo ival a§loBalpacto 1o Nwg éxel petakapnadeloel Auto To
nabog kat otov Mdvo. Ot poPépeg yvwoelg Toug yupw and to
aviiKeigevo Kal o nnyaiog AOyog Toug, Tnv wpad nou e§nyolv n
agnyouUvtal o KAvouv va BéAeig va €xelg og Tawvia OAn autn tnv
HayIKN oTIyHN.

H diadikacia tng pehioookopiag €xet MOANG otddia péxpl To TEAIKO
npoiov, NpoegExovtogTou PeAloU, va PTACEL OTOV KATAVAAWTN.
Méaa otig diadikaoieg ivat akopa kat n KatdAAnAn entAoyn evdu-
paciag, 6x1t000 yia Tnv npootacia aAAd yiati to Upaopa npénet va
apéoel oTiG HEALOOEG. Av yia napadetypa eivat xvoudwTo Tig eVOXAEl
Kal TiG Kavel enBetikéG, €ioou onpavtiko eivat va €xel NAuBel pe
oanouvl xwpig dpwpa. O TaKTKOg KabBaplopdg, n eniBAewn twv
KUYEAWVY Kal éva owpd AGAAeg Aentouépeleg akoAouBoUvtal
€UAaBIkd, kaBwg ennpeddouv onUAvTIKA TNV anddoon Toug.

Tnv ouvavinon pag tnv Kavape og €va Kthua onol o Kog MNwpyog
Kat o Kog Mavog eixav petagépel kanola and ta peAioola yla
avanauon. Onwg e€nynoav autd yivetal Npog ta TEAN Tou
®Bivonwpou Katev oYn ToU XEIPWVA.

H avavéwon twv pelloolwy yivetal e véeg Baciliooeg. Ot
Baailiooeg yevvolv KavoUpyleg epydTpleg ol onoieg BonBouv Tig
ndn undpxouceg otnv cUMoyn epodiwv yia tov xelpwva. ‘Eva
VEQVIKO peAioot anodibel peyalltepeg napaywyEg Kal BeATicovel
TNV YEVId Kal wg €K ToUTou Kat To npoidv. H Kuwéhn peta tnv
@povtida Kat TNV avavéwon Tou opnvoug Ba eival £Tolun yla va
apxioeL TNy napaywyn tngtnv avotn

OT. Apooatdkng neplypdgel ta HeA(ooLa TOU 0OV TOV VEAVIKO £pwTa
Kal A€€l XapaKINPLoTIKA OTL €ival éva 6pooepd Kopital 18 eTwv.
MIA@VTag yla TNV TIpopEPn auTth Kovwvia ava@épel Nwg eival téAeld
Kat 6ev tng Aeinel anoAUtwg tinota. Yndpxel kabe unnpeaoia otnv
Kolvwvia tng péAooag. To oxoAeio, n dikatoolvn, n lepapxia, o
0Tpatodg, N pépiuva. To povo Opwg mou dev undpxel eival To
voooKkopeio, ylati kGBe adUvapyo n dppwoto PEAOG anAwg
Bavatwvetal wate va pnv HoAUveL Ta unoAotna PEAN.

O1 péNlooeg €xouv TNy duvatdTnta TnG avanapaywyng toug HEowW
NG opnvoupyiag. Xe pla KUWEAN yevviouvial NEPLOCOTEPES
Baciliooeg noU kGBe pia and autég naipvel opnvog padi tng kat ndet
Karkpepietal oe dévipa. O peAloooKOHOG HadeUEl TO OUNVOG LE TV
véa Baoillooa Kal to eykabiotd o€ véa KUWEAN. AUuth n QUOLKN
dladikaoia ouv v €niKoupIKn Tou peAloooupyou e€aopalidel tnv
aglpopa avantugn.

YTIG YEANIOOEG UNAPXOUV MOANEG PAToeG Kal n Bacthotpopia €Xel

Manos Drosatakis

Mavog Apooatakng

oupdBdAet atnv BeAtiwon toug. H Kpntikn patoa pag Aéet o Mavog
eival n KaAUTepn ylati autn eival NPooappoopéVN  OTIG CUVBNKEG
ToU T6nou e€ao@aAifoviag €101 TNV MOLOTIKA Napaywyn.

O1 Mwpyog kat Mavog Apocatdkng napdyouv Kat dAAa npoiovta,
£KTOG AMO TO UNEPOXO MOLOTIKO Toug péAL Aiktatov, e ta povadika
apwpata ané vionia Botava 6nwg o AlKTapog.

AvaAutika:

Fpn rou TNV cUGTAVOUV PEGA OE XUKO N 0€ ylaoUpTtyla SUvapn Kat
VEQVIKOTNTA.

BaotAtké noAté nou 6nwg 1o €€t Kal 1o Gvopa Tou gival BactAiko
(PApHaKo.

MpénoAn, to npoidv nou enoulwvel Kat avanAdbel to 6£ppa. tny
apxatdtnta o otpatdg tou M. AAé€avpou tnv xpnalponoloUoe ota
TPAUNATA TWV NMOAEHIOTWV.

KaBapd kepi agol dev xpnotponololv Kavéva npooBeto ota
0T461a TNG NApaywyng.

Tuxepoi ool Bpebnkape ekel kal dokipdoape ta TupomTaKia g
KagApooatdkn NEPIXUUEVA HE TO MEAITOUG.

Ta teleutala xpovia o E€vog entokeéntng deixvel NoAU evdlapépov
Yyla Ta Tonikd npoidvia avayvwpidoviag tnv auBevuikotnta kat tnv
avoBeutn noldTNTa TOUG.

H napaywyn tou Awktaiov e€avtAsital ayéowg Kal ta npoiévia
nwAouvtal oe ABva Beoaalovikn Kat BEBata atnv Kpntn.

H at€non tng napaywyng dev eivat 1o {ntoUpevo. ZntoUpevo givat
n notdtnta Kat n Blwoipn npepn avantuén agol ot pubpoi duo
nabiaopévawv Kat erAoco@npévwy avBpwnwy To entBaAouy.

HpdkAelo
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A great love

MELI DIKTAION

Only the word love can describe Mr. George and his son Manos.
Meeting them was a happy coincidence, in our effort to find the right
people forthis issue of the magazine.

Ouraim, to highlight efforts of small producers of Crete.

We sat as humble students of nature admiring the world of bees, but
more importantly the unadulterated love of two people, who serve
this magical microcosm with respect and awe.

Mr. George motivated by a friend, followed him to his beehive, asked
to learn about beekeeping and this was.... stuck as we would say in
honey and loved the community of bees. From a civil servant he
decided to follow his love and there was not a moment he regretted
it.

Mr. George is considered a great connoisseur of the subject whose
passion and love for what he does captivates you. Yet it is admirable
how he has passed on this passion to Manos as well. Their fearless
knowledge of the subject and their source word, while explaining or
narrating make you want to have the whole magical moment on
film.

The process of beekeeping has many stages until the final product,
prominent honey, reaches the consumer.

Within the processes is even the appropriate choice of clothing, not
so much for protection but because the fabric must be liked by the
bees. If, for example, if it is fluffy, it annoys them and makes them
aggressive, it is equally important that it is washed with fragrance-
free soap. Regular cleaning, supervision of the hives and a whole
host of other details are dutifully followed as they greatly affect their
performance.

We had our meeting at afarm where Mr. George and Mr. Manos had
taken some of the bees to rest. As they explained this is done
towards the end of autumn and in anticipation of winter.

The renewal of the beehives is done with new queens. The queens
give birth to new workers who help the existing queens to collect
supplies for the winter. A young beehive yields larger productions
and improves the generation and therefore the product. The hive
after the care and renewal of the swarm will be ready to start
producing in the spring

G. Drosatakis describes his beehives as young love and says that he
is a cool 18-year-old girl. Talking about this formidable society he
says that she is perfect and lacks absolutely nothing. There is every
service in the bee society. The school, justice, hierarchy, military,
care. But the only thing that does not exist is the hospital, because
every weak or sick member is simply killed so as not to infect the
other members.

The bees can reproduce through swarming. In a hive more queens
are born and each of them takes a swarm with her and goes and
hangs herself on trees. The beekeeper picks up the swarm with the
new queen and settles itin a new hive. This natural process plus the
beekeeper's assistance ensures sustainable growth

There are many breeds of bees and reigning has contributed to their
improvement. The Cretan breed, Manos tells us, is the best because
it is adapted to the local conditions, thus ensuring quality
production.

George and Manos Drosatakis produce other products, apart from
their wonderful quality honey Diktaion, with the unique aromas of
localherbs such as Diktamos.

In detail:

Pollen recommended in juice or yogurt for strength and
youthfulness.

Royaljelly which, as the name suggests, is royal medicine.

Propolis, the product that heals and regenerates the skin. In ancient
times, Alexander the Great's army used it on the wounds of
warriors.

Pure wax since they do not use any additives in the production
stages.

Lucky those of us who were there and tasted Mrs. Drosataki's
cheese pies poured with honey.

In recent years, foreign visitors have shown great interest in local
products, recognizing their authenticity and unadulterated quality.
The production of Diktaion is immediately exhausted and the
products are sold in Athens, Thessaloniki and of course in Crete.

Increasing production is not the point. The aim is quality and
sustainable peaceful growth since the rhythms of two passionate
and philosophical people require it. .
e _?l '
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XTYAIANOY

Nwg va neprypayeig tov Ko ZtuAavou ?

Aev ptavel €éva apBpo va xwpEoel tnv npoownikotnta Tou, Suvaptkn kat napaAAnia
1000 POHAVTLKN.

‘Evag pnxavoAéyog HnXavikég nou anogacilel oto andyelo tng Kaplépag Tou va
eykataAsipel 10 ypageio ToUu Kal va yivel gAaionapaywyog, apuneAoupyog Kat
olvonotog. MoAig to 2003 anoaciet va aAlaget tn {wi tou Kat 1§pUcrto owvonoucio
Tou. .

QNot600 anod 1o 1922 ot npoopuyEG nannoudeg tou and to Meyalo Townvi ota nepixwpa
tou AiBaAi, pépvouv otnv Kpntn tnv texvoyvwoia tng kalAiépyeiag aAAd kat
petaAapnadeUouv otnv Yuxn Tou tnvhgyénn yla auth thvyn.

F

@
Y

WINERY

STILIANOU

- How to describe Mr. Stylianou?
"It takes more than one article to fit his personality, dynamic and yet so romantic.

A mechanical engineer who decides at the peak of his career to leave his office and
become an olive grower, vine grower and winemaker. It is only in 2003 that he
decides to change his life and establishes his winery.

However, since 1922, his grandparents from Megalo Tsipni on the outskirts of
Ayvali , bring to Crete the know-ht’kof cultivation and also pass.on®o hisisoul the

, love for this land. :

\




Winery Stilianou

0 Kog¢ XtuAlavoU aoxoAeital anokAeloTika Pe tv Bloloyikn
KaA\€pyela, Tnv napaywyn eAatdAadou kat kpaaotoU. Mepngavog ya
Tnv SoUAeld ToU Kal yePATog and SlaKpioelg Kal avayvwplon o€
naykoopia KApaka, pag Aéet 6Tt n niotonoinon twv npoidviwy tou
Eexvael ano to xwpdol.

Ot niotonolnoelg akohouBoUv KaBe otadio tng napaywyng tou. To
owvonoleio € oAokAnpou puiaypévo and tov iblo Kat tov natépa Tou,
o€ JeTaQEépeL oTNV atpdoPalpa tng Tookdvng. TeAetopavng, emBupel
pévo TNV uwnAdTEPN Guvath noldTNTa Xwpig Kapia napaxwpnon
anévavti otny noootnTa.

Etnoiwg napdyet nepinou 20,000 @idAeg KpaaloU o GUVOAKG 6
ETKETEC. 2 AeUKA Kpaold, 2 KokKiva, 1 polg, kat 1 YAUKO oivo, iowg
and ta kaAUtepa oto €i6og tou. Kalhiepyei onwg pag Aéel

anokAelotika Kpntikég apxaieg notkiAieg and tnv enoxn tng Kvwoou.

Itnv epwinon nN60o anodoTikn ATav autn n pakpoxpovn
npoondabela, oxedov NepIPéveELS TNV andvinon. OIKOVOHIKA OMwg
KGBe eEM\NVIKA enixeipnon, pe ta ndvw Kat ta Ktw, Opwe autod eivat
deutepelovyla ekeivov.

H nBikn kavonoinon tov kavel va Addunet Aéyovtag: H avtanokpion
TOU KOOPOU €ival Ndvw anod tnv avapevopévn, TO OVOMOLEID €XEL
Eepuyeland ta oteva 6plang Kpntngkaitng EANGGOG.

Mepn@avog neplypdgel OTL Mo eUKoAa BPIOKELG Ta Kpacld Tou ato
Aovbivo kat atnv Néa Yopkn napd otnv Kpntn. Ot NEW YORK TIMES
3 popEg péxpl onpepa éxouv aglepwoet HiBupapBika dpBpa yia ta
kpaold tou. Maykoopia kal eyxwpla nepLodIKG yaotpovopiag Kat
oivou eniong, €xouv ypdyel UPvougyla TNV MotdTNTa Tou.
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Qot600 Sev Bewpel 6T T0 BloAoyikd Kpaai eivat Kal NoLoTIKG ylati pag
avaQEpel aoTEIEUOHEVOG OTL UNApxel Kat Blohoyikd 061 Kpaatou.
‘Otav éva npoidv eival nolotikd Kat napdAAnAa Bloloyikéd tote
npoobidet éva ouv otnv npoondbela.

YInv €pWINCN Mnolol ival ol atdxol TNG enixeipnong, andvinoe Ot
otoxol dev undpxouy, 6nou pag odnyel n napaywyn kabe xpovid.
‘Otav kaMepyeig BloAoyikd, dev Badelc otoXoug, To Kpaai yla Yéva
eivatdeoloyia pagavapEpeL XapakINPIoTIKA.

Kata tnv nepinynon pag, ot eugaviactot Tponot Ainavong aAAd Kat
WekaopoU yld aneviopwon pe XWHA TwV dPNeEADVWY Hag ékavav
peyaAn evtunwaon. H napadoon, n neipa kat o ZAAoG yia 1o KaAUtepo
Sev pnopeinapdva evBouaotdoet tov enokéntn.

0 k. ZtuliavoU dev énaye noté va ival évag Npaypatikog epactng tng
H0UAEIGG TOU, PE Pla 0TOXAOoTIKOTNTA Mo eival KEPL Kat Aatpeia padi.
To Brdovel de GAeg Tou TIG alobnaelg, petatpénoviag tny ibeohoyia Tou
navw and o6Aa, oe nhouto Yuxng. MpooBAénet otnv Gladoxn tng
enixeipnong and ta nadid tou ta onoia ivat gpottntéG olvoloyiag Kat
TWV OIKOVOMIKWY Kal alyoupa gav owotdg KAAAEpYNTAG, EXEl
(UTEWPELKAL OE QUTA TOV 0Mopo Tou Nndbougtou.

Katd tnv dnoyn tou o oivotouplopog €xel anoteAéoel onoudaio
KepdAalo yta to owvonolelo, KaBw¢ ot neldteg napapévouv
aQOoCIWHEVOL Kal €NavEPXovial CUVEXWG Kal KaBe xpovo pe
anotéAeopa va npootiBevial véol Miotevel 6t kGBe Kkawvoupyla
enévbuon oto vnal Nou apopd TIG PETaPopEG Unopel va Bonbnoel
TOUG HIKPOUC napdywyoug 1000 otnv detanoinon 6co Kai otnv
€UKOAOTEPN NPOowWBNGN TwV NPoIOVIWY TOUG.

Kouvapi HpakAeiou

Mr. Stylianou deals exclusively with organic farming, olive oil and wine
production. Proud of his work and full of distinctions and recognition on
aglobal scale, he tells us that the certification of his products starts from
the field.

The certifications follow every stage of his production. The winery,
entirely built by him and his father, transports you into the Tuscan
atmosphere. A perfectionist, he desires only the highest possible quality
without any concession towards quantity.

>4 4

loannis Stilianou

lwavvng Ltuhiavou

Annually he produces about 20,000 bottles of wine in atotal of 6 labels. 2
white wines, 2 reds, 1 rosé, and 1 sweet wine perhaps the best of its
kind. He cultivates as he tells us exclusively Cretan ancient varieties
from the time of Knossos.

To the question of how profitable this long-term effort has been, you
almost expect the answer. Financially like any Greek business, with ups
anddowns, but that is secondary for him.

The moral satisfaction makes him shine by saying: 'The response of the
people is more than expected, the winery has gone beyond the narrow
boundaries of Crete and Greece.

He proudly describes that it is easier to find his wines in London and
New York than in Crete. The NEW YORK TIMES 3 times to date has
devoted rave articles to his wines. Global and domestic gastronomy and
wine magazines have also written hymns about his quality.

However, he does not think that organic wine is also quality because he
jokingly mentions that there is also organic wine vinegar. When a
productis both quality and organic then it adds a plus to the effort.

When asked what the goals of the company are, he answered that there
are no goals, where the production leads us every year. When you grow
organically, you don't set goals, wine for me is our ideology he says.

During our tour, the imaginative ways of fertilizing and spraying for soil
deodorization of the vineyards made a great impression on us.
Tradition, experience, and the zeal for the best can only delight the
visitor.

Mr. Stylianou has never ceased to be a true lover of his work, with a
thoughtfulness that is fun and worship at the same time. He
experiences it with all his senses, turning his ideology above all else,
into a wealth of soul. He looks forward to the succession of the business
by his children who are students of oenology and economics and
certainly as a proper cultivator, he has planted in them the seed of his
passion.

In his opinion, wine tourism has been a great asset for the winery, as the
customers remain loyal and come back every year again and again, with
the result that new ones are added. He believes that any new
investment in the island in terms of transport can help small producers
bothinprocessing andin making it easier to promote their products.

Kounavi of Heraklion
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ZIRO SITIA O.E. ZIRO SITIA O.E.

MIIEHX BAXIAHY & BEIS BASILIS &
ITPOEXTAKHX I'TQPTOX | PROESTAKIS GIORGIOS

500mi 8

..MONO TO KAAYTEPO ..ONLY THE BEST

ESw ouvundapxel os appovia o avBpwnog pe tnv puonkat n T€Xvn Tng Here man coexists in harmony with nature and the art of olive oil production is passed

elaloupyiag,nepvdsl and yevia o€ yevia He tnv pilocoPia «HOVO 10 KAAUTEPO». from generation to generation with the philosophy "only the best".
H napadooiakn kaAAiépyela Kal NPOCEXTIKN CUYKOHLSN TOU KapnoU tng €Aldg, He The traditional cultivation and careful harvesting of the olive fruit, with respect to the

ocBaopo oto Sévipo kat oto nepifailov, pag npoopépet,to Eaipetiko MapOévo tree and the environment, offers us the Extra Virgin Olive Oil ZIRO in limited quantity,
EAai6Aado ZIRO o€ neploplopévn nocoTnTa, HE APLOTA OPYAVOANNTIKA XAPAKTINPLOTIKA. with excellent organoleptic characteristics.




ZIRO SITIA O.E.

EETPA ITAPOENO EAAIOAAAO
ITPQIMHY YXYTKOMIAHX

YTIG 0pEIVEG MEPLOXEG TNG avaToAikng Kpntng otnv enapxia Znteiag, Bpioketal 1o Xwpld Znpog, EUTUXNG GUYKUpIa N ouvavinon tng olkoyévelag Mnén
KatlMpogotakn.
To 6t puooUv avepot and 1o ABuKo Kal to Kpntikd néAayog onpaivet 6Tt ol eAIEG nou eival oe uyopetpo 150-600 petpwy npootatevovtal ano
HUKNTtoAoyikéG aoBéveleg. O xapaktnpag tou ZIRO eivat gpoutwdng pe éviaon. To ZIRO €xel MIKAVIIKEG VOTEG OMwG NPACIVO MIMEPL Kal
(PPEOKOKOUMEVO Ypaaibt, cuvbuadel UAAo viopdtag, aykivdpa, ppouta katAouAoubia.
Toug xapaktnpilelgolyoupa enixelpnpatieg pe 6papa, OUwG 1o KUPLO XapaKINPLOTIKO Toug eivat n gAokaAia kat n egpovn toug ato téAeLo. MNepneavol
navw an' 6Aa yia to Addt toug, nhyav tnv npoondabela toug noAAd Bripata nio KAtw, JE TNV CUOKEUAGIA TOUG.
Yiyoupa bev E€pelgyiativa npwrtoeniNégelg o AadLtouc.
H yeton povadikn, n noidtnta acUyKpttn, ot Slakploelg o NayKoopioug dlaywviopoug ival Tooeg MOANEG Mou 0nwg A€el 0 Kog Mnéng mAgov Hev Tig
Kuvnyouyv, yiati dev éxouv va anodei€ouv n va npoadwaoouv KAt napanavow.
Ekel 6pwg nou eviunwotddecal npayuatikd eival otnv ouokeuaoia. ApKETEG CUOKEUAGDIEG KAAOYOUDTEG Kal PPovTIopEveG. Otav opwg BAENELG TV
ouokeuaoia dwpou vopidw Kat o Nio HUGKOAOGKPLTNG EVTIUNWOLAZETaL.
‘Eva unoukdAt nou napanéunel o€ Aadiko n oe apxaia KpNTIKN yuvaikeia gryoUpa pe éva EUAIVO Hovadiko Kanaki oe oxnpa oppayidag yla npdopopo,
nou Opwg pépet avayAupa otoixeia tou diokou tou MNMaAaloKAotpou oto Nwa, o onoiog eival npddpopog tou diokou Twv AvtikuBnpwy. Me Baon to
Aioko tou MNaAalokdotpou ot Mivwiteg npo£BAenav Tig KIVAOELG TwV 0UPAVIWY CWHATWY Kal TIG EKAEIPELG NoU NTay MoAU onuavikd yeyovota atny
apxalétnta. Liyoupa oto pdpt to xépt nagl and povo tou. Maykdopieg Slakpioeig kat 6w yia to design thg cuoKeuaaiag Kat Sikaiwg.
OtkUplotMnéngkal Mpogotakng oiyoupa agidouv cuyxapntnplayt' autn tnv npoondBela kattny npoBoAn Mou £XeL To MPOIGV Toug oTNV EEvn ayopd.
To Ziro Organic Early Harvest BpaBeUtnke wg o kaAUtepo eAAnvikad MOIM eAatoAado ota AieBvn Bpapeia Motdtntag Extra Virgin Olive Oil EVOOLEUM
2022, nou npaypatonoinBnkav otnv KopdoPa, kdtt To onoio yEUloe Xxapd Tnv eTalpeia Kal toug edwae dUvapn va ouvexioouv e Tov idlo ¢nAo. Mia
akOun onyavtikn diakpion, ntav kaito 1o Bpafeio lretonganod tnv ‘EkBeon EEnotpog - Expotr of Exhibition.
H xpovid npopnvuetat noAt kahn yia tnv napaywyn n onoia e€avrAeital oe xpovo ZERO yia tnv ZIRO.
‘Onwg 6pwg enonpaivouv nap' 6An tnv npoondbeia nou kataBaAAetal to tunonoinpévo ehatdAado tng EANGSag €xel moAU xapnAd nogootd
e€aywywv. Ot peyalUtepegnoodtnteg e€dyovial xUa Kat tunonotoUvial o€ AANEG XWPEG 6nwG N ItaAia kat nwAoUvial wg ItaAiké AadL.
O1 'EA\NVEG KaTaVAAWTEG €(val 0l MEPLOCOTEPOL TNGAOYIKNG TOU TEVEKE KaBwG 6ot yvwpilouv kanolov nou napdyetAadt n napdyouv ot diot. H e€ENEN
NG E0WTEPIKNG AYOPAG EXEL UMEL O€ pAYEG avadnTnaong TNG NolOTNTAG KAl TNG MIOTONoINoNG N TNG NOIKIAIAKAG Kal TN YEWYPAPIKNG NpoéAeuang. To
a1 og kahd eotiatopla eival Mpoioy yeuotyvwaoiag.
H ouMoyikn npoondBeia olyoupa npénet va entkevipwBel 0TI e§aywyEg Tunonoinpévou eAatdAadou.
Tnv ZIRO tnv Bpiokoupe oe noA\d delicatessen kataotnpata atnv EAMGSa aAAd kat o supermarket tou e€wtepikoU, o€ eMAeYUEVA E0TIATOPLA Kal
0Ta agpodpopLa TNG XWPAG.
EAnida eival n véa yevid va aoxoAnBei pe tnv napaywyn Kat tnv tunonoinon tou eAaidoAadou Kai va tnv avantugel kaBwg 61aBétel ta texvoloyika
epyaleia.
H GOLDAIR CARGO apwy6g 6inAd otoug napdywyoug TG Kpntng e TG véeg eykataotdcelg otnv BLME. HpakAelou oiyoupa Ba cupBdAet atnv
npowBnan katnpoBoAn Twv Tonikwv npoidviwy otnv EAAada kat tov undAoino K4apo.

Zipog Xnteiag NopoU AaciBiou
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ZIRO SITIA O.E.
ZIRO EARLY HARVEST EVOO

Inthe mountainous areas of eastern Crete in the province of Sitia, the village of Ziros is located, a fortunate coincidence the meeting of the family Bey
and Proestaki.

The fact that winds blow from the Libyan and Cretan seas means that the olive trees at an altitude of 150-600 meters are protected from mycotic
diseases. The character of ZIRO is fruity with intensity ZIRO has spicy notes such as green pepper and freshly cut grass, combining tomato leaf,
artichoke, fruits, and flowers.

You can certainly describe them as entrepreneurs with vision, but their main characteristic is their philanthropy and their obsession with perfection.
Proud above all of their olive oil, they took their efforts many steps further, with their packaging.

You certainly don't know why you would first choose their oil.

The taste is unique, the quality is incomparable, the distinctions in world competitions are so many that, as Mr. Beis says, they no longer chase them,
because they have nothing more to prove or add.

But where you are really impressed is in the packaging. Several packages are tasteful and well cared for. But when you see the gift wrapping, | think
even the most difficult judge isimpressed.

A bottle that refers to an oil bottle or an ancient Cretan female figure with a unique wooden cap in the shape of a seal for prosphoro (traditional
religion bread), but which bears embossed elements of the Paleokastro disc on the cap, which is a precursor of the Antikythera disc. Based on the
Paleokastro Disc, the Minoans predicted the movements of the heavenly bodies and eclipses, which were very important events in antiquity.
Certainly, on the shelf the hand goes by itself. Global accolades here too for the packaging design and rightly so.

Messrs. Beis and Proestakis certainly deserve congratulations for this effort and the visibility their product has in the foreign market.

Ziro Organic Early Harvest was awarded as the best Greek PDO olive oil at the International Extra Virgin Olive Oil Quality Awards EVOOLEUM 2022,
heldin Cordoba, which filled the company with joy and gave them strength to continue with the same zeal. Another important distinction was the 1st
Taste Award from the Expotrof Exhibition - Expotrof Exhibition.

The year bodes very well for the production which is running out in ZERO time for ZIRO.

However, as they point out despite all the efforts made, the standardized olive oil of Greece has very low export rates. The largest quantities are
exportedin bulk and standardized in other countries such as Italy and sold as Italian oil.

Greek consumers are mostly of the tin can logic as they all know someone who produces oil or produce it themselves. The development of the
internal market has been on a quest for quality and certification or varietal and geographical origin. Oilin good restaurants is a product of tasting.

The collective effort should certainly focus on the export of standardized olive oil.
ZIRO can be found in many delicatessen shops in Greece and in supermarkets abroad, in selected restaurants and at airports in Greece.
The hope is that the new generation will engage in the production and standardization of olive oiland develop it as it has the technological tools.

GOLDAIR CARGO is a double helper to the producers of Crete with the new facilities in the Heraklion industrial park will certainly contribute the
circulationand promotion of local of local products in Greece and the rest of the world.
Ziros Sitias, Authority of Lasithi

LRt

ZIRO ORGANIC EARLY HARVEST
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Dimitris Dermitzakis




Ta Premium npoiévta €ivat ndvrta n 6Tt6Xeuon pag

0 AnpAtpng pag NepiPEVE OTOV VEGKTIOTO XWPO TOU NAPACKEUAOTN-
PIOU TOU Kal Jag UNodEXTnKe YEATOTOG Kal Mpdoxapog, nap' 6Ao tov
MNIECTIKO POpTO Epyaaiag Tou. Mepnpavog pag Eevaynoe Kat pag £8ei€e
TNV VEd EYKATAOTAON KAl Ta KalvoUpyld ToU nxavnpata.

la noAAG xpovia n olkoyévela Agpuitdakn PE TOUG APNEAWVEG TNG, EiXe
duvapikn napouaia oTov Npwtoyevn topéa, atny enapxia MaAeBigiou
oto HpakAelo.

Auo noAU onpavtika npoiévia napaywyng Toug, N couAtaviva Kat To
apneA6@uAAo, mhpav Tov Spdpo apxikd tng tunonoinang. BAénovtag
0TI n oTaPiba ToUG UNEPTEPOUCE EVAVTI TOU aVIAywVIodoU o€ noldtnta,
ano@Aacloe va Wnel 0Ta Tonikd Jayadld e To CUOKEUAOHEVO MPOToV Kal
Aiyo apyotepa va e§anAwBel otnv ABnva. H tunonoinaon eixe 2 Topeig,
autov tng padikng eotiaong, TwV GoUpVwY KAl autov TnGAlaVIKNG.
Méaoa o 4 xpdvia éptace va e§Ayel Tnv napaywyn tou otnv Meppdvia,
tnv OMavbia kat tn TaAAia, oe eniheypéva delicatessen kat super
markets.

To apngeAé@uAAo atnv apxn Pnnke wg deUtepo NPoidy, n {NTNoN OpWG
T0 Katéatnoe vauapxida twv nwAnoewv tng etalpeiag. AUneAdpuAio,
and tnv nolkiia couAtaviva nou Eexwpidel yia to avolxto Aapnepo
XPWHA TOU Kal TNy peTagévia analn upn tou.

H napaywyn oto apneAdpullo onpepa @tavel toug 20 t6Voug,
noodtnta e§alpetikd peydAn, av avahoylotel Kavelg 1o BApog evog
@UANoU. OAN n Sladikacia cuykopibNg Kpatasl OALG 2 Unveg, Tov Mdio
Kat tov loUvio. Méoa og autd to PIkpd Sidotnpa cuA\éyetal pia 1600
HeydAn napaywyn. H cuMoyn @UANouU yivetal anoKAEIOTIKA IE TO XEPI,
and Tnv ouykopdn €wg tnv tunonoinon. H efelpean epyatikwv
XeplwV Ta teAeutaia xpdvia, €xel KATAQAVWG SUOKOAEWEL TNV
anpookontn Sladikacia napaywyng, Twv aypoTiKwy NpoidvIwy.

H otagiba kai to apneAépUALo Tou, anotéAecav yia Tov Ko Aeppitddkn
TNV apoppn va nepAcel oTnv Uetanoinon.

A€10Mo1VTaG TIG OIKOYEVEIOKEG Kal TOMIKEG ouvTayég, aAAa Kal o€
ouvepyaoia pe yvwaotoUg Zep tng KpAtng, Npoxwpenade otnv napa-
okeun edeopatwy. Ta Sldonua Kpntuikd vioApaddkia pnnkav oe

Baddkia, Slatnpwviag tnv Ppeckdda Kat tnv vootipid. Aev KAvel Kapia
napaxwpnaon oTig NPWTEG UAEG, eMAEYEl HOVO VIOMIOUG NApAYWYOUG
kaLto 61ko tou Aadi.

Ano tnv ouvepyacia tou pe tov Ko H. MapaAdkn yevvnBnkav véeg
ouvtayég. ®acoMa kat yiyavieg pe Kpntikoé andki, AaxavovioApadakt,
koAokuBoavBog yepiotog K.a. epnAoutidoviag tnv motkiAia twv
ebeopdtwv.

0 kAddogtng HO.RE.CA anoppo®d peyaho HEPOG TwV NAPACKEUAGUA-
1wy, Eevodoxeia aA\a kal eotiatdpla oe 6An tnv Kpntn Kai to e§wtepiko
NPOCPEPOUV Ta paynTd TOU.

Ta npoidvta tou nou ovoupalovtar AFPOMOIHMATA ekt6g and ta
kataotnpata delicatessen kal super markets, ta Bpiokoupe Kal pEow
TOU VEOU NAEKTPOVIKOU TOU KATAOTAMATOG KaBWG Kal PEow TNG
AMAZON 1600 yla XovIpikn 600 Kalyla Alavikn ayopa.

Tn &ebopévn otiyun Kavel tnv npoondBeia yia to Avolypda Tou otnv
ayopa tng AUEPIKNG e MoAU evBappuvTiKa unvupata avianokpiong. H
yeualyvwoia kal n avadntnon tng KAAUTePNG Noldtntag ano tov
KatavaAwtn, ta teAeutaia xpovia, euvooUv Ta NPoiovia Petanoinang
€ ovouaoia npogAeuong.

Aev elval poévo n Aplotn noldtnta tng nNpwing UANG, aAAd Kat n
NPOCEYHEVN NMAPACKEUN TOUG.

Ta Premium npoi6vta eivat ndvta n otéxeuon tng etalpeiag Aeppitda-
Kn.

EuaioBnta npoidvta oav ta 6ika pag, BéAouv Kat avdloyn Kat owotn
Slaxeipion, gag ava@épel xapaktnploTikd tovidoviag napaAAnAa nwgn
Spaaotnplonoinon twv logistics atnv Kpntn éxet nedio 66Eng Aaunpo.
Qot600 page§nyei 6L ol xwpol Twv Hovadwv dev enapkouy.

H 6iavopn kat n anoBnkeucn anoteAoUv nNavia 1o cuvnBeg npoBAnpa
TWV NApAywywV Kal TwV HETANoiNTwV.

Hvéa enévbuon tng GOLDAIR CARGO otnv BI.ME. HpakAeiou ciyoupa
pag divet Suvapikn otnv npowOnan Kat Slavopn Twv NPoidvIwy Jag oe
OAo TOV KOOO.

Auyevikn HpakAeiou
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Premium products are always our target

Dimitris was waiting for us in the newly built area of his preparation
room and greeted us smiling and cheerful, despite his pressing
workload. He proudly showed us around and showed us his new facility
andnew machinery.

For many years the Dermitzakis family with its vineyards had a dynamic
presence in the primary sector in the province of Malevizi in Heraklion.
Two very important products of their production, sultanina and grape
leaf, took the way initially of standardization. Seeing that their raisins
were superior to the competition, in quality, they decided to enter the
local shops with the packaged product and a little later to spread to
Athens. The standardization had 2 sectors, that of mass catering, the
bakeries and that of retail.

Within 4 years he was able to export his production to Germany, the
Netherlands and France, to selected delicatessen and supermarkets.

At the beginning the grape leaf was introduced as a second product but
demand made it the flagship of the company's sales. Vine leaf, from the
sultanina variety that stands out, for its light bright color and silky-
smooth texture.

The production in the vine leaf today reaches 20 tons, an extremely large
quantity, considering the weight of a leaf. The whole harvesting process
takes only 2 months, in May and June. In this short period of time such a
large production is harvested. The leaves collection is done exclusively
by hand, from harvesting to standardization. The availability of manual
labor in recent years has made the uninterrupted production process of
agricultural products much more difficult.

The raisin and its vine leaves were the reason for Mr. Dermitzakis to
move into processing.

Utilizing the family and local recipes, but also in collaboration with well-
known chefs of Crete, he proceeded to the preparation of dishes. The

famous Cretan dolmadakia were put into jars, keeping their freshness
and deliciousness. He does not make any concessions on raw
materials, choosing only local derivatives and his own oil.

New recipes were born from his collaboration with Mr. H. Mamalakis.
Beans and giants with Cretan apaki (local pastrami), cabbage leaf
stuffed, Pumpkin blossoms stuffed etc. enriching the variety of dishes.
The HO.RE.CA branch absorbs a large part of the preparations, hotels
and restaurants throughout Crete and abroad offer its dishes.

Its products called AGROPOEM, apart from the delicatessen and
supermarkets, are also available through its new online store and
through AMAZON for both wholesale and retail.

Now he is making the effort to open to the American market with very
encouraging signals of response. The consumer's taste and search for
the best quality has, in recent years, favored processing products with
designation of origin.

It is not only the excellent quality of the raw material, but also their
careful preparation.

Premium products are always the target of the Dermitzakis: company.
Sensitive products such as ours, want a similar and proper
management, he says, emphasizing that the logistics activity in Crete
has a bright field of glorious glory. However, he explains that the space
of the units is not sufficient.

Distribution and storage are always the usual problem of derivatives
and processors.

GOLDAIR CARGO's new investment in the Heraklion industrial area,
certainly gives us momentum in the promotion and distribution of our
products throughout the world.

Avgeniki of Heraklion
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a\es Korea obs\ssed with Crete?

Ti Kavel tnv_'Ko{)éa naBwagpévn pe tnv Kpntn|?
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Ztnv yvwotn nAateia tou HpakAetou pe ta Aioviapia, ta naAia xpovia cuxvade €vag
HNXavikog Tou Snpociou yia va r&o 1041 TOU, O€ £Va TONLKO KaPEeVEio.

‘Ovtag paviwdng GUAAEKTNG Kal YVWOTNG TwV Botavwy, {nToUdE va ToU KAVOUV Toal HE
ouvSuacp6 nou ekeivog enéAeye Kat ouvABiZe To TOUC Aéet: «.... BaAte packépnio
Siktapo paviloupdva kAn...»

Bap£6nkav ta ykapooévia Kat anopdacicav va Balouv oto pagt €éva pado pe to peiypa
Twv Botavwv nou eniBupolcs o Ko¢ Kaptepdkng, €101 (OTE va T0 €XOUV ndvia
StaBsapo.

Ko6AAnoav kat pua tapnéAa pe to 6vopa tou «k KAPTEPAKH».

AkoUyovtag ol Bapveg Tou Kapeveiou Kabnpepivato ....nidoe éva KAPTEPAKI
apxioav va 1o {ntouv, tauti{ovtag 10 apEYnya He 10 6VOHa.

In Heraklion's famous square with the lions, in the old days, a civil service engineer
used to meet for tea at a local café.
Being an avid collector and a connoisseur of herbs, he would ask for tea to be made
ith a combination he chose and used to tell them: «.... put sage dittany marjoram
tc...» - x ™ .
he waiters got bored and decided to put a jar on the shelf with the blend of herbs
hat Mr. Carterakis wanted, ‘ that they would always have it available. ‘
hey also stuck a sign with name of «kKARTERAKIS» on it.
earing the regulars of the cafe daily .... pass me a KARTERAKI .... started asking
or it, identifying the concoction with the name.




‘Onwg noAég naliég enxelpnoelg €tot kat n DICTAMUS  €ekivnoe and
Tov nannoU tou 15lokthtn kou M. Mavou. O &paothplog ndnnoug
tehewwvovtag to Mavtelo Mavenotipio §ekivnoe va aoxoAeital pe 1o
epnoplo. ‘Etol otnv apxn avoife tnv ypappun Kpning-Aiyuntou
eNeKTelvovtag 11 6paotnplOTNTEG TOU PEXPL TNV APEPIKN Kal
npowBdwvtagta BoTava KalTa apwHATIKA PUTA TOU TOMOU ToU.

H enixeipnon népace otov yio Tou Kat Petd atov Ko M. Mdvo nou eivain
3n yevid onpepa. H €§€NEn tng etaipeiag otnv Tpitn yevid ntav
aApatwéng, KaBwg PNNKe Kal otnv Tunonoinon Snploupywvtag VEEG
OELPEGMPOIOVIWV.

H DICTAMUS epnopetetal 1200 €idn Botdvwy, Toaylwv Kat
HNaxaplkwy t000 and v eyxwpia ayopd, 660 Kat 10 e§wTepIKO.
©¢\ovtag Ndvia va KavoTopouy, ol OEIPEG HE TA APEYNHATA €XOUV
Eexwplotn Béon otnv npotiunon twv KatavaAwtwv. Mapadooiaka n
ouMoyn twv Botavwy ano ta Bouvd tng Kpntng anépepe oupnAn-
PWHATIKO £1008NHA OTOUG CUANEKTEG,.

Ta teleutaia xpovia n yevid autn ekAeinel xwpig va aviikabiotatat
10ap1Bpa. H enotpo®n OpwG Twv vEwV oty enapxia katn evacxoAnon
TOUG HE TNV KAANEPYELD PWHATIKWVY QUTWV Kal BoTdvwy Kat PE Ty
oupBoAn tng Eupwnaikng évwong, PEpvel TNV avavéwaon oTov KAAdo
€VIOXUOVTAG TNV ENAPKELD.

Ynpavtiké BéRala yia tov Ko M. Mavo, eival Kat n oxéon pe ToUug
napdywyoug nou Bewpei 611 Npénet va eivat KaAd apeBopevol yla tnv
Slao@alion twv npoavapepBEvTwV.

0 kog M. Mavog pageine 6t n napaywyn e€avtieital téoo ypnyopa nou
oUte Kalot SinAdolegnoodtnteg Ba ntav eNapkeig.

H BlonokiAotnta tng Kpntng 6iabétel Botava povadikd onwg to
6iktapo, nou anotelel éva €ldog piyavng nou pUETAL ANOKAEIOTIKA OTO
VNo{ Kal ol QUPHAKEUTIKEG KAAUVTIKEG KAl APWHATIKEG I610TNTEG TOU,
10 KAvouv Eexwplotd Kal Ye naykoodia avayvwploigotnta. To
XpnaolpornoloUv eniong o€ AIKEP XWVEUTIKA Kal BeppoUt.

Ta npoidvta toug yivovial avdpnacta and Tig etaipeieg aAavIKwy,
Toug €Aalonapaywyoug yla aptUpata, yld canouvia, TIG €TalpEieg
KAMUVTIKWV Kal Kupiwg tnv notonotia. Meydhog neAding eival n
CINZANO MARTINI nou anoppo®d etnoiwg 60 1dévoug Kpntika Botava.
H DICTAMUS pe noAAég OIKEG TNG OEIPEG aPeYnUdTWY ONwg TO
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DICTAMmusS

GENUINE CRETAN HERBS

xapopnAl, n Aouila, TeUkplo, palotnpa Kat ndpa nMoANd dMAq, €xel
ebpalwbei ota pdpia twv super markets kat twv delicatessen 1600 Ing
EMG6ag 600 kat tou e§wtepikoU 6nwg n Meppdvia, n FaAlia, n lonavia,
n Apeptkn, n KUnpog, n Kopéa katn lanwvia.

H avantu€n tng emikowvwviag pe toug Neldteg péow twv Siebvwv
ekBéoewv, KaBwg Kat ol eviatikoi nototikoi €Aeyxol aAAG Kat ot
nioTonotnoelg, €xouv e§ac@alioel tnv epniotoolvn Kat tnv
avayvwplon. Inygavikn etikéta anotelei 1o 1oat KAPTEPAKI nou €xel
pla acuvnBiotn 1oTopia To yia To 6vopa aAAd Kat yla tnv unapgn tou
péoa otn DICTAMUS.

H etaipeia eixe ndn pakpoxpovia cuvepyacia pe tnv ayopd tng Kopéag
otav évag Kopedtng neAdtng {htnoe ano tov ko Mdvo tnv napackeun
evogdlapopetikou taaytou.

'HpBe Aondv otnv Kpntn kat éuetve yia peyalo didotnpa, napakoAou-
Bwvtag tnv avdntugn tou véou PotavikoU toayloU. Kanwg €tol
yevvnBnke 1o KAPTEPAKI. EvBouaidotnke pe 1o dvopa kKabwg ntav
noAuU elnxo Katotnv 81k Tou yAwaooa.

ApxIKa To Npoidv Epeuye oe XUpa HOPPN Kal N NpwTn Tou Tunornoinon
o tea bags ywvdtav otnv Kopéa, yiati n Kopeatikh ayopd anaitouoe
e1d1kn ouokeuaoia € oAokAnpou Brohoyikn, yvwpidoviag €10t Heyain
enttuxia.

Apyltepa PNNKe O€ YpAppn napaywyng Kat Bynke otnv EAAnvikn
ayopd pe tunonoinon andé tnv DICTAMUS, Botavikd todyla
«Kaptepdki» anotedwviag onpepa to duvatd ovopa tng oelpdg
apeynudtwyv. H etaipeia eniong tunomnotei ISIWTIKEG ETIKETEG Yia
Aoyaplaopod Twv neAaTwy tng.

Mapdnovo katnpoadokia yia tov kAGdo eivat va avantuxBei kKouAtoUpa
YUpw and 1o tod1 kabwg onyepa ta oknntpa otnv EAAda kpatdet o
KaQ£G Kal Onwg Pag avagépetl o IBIoKTATNG €Xoupe NoAU Spdpo yla va
NANGLAcOUpE TOV KAPE og avTiBean pe TIG XWPEG TG AvaToAng Kat tng
BopelagEupwnngntngKunpou.

Map” 0Aa autd ta npoidvta tng DICTAMUS kdBe xpovo eivat npo
nwAnpéva.

H DICTAMUS, neAdtng tng GOLDAIR ekdnAwoae to evdlapépov tng yla
va ouvepyaotel otov Todéa twv logistics Aéyoviag nwg eivat
NENEIOPEVN YLd TNV ENITUXIA TG oUVEPYaTiag.

MaAdbdeg Kpntng
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Like many old businesses, DICTAMUS was started by the grandfather of
the owner Mr. M. Manos. The active grandfather finished Panteion
University and started to deal with trade. So, at first, he opened the Crete
- Egypt line, expanding his activities to America, and promoting the
herbs and aromatic plants of his country.

The business was passed on to his son and then to Mr. M. Manos who is
the 3rd generation today. The evolution of the company in the third
generation has been rapid, as it also entered standardization, creating
new product lines.

DICTAMUS markets 1200 kinds of herbs teas, and spices both from the
domestic marketand abroad.

Always wanting to innovate, the lines of infusions have a special place in
the consumers preference. Traditionally, the collection of herbs from
the mountains of Crete has brought additional income to the collectors.
In recent years, this generation has been dying out without being
replaced in equal numbers. However, the return of young people to the
countryside and their involvement in the cultivation of aromatic plants
and herbs, with the contribution of the European Union, is bringing
renewal to the sector and boosting sufficiency.

Important of course for Mr. M. Manos, is also the relationship with the
producers, who he considers that they must be well paid to ensure the
aforementioned.

Mr M. Manos told us that production is running out so fast that even
double the quantities would not be sufficient.

The biodiversity of Crete has unique herbs such as dittany, which is a
species of oregano that grows exclusively on the island and its
medicinal cosmetic and aromatic properties make it unique and
globally recognized. Itis also used in digestive liqueurs and vermouths.
Their products are sought after by the sausage companies, oil
producers for flavourings, soaps, cosmetics companies and especially
the distillery. A major customer is CINZANO MARTINI, which annually
consumes 60 tons of Cretan herbs.

DICTAMUS with many of its own series of herbal teas such as
chamomile, Louisa, Tefcrio, malotira and many more. It has established
itself on the shelves of supermarkets and delicatessen both in Greece
and abroad such as Germany, France, Spain, America, Cyprus, Korea,
and Japan.

The development of communication with customers through
international exhibitions, as well as intensive quality controls and
certifications, have ensured trust and recognition. An important label is
KARTERAKI tea which has an unusual history both for the name and for
its existence within DICTAMUS.

The company already had a long-standing relationship with the Korean
market when a Korean customer asked Mr. Manos to brew a different
tea.

So, he came to Crete and stayed for a long time, watching the
development of the new herbal tea. This is how KARTERAKI was born.
He was enthusiastic about the name as it was very catchy in his own
language.

Initially, the product was shipped in bulk and its first standardization in
tea bags was done in Korea, because the Korean market required
special packaging that was entirely organic, thus becoming a great
success.

Later it entered production line and came out in the Greek market, with
standardization by DICTAMUS, botanical teas "Karteraki" being today
the strong name of the tea series. The company also prints private
labels onbehalf of its customers.

The complaint and expectation for the industry is to develop a culture
around tea as today the sceptre in Greece is held by coffee and as the
owner tells us we have a long way to go to catch up with coffee unlike
the countries of Eastern and Northern Europe or Cyprus.

Nevertheless, DICTAMUS products every year are sold out.

DICTAMUS, a customer of GOLDAIR expressed its interest to cooperate
in the field of logistics, saying that it is convinced of the success of the
cooperation.

Malades of Crete
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H kMpatikn ahayn ennpedadel ndn 1 ayopeg epyaciag, Pe ekatoppupla
avBpwnoug va éxouv eykataAeiyel h xdoet g BE0eIg epyaciag Toug NPoKaAwvTag
NPWTOPAVA AVACTATWON Ta TEAEUTAIA XpAvia.

Toepyaciakd nepiBalov pnopeiva bladpapatiosl kpioipo poAo otn petafacn o
pla olkovopia xapnAwv eknounwy dlogediou tou dvBpaka, av kat autd Ba
e€aptnBeiand tnv IkavoTnTa pagva avantu§oupe npdotveg 5e§1OTNTEG.

- EnevbUovtagoe autég tig 6e€loTnTEG, 01 KUBEPVNOELG, OL EMIXEIPNOELG KALTA ATOWA
pnopoUV va cuvepyaoTtouV yla va Snpioupynoouy vav nio BLwaoipo Koopo nou Ba
Aettoupyeiyia 6Aoug.

H k\ipatikn aMayn eivat npaypatikn. Eival avapgiofnitnta nén kovtd pag. Katav
10 QeTlvo kahokaipt anotelel évdel€n, niBavotata Ba xelpotepéwel: ol KAUOWVEG
Kal Ol HaVIaOPEVEG MUPKAYLEG, N EMIOITIOTIKN avao@AAela kat n éMeyn vepou, n
anoyilwon Twv dacwv Katn anwAeta tng BlonoikiAétntag Ba cuvexioouv va €xouv
KATAOTPOPIKEG OUVEMELEG Y10 TOV KOOHO Pag Kal tny enayyeApatikn pag dwn, av Sev
aAMAEoUpE TIGNPAKTIKEG PAG.

EkatoppUpla avBpwnot éxouv ndn extoniotel kat avadntolv aA\oU éva véo
gexivnpa, enedn ta onitia kat ta péoa dafiwong toug énecav BUpata twv
EMNNTWOEWYV TNG KAIHaTIKNG aAayng. Eivat cagég 61t o npaydatikog avtiktunog
NG KALPATIKAG aAAayNG ival EKTETAPEVOG, ENNPEA{oVTAgG TO00 TIG TOMIKEG AYOPEG
€pyaociag 600 Kal Tig NayKoopieg aAuaibeg epodlaopou.

01 ayopég epyaoiag €xouv Ndn unootel peydAn nigon. ‘Exoupe yivel HAPTUPEG
eKatoppupiwy epyalopévwy nou eykataAeinouy g B£0eig epyaciag Toug ev HEow
plag neptédou npwto@avoug actabelag kat avactatwaong, avadntwviag poAoug
nou NPooPEpouv KaAutepa péaa SiaBiwaong, kaAUtepeg ouvBnKkeg epyaciag Kat
loopponia YeTagu enayyeALaTIKNG Kat npoownikng wng.

Apxikd, unnp€e n "MeydAn Mapaitnon’, 6nou ekatopuUpla epyaldpevol
napaitnBnkav olkeloBeAwg ano Tig doulelég toug to 2021. Xtn ouvéxela yivape
pdptupeg tng "MeydAng Avakatdtagng’, 6rnou ol egpyalopevol dpxioav va
avadntoUv Mo IKavonoinTikoUg poAoUG Kal 0Komnod atnv epyaacia toug. Twpa, 1000
ol epyadbpevol 600 Kat ol epyodOTEG KataAnyouv o€ Hia Kpiolun cuveldntonoinon:
T0 £pYaTIKO SuVapIKo €xel BaBiEg ulotdueveg Npdatveg avicopponieg Se§lotntwy,
nou npokAnBnkav amd peydleg aMayég otov KOOUo NG €pyaciag, 6nwg n
ynelonoinon.

0 k6opog tng epyaaciag Sadpapartiel kpiotwo poAo otn PetdBaon o€ pla olkovopia
xapnAwv eknopnwv 6logeldiou Tou dvBpaka, av Kat n petdBaon auth e€aptdral
ano tig duvatdTnTeG Kat TNV IKAVOTNTA pag va evioni{oupe, va alohoyoUpe Katva
avantuoooupe npdaoiveg 6e€1OTNTEG.

E6w, neplypd@oupe PEPIKEG anod TIG 1OEC and To €PEUVNTIKO €yypa@o tng The
Adecco Group, Skills for the Green Economy, kai e§nyoUpe Nw¢ ol opyaviopoitéoo
otov 1I81wTIKG 000 Kal atov dnudclo Topéa MpéEnel va apxicouv va divouv
npoTEPAIOTNTA 0TOUG avBpwmnoug, va enevdlouv 0Tn GUVEXN anacxoAnotuotntda
Toug Kat va aflomnotolv Tig 6e§10TNTEG yia va evioxUoouv Tn PetdBaon o€ pia mio
Blwatpn oikovopia.

Mpotepaidtnta otnv avantu§n npacivwv Se§lothtwy

Xwpigtnv avantu€n de€lotntwy, ektipdtal 4t n naykoopia oikovopia Ba pnopoloe
va xaoel €wg Kal 71 ekatoppuptla BEoelg epyaciag Katd tn PetdBacn tng npog tnv
KUKAIKN olkovopia. Ano tnv aAn nAeupd, ot €§Unveg NOMTIKEG Kal Ol ENeVOUTELG
otnv enaveknaideuon Ba pnopouoav va aviioTPEYPOUV QUTA TNV MPOOMTIKN, OE
T€t010 BaBuo6 Nou Povo o TopEag NG evépyelag Ba pnopoloe va napdyet kabapn
au€non 18 ekatoppupiwy BEoewv epyaaiag.

Onoladnnote entuxnyévn otpatnytkn petdBaong Ba npénet va to AdBet unoyn
e

-Neploodtepegand 1,47 SioekatoppUpla Béoeig epyaciag naykoopiwg egaptval
ano éva otaBepd KAiJa Kal 0Tl N MPoOodEUTIKN KalvoTopia onpaivel 6Tt MOAMEG
B¢oelg epyaciag 6ev éxouv akopn epeupebel. O xwpog - Kal n avdykn - yla tnv
avantu€n npdoivwy de€lotntwy dev pnopei va unotunBet.

- Katd tn otadlakn Katdpynon Twv 0pUKTWY KAUGIHwY, 0ploPévol ToMEig (Kat
YEWYPAPIKEG NePLoxES) Ba mAnyoUv neplocotepo anod dAhoug, W6iwg n Blopnxavia
€VEPYELAGKAL N autokivntoBlopnxavia.

- OtkatavaAwtég Kat ot epyaddpevol BETouv 6Ao Kat NEPIOGOTEPO TIG ETAIPEIEG NPO
Twv guBuvwv toug Kat aAadouv TIG eMAOYEG TOUG- ol etalpeieg Ba npénet va
NPOCPEPOUV KOWVWVIKG Kat nepiBaloviika Bliaotpueg AUOEIC Yia va Kataotouv
avOEKTIKEG OTO HEAOV.

Climate change is already affecting labor markets, with millions of people having
left or lost their jobs causing unprecedented disruption in recent years.

The working environment can play a crucial role in the transition to a low-carbon
economy, although this will depend on our ability to develop green skills.

- Byinvesting in these skills, governments, businesses, and individuals can work
together to create amore sustainable world that works for everyone.

Climate change is real. It is undoubtedly already upon us. And if this summer is
any indication, it will probably get worse: heat waves and raging wildfires, food
insecurity and water shortages, deforestation and biodiversity loss will continue
to have devastating consequences for our world and our working lives if we don't
change our practices.

Millions of people have already been displaced and are looking elsewhere for a
new start because their homes and livelihoods have fallen victim to the effects of
climate change. The realimpact of climate change is far-reaching, affecting both
local labor markets and global supply chains.

Labor markets are already under severe pressure. We have witnessed millions
of workers leaving their jobs during

a period of unprecedented instability and disruption, seeking roles that offer
better livelihoods, better working conditions and work-life balance.

First, there was the 'Great Quit', where millions of workers voluntarily quit their
jobs in 2021. Then we witnessed the "Great Reclassification”, where workers
began to seek more fulfilling roles and purpose in their work. Now, both workers
and employers are coming to a critical realization: the workforce has deep
existing green skills imbalances, caused by major changes in the world of work,
such as digitization.

The world of work plays a critical role in the transition to a low-carbon economy,
although this transition depends on our capacity and ability to identify, assess,
and develop green skills.

Here, we outline some of the insights from The Adecco Group's research paper,
Skills for the Green Economy, and explain how organizations in both the private
and public sectors need to start prioritizing people, investing in their continued
employability, and harnessing skills to enhance the transition to a more
sustainable economy.

Prioritize the development of green skills

Without skills development, it is estimated that the global economy could lose
up to 71 million jobs in its transition to a circular economy. On the other hand,
smart policies and investment in retraining could reverse this outlook, to the
extent that the energy sector alone could generate a net increase of 18 million
jobs.

Any successful transition strategy should take this into account:

- More than 1.47 billion jobs worldwide depend on a stable climate and that
progressive innovation means that many jobs have yet to be invented. The space
- and the need - to develop green skills cannot be underestimated.

- In phasing out fossil fuels, some sectors (and geographical areas) will be hit
harder than others, notably the energy and automotive industries.

- Consumers and workers are increasingly holding companies accountable and
changing their choices; companies will have to offer socially and
environmentally sustainable solutions to become resilient in the future.
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Mpaoiveg de€lotnteg
n Xpuon gukaipia

Green skills
a golden opportunity

Eukaipieg tng npdoivng perdfaong

Ot npokANaoelg autég dev eival KaBoAou EUKOAO va QVTIHETWMIOTOUVY,
aA\@ oOtav avTigeTwniotolv owotd, pnopoulv va odnynoouv o€
noAudplBuEeg eUKalpieg yia TG KUBEPVNOELG, TIC EMIXEIPNTELG KAl TOUG
pepovwuévoug epyaldpevouq. Mevikdtepa, ot €EUNveg NPAcIveg
noNTkéG UnopoUv va odnynoouv oe:

‘Eva kaAUtepa Kataptiopévo Kal PHeAAOVTIKA aoQaAéG €pyatiko
Sduvapiko

AeltoupyIkEG ayopeg epyaaoiag pe e€eAtypéva eknatdeuTikd cuothyata
TUOTNHATA KOWVWVIKNG NPooTaciag XwpiG anokAEIopoUg

Ot kuBepvnoelg éxouv va Siadpapatioouv Kpioldo poAo otnv
npowBnon tng petdfacng Npog TNV olkovopia Twv NPAcivwy
de€lotntwv. H £€§unvn xdpagn noNitikng Kavel ano@actotikn dagopd
otn 6lacpdlion plag petdBaong xwpiG anokAelopoug, 16iwg av
AapBdveiundyn ot

OtaMayég otig Blopnxavieg 0a oupBoUv og SlAPOPETIKEG YEWYPUPIKES
nePLoXEG o€ SlaPOPETIKOUG XpOVouG. Ev ol anwAeleg Béoewv
epyaoiag pnopei va eivat dueoeg, n dnploupyia Boewv epyaociag Ba
eivat no otadiakn. Ma to0 okonod auto, ot KuPepvnaoelg Ba npénel va
npoaotatelouv Toug epyaldpevoug kal oxi Tig BEoeig epyaaiag.

Aev Ba enavep@aviotouv autdpata 6Aeg ol BEéoelg epyaoiag otoug
6loug kAGdoug mou xdBnkav. M' autd eival {wtiknG onpaciag va
SatnpnBein kKivntikotnta Katn euehi§ia tngayopdgepyaoiag.

To epyatikd duvapiko anoteAel Bacikd neplouciakd otoixeio. (g ek
TouTou, n enévduon oe auto dev Ba npénet va Bewpeital kKGoTog -
avtiBeta, n enévbuon otnv avantugn tou epyatikou duvapikou Ba
npénetva eivatanooBeotikn.

Ot ibiot o1 epyodoteg Ba npénel va givat npoAnntikoi, 6xt povo enetdn
napapévouv éva anod ta nio afldniota evolapepopeva PEPN OTIG
petaBdoeic. Oa npénet:

Na apxioouv va xaptoypagoUv Tig Npdciveg anattnoelg oe 6e§l0tnteg
Kal va eKIVAOOUV TNV €Mavakatdption Kal enavanpdoAnyn ya va
npoAdapouv tnv kapnuAn.

Na kataotnoouv tn Biwoipn anacxéAnon kat tg enevbloelg oe
6€€10TNTEG T0 NAEOVEKTNPA TOUG, WOTE va MPodeAKUOOUY Ta KatdAANAa
TaAévia Kal va Slatnpnoouv Ti¢ KatdAnAeg 6e§ldtnteg yia tn
peAOVTIKA enttuxia.

Na a§lonoincouv tn pabnteia, v enayyehpatikn eknaibeuon Kat
Katdption Kat dAeg Hop@EG pwabnong pe Baon tnv epyacia ya va
dnptoupynoouv tn dikn toug Se€apevn taléviwv Kal va
Snploupynoouv notkiha onpeia el06dou otov opyavioud - Kal otnv
ayopd epyaciageupUtepa

MpowBnote tnv euelifia kat aflonoinote Tnv TEXVOyvwaoia Tou
epyatikoU duvapikoU B€toviag to GTOHO OTO €MIKEVIPO TOU
HETAOXNKATIOHOU

Ev tw petay, ta dtopa evBappUvovtaiva

Na yivouv evepyntikoi kat va avaAaBouv tnv euBuvn yla 1o 6iko Toug
oUvoAo 6eloThTwy avadnTwvtag oUVEXWG euKalpieg e€elbikeuong

Na utoBetnoouv tnv euehi§ia otadlodpopiag

va ouveldntonotngouv Ot ot §e§1OTNTEG TOUG £XOUV npepopnvia Ahgng
Kat 6t n 61a Biou p@bnon anoteAel NnpolndBeon yia tn BeAtiwon ng
peAOVTIKAG anaoxoAnong toug

Qotdoo, ot 6e€10TNTEG Kaln npdotvn petafaon dev eivat povodpopog.
H npdotvn oikovopia Kat n petdBacn npog €va nio Biwatyo péAov Ba
ennpedoouv avap@ifoAa tn ¢ntnon yia de§ldtnteg otnv ayopd
epyaoiag.

Ané tnv aAAn nAeupd, eivat onyavtiké va onpelwBel 6Tl xwpig
e€edikeuon, onotadnnote Npdodog Npog v npdotvn petdfaon Ba
ntav aduvatn. 01 6e§10TNTEG Kal N NpAaivn olkovoia Slapop@uwvouy n
piatnv aMAn.

Enevduote otig 6e§lotntegyia pla dikain npdaivn yetdfacn
Aykaliddovtag tnv enévbuon oe npdoiveg 6e§10TnTeg, OAol ol
evblapepodpevol pnopolv va cupBdlouv oto va Slac@aloTel OTL n
petaBacn npogtnv npdoivn oikovopia Ba eivat Sikain kat 6t Kaveig dev
Ba peivel niow.

M' autd eival anapaitnto 6Aol ol egnAeKOPeEVOL POPEIG,
oupnepA\apBavopévwy Twv KUBEPVATEWY, TWV EMIXEPATEWY Kal TWV
epyadopéVwy, va CUVEPYAOTOUV yla €va VEO KOWVWVIKG cupBoAato Kat
va Slaopalioouv 611 Ba npoxwpnooupe padi - npog €va péAov nou Ba
Aettoupyeiyla 6Aoug.

Opportunities of the green transition

These challenges are by no means easy to address, but when properly
addressed, they can lead to numerous opportunities for governments,
businesses, and individual workers. More generally, smart green
policies can lead to:

Abetter educated and future-proofed workforce

Functioning labor markets with sophisticated education systems
Inclusive social protection systems

Governments have a crucial role to play in promoting the transition to a
green skills economy. Smart policymaking makes a decisive difference
inensuring aninclusive transition, especially if it considers that:
Changes in industries will occur in different geographical areas at
different times. While job losses may be immediate, job creation will be
more gradual. To this end, governments should protect workers, not
jobs.

Not all jobs in the same sectors that were lost will automatically
reappear. That is why it is vital to maintain mobility and flexibility in the
labor market.

The workforce is a key asset. Therefore, investment in it should not be
considered a cost - instead, investment in workforce development
shouldbe amortizable.

Employers themselves should be proactive, not least because they
remain one of the most reliable stakeholders in transitions. They
should:

Start mapping green skills requirements and begin retraining and re-
hiring to get ahead of the curve.

Make sustainable employment and skills investment their asset to
attract the right talent and retain the right skills for future success.
Leverage apprenticeships, vocational education and training and other
forms of work-based learning to build their own talent pool and create
diverse entry points into the organization - and the wider labor market
Promote flexibility and harness the expertise of the workforce by
putting the individual at the heart of transformation

Meanwhile, individuals are encouraged to

Become proactive and take responsibility for their own skill set by
constantly seeking out opportunities for specialization

Adopt career flexibility

realize that their skills have an expiry date and that lifelong learning is a
prerequisite forimproving their future employability

However, skilling and green transition is not a one-way street. The green
economy and the transition to a more sustainable future will
undoubtedly affect the demand for skills in the labour market.

On the other hand, it is important to note that without skilling, any
progress towards the green transition would be impossible. Skills and
the green economy shape each other.

Investinskills for ajust greentransition

By embracing investment in green skills, all stakeholders can help
ensure that the transition to the green economy is equitable and that no
oneis leftbehind.

That is why it is essential that all stakeholders, including governments,
businesses, and workers, work together on a new social contract and
ensure that we move forward together - towards a future that works for
everyone.
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O ANTIKTYNOZ THX ENEPI'EIAKHZ KPIZHZ
2TIZ META®OPEXZ KAI TO EMINOPIO

H &nptoupyia 60 to 6uvatov ypnyopdtepa piag Eupwnaikng EvepyelakngEvwong, Pe KEVIPIKN ayopd £10ayOpEVOU pUOIKOU depiou Kat eNevOUOELg
otnv unoSoun Nou analteital yia I HETaPopa EVEPYELAG EITE PUOIKO AEPLO, EiTE NAEKTPIKN EVEPYELD Kal eV EUBETW XpOVw Udpoydvo, and drou eivat
SlaBéatun ekel 6nou xpelaletal Ba €xel BeTik aviiktuno anod tnv dnoyn tng VEPYEIOKNG AoPAAELAG Kal HaKponpOBeapa oTIG TIHEG TNG EVEPYELQG.
Eivainpogavég otin evepyelakn kpion nou talavidel Tig xwpeg péAn ng E.E. anattel eupwndikn anavinon. To evepyelako €xel goBapn enintwaon oto
Aavikd kal xovBpiko undplo tng EE-27 nou pe Bdon ta otoixeia nepihapBavel nepinou 5 ekart. etaipieg kat eivat o HeyaAUtepog epyodoTng Tou
161wTIKoU Topéa tng Eupwnng, napéxovtag 26 ekat. Béoeig epyaciag aneubeiag kat noAAd ekatoppUpLa akOuNn oTig aAuaideg epodilacpoU Tou.

Eni tng ouciag o Alavikd Kat o xovdpiko epndplo nAnTtrovtal cofapd and tnv ektivagn twv TIPWV TG evépyelag. Qg Bacikn unnpeaia Npog toug
neAdteg kat tny unoAotnn aAucida epodiacpoy, ot topeig autoi Sev unopei va oTapatnoouy TG UNnpPeaieg Toug Nepiévovtag va otabeponoinBouyv ol
TPEG. Ev tw petagy, o kAGdog tou dlavikoU epnopiou Bpioketal avTPéTwnog P KAaTavaAwTEG TwV 0Moiwv N ayopactikn dUvaun ennpeddetal ano Tig
UYNAOTEPEG TIPEG TNG eVEPYELAG. H Tpéxouaa Kpion oTig TIHEG TNG evEPYelag KivOuveUel eniong va Yetatpanel og Kpion epodlacpou, n onoia Ba
enBapUvel NepaTépw TG ETAIPEIEG TNG £POOIACTIKAG Ol OMoieg Kat NPEMEL oTnV NapoUoa cUyKupid va npogtolactolv 600 To duvatov nio
anoteAeopatika.

A&iCe1va onpeiwBei ot n EE éxel dpopoloynoel npwtofoulieg yia TNV aVIIPETWNION PLAG TETOLAG KATAGTAONE AUTAOV ToV Xelpwvd. OpwG ol popeig Tou
gpnopiou enonpaivouv NapdAnAa Tnv avaykaldtnta yla apeon Anyn PETpwy, 0nwg ol TIHEG TpoPodoaiag SiIktUou nou Ynopolv va eMTPEYOUV
Blwoipeg enevduoelg yia va peylotononBel n kavotntd va napaxBei evaAAaktikn evépyela Kal va polpdadetal n va anoBnkeletal, 0nou auto
unepPaivel g avaykeg1diagxpnong.

0 o evepyoPopog Topéag tng EANVIKNG 0IKOVOH{aG elval oL HETAPOPEG MOU KATAVAAWVOUV NpwTioTwg NeETpéAato Katnapaywya netpelaiou (95%).
To Alaviké Kat xovopiko ePnopLo eival NioNg ONUAVTIKOG XPAOTNG EVEPYELAG. LTIG XWPEG HEAN To aUvoAo tng Alavikng Kat xovdpikng Ba pnopoloe va
avtnpoowneVel Katd npooéyyion €éwg kat 220-240 TW/h xphong NAEKTPIKAG EVEPYELOG ETNGIWG, OE GUMPWVIA HE TA 0IKOCUOTAPATA MoU ouvhBwg
Bewpolvtal evepyoPopa. Og ek toUtou, npénel va napaoxebel npdoBacn xwpig Slakpioelg evioxUOELG Kal OTO EUMOPLO YIA VA AVTIHETWNIOEL
BpaxunpdBeopa TG ENNTWOELG TNG EVEPYELAKNG KPiong, va enevbUoel e evaAAKTIKEG MNYEG EVEPYELAC Kal va auENOEL TNV eVEPYEIOKN anodoan
Kataotnpdtwy Kat xwpwv anobhnkeuang. O NANBwPLoP6G KOOTOUG MOU NPOKAAEiTal anod TG TIHEG TNG EVEPYELAG KAL TWV EUNOPEUHATWY O QUTAV TNV
kpion dnpioupyei éva onipdA otov OyKo NWANCEWV Kal KUKAO €pyaciev HE apevog apvnTikG Kal apetépou Betikd npdonpa, nou cnpaivouv
nepaltépw Nieon 0ta volkokupld nou nén Bpiokovtatund ouvBnkeg oofapwyv Miécewy Tou k6otoug Slafiwongtouc.

THE IMPACT OF THE ENERGY CRISIS
ON TRANSPORT AND TRADE

The creation as soon as possible of a European Energy Union, with a centralized market for imported gas and investment in the infrastructure needed
to transport energy, whether gas, electricity and in due course hydrogen, from where it is available to where it is needed, will have a positive impact in
terms of energy security andin the long term on energy prices.

It is obvious that the energy crisis that is afflicting the EU Member States requires a European response. The energy crisis has a serious impact on the
EU-27 retail and wholesale trade which, according to the data, includes around 5 million companies and is Europe's largest private sector employer,
providing 26 million jobs directly and many millions more inits supply chains.

In essence, retail and wholesale trade are being severely affected by soaring energy prices. As a key service to customers and the rest of the supply
chain, these sectors cannot stop their services while waiting for prices to stabilize. Meanwhile, the retail sector is faced with consumers whose
purchasing power is affected by higher energy prices. The current energy price crisis also risks turning into a supply crisis, which will further burden
logistics companies, which must prepare themselves as efficiently as possible at this juncture.

Itis worth noting that the EU has launched initiatives to address such a situation this winter. However, at the same time, trade stakeholders point to the
need for immediate measures such as grid feed-in tariffs that can allow for sustainable investments to maximize the capacity to produce alternative
energy and share or store it where it exceeds own-use needs.

The most energy-intensive sector of the Greek economy is the transport sector, which primarily consumes oil and oil derivatives (95%).

Retail and wholesale trade is also an important energy user. In the Member States the total retail and wholesale could roughly account for up to 220-
240 TW/h of electricity use per year, in line with ecosystems typically considered energy intensive. Therefore, access should be provided to non-
discriminatory aid and trade to address in the short term the effects of the energy crisis, invest in alternative energy sources and increase the energy
efficiency of stores and storage facilities. The cost inflation caused by energy and commodity prices in this crisis is creating a spiral in sales volume and
turnover with both negative and positive signs, putting further pressure on households already under severe cost-of-living pressures.
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Ta opéAn Tou X1oUpop otn JwNn Kal TI§ ENXELPNOELG

‘Otav ot avBpwnol ailoBavovtal KaAd, epyadovial Pe Tov KaAUtepo tpono. Auto pnopei va eivat kdt nou noAhoi and epdg Siaobntika Eépoupe
Ot loxUel, aA\d eniBePaiwvetal kal and épeuveg. Epyacieg nou €yvav otov topéa Twv Unnpectwv and tov Yuxohdyo LyleSpencer otig apxég
ngdekaetiagtou 2000 anédei§av ot yia kaBe 1% BeAtiwan tngKoUATOUpaG 0To XWpPOo epyaciag, undpxet 2% altgnon Twv €008 wv.

Y10 BiBAio tou, PrimallLeadership, o ouyypagéag kat yuxoAdyog DanielGoleman e§nyei 01l Ta euxdplota cuvaloBnpata nou npokaei 1o
XloUpop eivatoav Aad1ota ypavAadia Tou EYKEPAAOU PAg, TOVWVOVTAG TNV MVEUHATIKN anodoTikoTnTa.

Kdvouv toug avBpwnoug va katavooUv KaAUTepa Tig MANpopopieg Kat va Kavouv MoAUNAoKEG Kpioelg, KaBwg Kat Nio eUENIKTOUG 0T OKEWN
Touq. Otav aloBdveoal KaAd kdvelg kakn douAeld.

O1€peuvegyla To XIoUpop anoKaAUNTouy 0Tt €va eU0TOX0 aoTelo N €va Naixvidiapiko YéAo nupodotel Tn SnHloupylkoTNTa, AVOIYELTIGYPAUHES
enKolvwviagkat evioxuel tnv aioBnon oUvéeong Kal epniotooUvng.

0 eyKePaAdg pag eival oxeblaopévog va "nidvel” ouvaloBnpata o évag and tov dAov. Ot enothoveg anokahoUv ToV HETAIXHIOKO Hag
eYKEPAAo (to ouvaloBnuatikd HagkEvipo) éva "olotnpa avoixtou Bpoxou” nou ennpeadetatkat puBpidetat and e§wrepIkEG NNYEG.

Autdg ival o A6yog yla tov onoio n ouvavaotpo®n pe avBpwnoug nou eivat Aunnpévol n duatuxiopévol pnopei va pi€et kat t Sikn pag
81aB8eon. Notéoo, Sev eival 0Aa ta ouvaloBnuata e§icou petadotikd. Eutuxwg, n euBupia kat n {eotaoid e€anAwvovtal nio eUKoAa anoé v
euepeBloTdTnNTa Kal To Ayxoq. Ta xaudyeha Kat To YEALO €ival ta nio JeETadotika ouvalocBnpatika onpata. Oa 1o E€pete autd anod NPOCWIKN
gunelpia -xapoyeAdpe n yeAdue autopata Ki epeic 0tav akoUue Kanotov dAhov va yeAdet. Autd dnpioupyel pla aAucdwn avtibpaon nou
dlanepvad tnvopada.

H utoB£tnon tng aiocBnong tou xioUpop 0ag PNopei va 0ag weeAnael Npoownikd 6oov agopd Tnv uyeid Kat tny Kaplépa oag. Otav yeAdpe, o
EYKEQAAOG pag aneAeuBepwvel éva KOKTEIA and UYLE(G 0ppoveG Mou KataoTéANouv Tnv KopTi{dAn, n onoia pnopei va sivat eniBAaBng yia tov
0pYaviopo, Kataugavouy Tnv wKUTOKIVN Kal TNy VIoNapivn, TIGXNUIKEG ouaieg nou npokalouyv "euegia”.

B¢Aete va Eexwpioete and 1o NAnBog; To xioUpop xpnatuelel yia va oag Stagoponolei and toug cuvadéAPoug Kat aag KAvel Mo aglopvn-
poveutoug. To yéAlo au€dvel Tnv napouaia TNG 0ppdVNG VIONAWivNg 0To 0WHA 0ag Kal n vIonapivn ouvoEetat Je Tn Jvhpn Kat th dlathpnon
NMANPOPOPLLDV.

‘Etol, av kdnotog yehdel 6tav tou PIATE, gival npaydatikda nio mbavé va Bupdtal autd nou Aéte.. Eival evdiagépov ot o emBePatcovel n
VEUPOEMLOTAN.

To va pnopeite va kavete Toug ouvadéApoug oag va yehoUv pnopei va oag dwael £va npaypatikd MAEOVEKTNA oTnV Kaplépa oag. Epeuveg
€xouv Ogi€e1 611 o1 AvBpwolL Nou xpnatyonotoly XtoUpop oth 6oUAeld Toug xaipouv 27% neploadtepou oefacpol Kal BewpouvTal nio IKavol
Kal e peyaAUtepn autonenoibnan.

Mepikég pop<g ot dvBpwnot poBouvtal va polpactolv npdypata nou Bpiokouv acteia h va npooBEécouy éva HiKpo aoteio o€ pla cuvavinan
ano eoBo pnnwgnéoet ato Kevo. To xioUpop dev xpeladetatva eival "kald", anAd npénetva pnv ival akatdAAnAo.

LTI EMIXEIPNOELG, PaiveTal 0Tt ol Npoadokieg dev eivat uPnAég. Xe pia peAétn tou 2007 oe 2900 epyaldpevoug, ot NYETEG e omoladnmnote
aioBnon xioupop BewpnBnkav katd 60% nio napakivntikoi kat aloBaluactol and ekeivoug nou ntav otabepd cofapoi. Ot undAAnAoi toug
ntav kata 40% nio apooiwuévolKat ol ogadegtoug eixav unepdinAdoieg mbavotnteg va AUoouv npoBAnpata kailva eivat dnpioupyikoi .

To va aykaAidoete tnv aoteia NAeupd oag pnopel va eival KaAod yla Tnv atodikn Kat ogadikn oag anddoon kat 1eAlkd Oxi 1000 aoteio 600
dnpioupyiko.

The benefits of humour in life and business

When people feel good, they work at their best. This may be something that many of us intuitively know to be true, but it is borne out by
research. Work done within the service sector by psychologist Lyle Spencer in the early 2000s demonstrated that for every 1% improvement in
workplace culture, there is a 2% increase in revenue.

In his book, Primal Leadership, author and psychologist Daniel Goleman explains that pleasant emotions brought on by humour are like oil on
the cogs of our brain, stimulating mental efficiency.

They make people better at understanding information and making complex judgements, as well as more flexible in their thinking. Feeling
good makes for good business.

Research on humour reveals that a well-timed joke or playful laughter sparks creativity, opens lines of communication and enhances a sense
of connection andtrust.

Our brains are designed to “catch” emotions off each other. Scientists call our limbic brain (our emotional centre) an “open-loop system” one
thatisimpacted and regulated by external sources.

This is why being around people who are sad or miserable can bring our own mood down too. Not all emotions are equally contagious
however. Thankfully, cheerfulness and warmth spread more easily than irritability and anxiety. Smiles and laughter are the most contagious
emotional signals. You will know this from personal experience -we automatically smile or laugh too when we hear someone else laugh. This
creates achain reaction that sweeps through the group.

Embracing your sense of humour can benefityou personally in terms of your health and career. When we laugh, our brains release a cocktail of
healthy hormones that suppress cortisol, which can be harmful to the body, and increase oxytocin and dopamine, the “feelgood” chemicals.
Want to stand out from the crowd? Humour serves to differentiate you from coworkers and makes you more memorable. Laughter increases
the presence of the hormone dopamine in your body, and dopamine is connected to memory and information retention.

So if someone is laughing when you're talking to them, they are actually more likely to remember what you say. As a facilitator and trainer. It is
interesting to have it confirmed by neuroscience.

Being able to make your coworkers laugh could give you a real edge in your career. Research has shown that people who use humour at work
are 27% more respected and seen as more competent and confident.

Sometimes people are afraid to share things they find funny or add a little quip in a meeting for fear of it falling flat. Humour doesn't have to be
“good,"itjusthas to be notinappropriate.

Inbusiness, it seems that expectations are not high. In a 2007 study of 2900 employees, leaders with any sense of humor were considered 60%
more motivating and admirable than those who were consistently serious. Their employees were 40% more engaged and their teams were
more than twice as likely to solve problems and be creative

.Embracing your funny side can be good for your individual and team performance and ultimately not so much funny as creative.
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H guxikn uyeia twv gpyalopévwyv
EVIOXUEL TN BLWOIHOTNTA TWV ENIXEIPNOEWV

H okodopnon evog asipdpou Opyaviopol npolnoBétel tnv
evduvapwon twv epyadopevwy e TENIKO otoxo Th dnptoupyia
evog avBektikoU (Resilient) kat Biwaotpou (Sustainable)
AvBpwnivou AuvapikoU nou Ba cupBdMel oto OTPATNYIKO
nAdvo avantugngkdabe enixeipnong.

Mia tétola Siepyacia anoteAel kaipla aAayn otnv oTpaTnyIKn
Tou OpyaviopoU Kal yla va givat eMtuxnpévn Npénel va EeKIvAael
anoé wnv kopupn (CEOQ) tng enixeipnong, va unootnpiletal
€unpakta and oAn tnv Awikntikn opdda kai va diaxéetal, otnv
OUVEXeld, o€ OAo TNV etalpeia . Baoikd onpeio ekkivnong
anotelel n afloAdynon NG KATAOTAONG MOU EMIKPATEl oTnv
gNIXeipnon  Kat TNg NPAyHAtikoTNTag nou Blwyvouv ol
epyalOyevol, og eENayyeAHATIKO KalMpoowniko eninedo.

‘Eva ouxvo AaBog twv Opyaviopwy eival 0Tt xwpig va 1o B€Aouy,
«UMNoTIHoUV» TNV KPLIOWWMOTNTA TOU Napdyovid «EPYAcLlaKn
kaBnpepvotnta». Autn kaBopiletal and napapétpoug nou
GM\orte eival eppaveic kat AMNote Ox1 Kal 1doo. Mia 6x1 kat 16oo
EMPAVAG NAPAPETPOG, TOUAAXIOTOV HE TNV MPWIN patid,
oxeti{etal e TNV YUXIKN KAl MVEUMATIKN UYEla Twv
epyalopévwov ald Kal TG OXECELG Kal TNV ouvepyacia Petagu
Twv avBpwnwv tou opyaviopou. Ma napadetypa, noleg ivat ot
oxéoelg petall Twv enkepaAng opdadwv Kat twv avBpwnwy
T0UG; Yndpxel oeBacpdg and 6Aoug npog OAoug; Yndpxel
euniotooUvn; Yndpxet neplBwpto ylaAdBog;

‘Exovtag, otn 6146son tng t€tolou £iboug otoixeia Kat
XapaKINPIoTKd, n Hystkn opdda tou OpyaviopoU anoktd
€ekdBapn eikova yia 6Aa ta «epnddia» nou oTéKovial avapesa
otnv npoodokia yia anoTeAecPaTIKOTNTA KAl TNV
NPAYMATIKOTNTA TNG PEIWHEVNG ANOTEAEOPATIKOTNTAG, KABWG
Eedinhwvovrat ol attieg nou Gnpioupyo UV To €VIoVo Kal SIapKES
€PYAclaK6 ayxog otoug epyalopevoug. Mnopei, €101, va
enavanpooblopioel 10 «Tl» KAVEL Kal TO «MwG» T0 KAVEL, vd
enavanpooblopioet 6nAadn, tov tpdno Pe tov onoio BEAel va
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Aettoupyeil wg enxelipnon otnv kaBnpepivotnta Kat Kupiwg va
NApEL OTPATNYIKEG anopAcelg nou Ba wPEANCOUV NPAYHATIKA
10 avBpwnivo SUVAMIKOG TNG.

ZWTIKNG, €NOPEVWG, onyaociag ya tnv Blwaolpgdtnta tou
Opyaviopody, givat n aAayn otnv KouAtoUpa Kat n KaAMEpyELa
evog neptBdAoviog ohotikng Yyeiag & Euefiag, mou bev
neplopifeTal HGVo o€ KAMOIEG AMOCTIAOUATIKEG EVEQYELEG VIO TNV
gvioxuon NG OwHATIKNG Uyeiag Twv epyalopévwy. Anatteitat n
KaAAiépyela evog neptfdailloviog nou otnpidetat otnv
epnotooUvn Kat Sivel tnv duvatdtnta otoug epyaldpevoug va
avantlooovtal kat va «avBidouv» péoa oe autd, He
dnpioupyikétnta, oefacpod, ppoviiba kat unootnpign yia tov
€0UTO TOUGKAI TOUG GANOUG.

KaBw¢ napdyovieg onwg n anodoon kat n kepdogopia
ouvdéovtal dueoca Pe TNV YUxoAoylkn eunpepia
(psychologicalwell-being) twv epyalopévwy, n enibpacn oe
beikteg, oOnwg n pelwon Tou OTPeEG, N aufnon tng
napaywylkotntag, n BeAtiwon tou nBikoU Kat Ikavonoinong
ano nv epyaoaia.

0 pohog Twv enixelpnoewv aAddlel kaBnpepiva. H Avnyn n pn
METPWY AAAG Kal n Napoxn NPOoYPAHKATwWY yia Ty npoAnyn Kat
SlaXEeipLoN TwWV YUXOKOIVWVIKWY KIVOUVWY Kal ToU pyactakoU
otpeg anoteAei kaBoplotiko napdyovia, Nou SlaPoPPVEL TNV
WYUXIKN uyeia og eninedo atdpou aAAd Kal ennpeddel onpavtika
KOOTN Kal HOKPOOIKOVOUIKA peyEBn. H wuxoAoyikn uyeia Kat
aopalela Aotndv, v eivat anokAelotikn euBUvn tng noNteiagn
MOVOo Tou (810U TOU aTOPOU Kal TNG OIKOYEVELAG ToU. AMOTEAEI
MEPOC TNG VOUIKNG UNoxpéwang Kabe epyodotn (Duty of Care)
aM\d kat tng Etaipikng Kowvwvikng EuBuvng anévavu otov
avBpwno Kal 0To KOWWVIKO oUVOAO Kal Uropel va ennpedoel
aBpototika ™ BlwaolpdTnTa akopn Kal tng dlag tng €BviKng
olKovouiag.
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Business
Coaching

Employee mental health boosts business sustainability

Building a sustainable organization requires empowering
employees with the ultimate goal of creating a Resilient and
Sustainable Human Resources that will contribute to the
strategic growth plan of any business.

Such aprocessis akey change in the organization's strategy and
to be successful it must start at the top (CEQ) of the company, be
actively supported by the entire management team and then be
spread throughout the company. A key starting point is an
assessment of the situation in the company and the reality
experienced by employees, both professionally and personally.

A common mistake made by organizations is that they
unintentionally 'underestimate’ the criticality of the 'everyday
working life' factor. This is determined by parameters that are
sometimes obvious and sometimes not so obvious. One not so
obvious parameter, at least at first glance, relates to the mental
and spiritual health of employees and the relationships and
cooperation between people in the organization. For example,
what are the relationships between team leaders and their
people? Is there respect from everyone to everyone? Is there
trust? Is there room for error?

Having, at their disposal, such data and characteristics, the
organization's Leadership Team gains a clear picture of all the
‘barriers' that stand between the expectation of effectiveness
and the reality of reduced effectiveness, as the causes of the
intense and persistent work stress among employees unfold. It
can thus redefine "what" it does and "how" it does it, that is,
redefine the way it wants to operate as a business on a day-to-

day basis and, most importantly, make strategic decisions that
will truly benefit its workforce.

Of vital importance, therefore, for the sustainability of the
organization, is the change in culture and the cultivation of a
holistic Health & Wellbeing environment, not limited to some
piecemeal actions to enhance the physical health of employees.
It requires the cultivation of an environment that is based on
trustand enables employees to grow and "flourish” within it, with
creativity, respect, care and support for themselves and others.

As factors such as performance and profitability are directly
linked to the psychological well-being of employees, the impact
on indicators such as stress reduction, increased productivity,
improved morale and job satisfaction.

.The role of business is changing every day. The adoption or not
of measures and the provision of programs for the prevention
and management of psychosocial risks and work stress is a
decisive factor that shapes mental health at the individual level,
but also influences important costs and macroeconomic
variables. Mental health and safety is therefore not the sole
responsibility of the state or of the individual and his or her
family alone. It is part of every employer's legal obligation (Duty
of Care) and of Corporate Social Responsibility towards the
individual and society as a whole and can have a cumulative
impact on the sustainability of even the national economy itself.
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